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SCHEUER 





ORIGINATORS 





( 


AND MANUFACTURERS 





Scheuer day4: 


There will always be variations of quality and originality in display 















fixtures, but there will always be progressive merchants and display- 
men who will consider nothing but the best. For to them display 1s an 
investment in increased sales. And it is because | firmly believe that 
any compromise in the quality of display fixtures is unsound in the 
long run, | have insisted upon top quality in every phase of design and 
manutacture. It is this policy that has built our reputation tor the 
finest in the market. This same policy will continue in 1948 and 


throughout the vears. 


Hrite today for complete, illustrated catalog of the complete 


Scheuer line of plastic display fixtures. [t's free for the asking. 








Smee AtT IONS, INc. 


——= 307 WEST 38» ST.. AT EIGHTH AVE., NEW YORK CITY 18 
OF MODERN PLASTIC DISPLAY FIXTURES 
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Henry Callahan, Lord & Taylor, N. Y., creates dream effect with Winston Jones, Franklin Simon, N. Y., does pearl display 
VITRONET lavishly draped from ceiling and background. against an enchanting background of Vitronet in delicate pink. 


| All America Is Talking About .. . 


VITRONET FIREPROOF NETTING 


Newest and Most Beautiful Display Material of Sparkling Glass Fiber 


Simultaneously — all in one week — five Fifth Avenue, New York 
stores featured displays in settings of breath-takingly beautiful 
VITRONET. Hundreds of other fine stores throughout America 
are currently using this FIRE-SAFE material. In a host of colors, 
44 to 46 inches wide. There is only ONE genuine VITRONET 
—~ accept no substitute. Write for sample. 


RADIANT GLASS FIBERS CO. 


208 East 27th St., N. Y. 16, N. Y. 
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§ Donald Angus, Jay Thorpe, N.Y ., features lingerie against background —s 
4 of delicate and ethereal beauty using Vitronet. Angels of sylkglass. pee 
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Mr. Bieler, Bonwit Teller, Phila., achieves atmosphere of ro- Gene Moore, Bonwit Teller, N. Y., uses theatrical lighting on 
mantic beauty with V itronet canopied ceiling, background and floor. background of Vitronet to create stunning lingerie display. 
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Pass This Issue Along THE COVER OUR NEXT ISSUE | ct 


You get the most value from DISPLAY This charming spring display was designed by Famous Burdine's, of Miami, is opening a new Le 
WORLD when you share it with others. See store in Fort Lauderdale and a DISPLAY WORLD 


that it reaches other executives of your organi- Winston Fonvs ai eadihimaslines wing Cepfay - correspondent tells you all about its display . 
sation and the members of your department. rector for Thalhimer Brothers, Richmond, just facilities in the February issue. . . . A splendid wi 
prior to joining Franklin Simon & Co., New remodeling job has been completed by The M 
Oates York City. As an exotic touch fo tie in with the Fashion, Houston, and this is discussed in an- th 
i ectamnebaaddeeesticsasetaccnsdstiadihenetebatbic ectieede> tech sil acdteaaall 4th ar other article. . . . Several other important fea- 
ee Se ages a tures and the regular departments round out the 


legs are wrapped in birch bark in lieu of hose. issue. 





| We’re Looking at Spring 


through Rose-Colored Glasses* 


And the whole display world’s looking at our 


i pink-of-perfection beauties by Mary Brosnan 


Dot Williams, president 
498 SEVENTH AVENUE, NEW YORK 18 


*This is Scene | from the 


| Williams Showroom extravaganza: 


Looking at Spring through Rose-Colored Glasses 
See it and you will understand 

why more stores use more 

Mary Brosnan mannequins more often 

than any other mannequins ever made 
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Join them together or form them yourself 


The Greggory family of f 

des 

window or interior ideas. 

the idea to the board. 

28-Ply Curvo, Striped Bevy Board, 
Flex 

information and suggested w 
samples available on request 


A Complete L 




































WHITEWASHED 


Ld @A ee 


Timely displayers to give your windows 
a new Spring look . . . real cork bricks 
appliqued to a wall board base . 


wood framework . . . ivy vines 


and chips included... 
ORDER NOW ... 


delivery January 25th... 


No. 825—BRICK STEPS AND BLOCK. 
Unusual and attractive display piece for 
Spring . . . incorporating large amount 
of display area . white cork brick 
covered steps and detachable block .. . 
size, 54° 8 36° 424... Each $32.50 
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No. 822—BRICK WALL AND WINDOW 
BOX. Ideal unit for small windows or 
ledges . .. white cork brick covered wall 
with irregular cut-out side . . . quaint 
baroque window box finished in dark 
turquoise . . . irregular base in green 
spider-webbed with white ... size, 39" x 
24" x 14", Each $12.95 


No. 826—BRICK COLUMN AND GATE. 
An attractive background setpiece for 
window or ledge use . .. column topped 
with wrought iron decorative lamp .. . 
simulated wrought iron gate with scroll 
design . . . lamp and fence in French 
gray spattered in black ... size 60" x 
32° w14", Each $32.50 














No. 823—BRICK WALL AND SHUTTER. 
A colorful displayer to accent your 
Spring windows white egg-crate 


window for accessory display . . . win- 
dow box in primrose yellow . . . dark 
turquoise shutter . . . irregular base in 
green spider-webbed with white 


sing. 36" 0 24° 2 130. (o.oo OOO 


No. 820—MINIATURE BRICK WALLS. 
A charming Spring unit for small cases 
. . . Sturdy white frame appliqued with 
white cork brick . . . ample space on 
top for display of accessories or cos- 
metics .. . site, 18° oo ee. 


Set of two $ 8.95 
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NATIONAL HANGER CO., INC., PROUDLY PRESENTS 


New .. 


Only “‘Swivelier” 


“SWIVELIER” jovusraxe LIGHTING PRODUCTS 
First Exhibited at Recent Display Show! 


Products Have Patented Spring Construction Socket 


A Which “STAYS PUT AT ANY ANGLE!” 





Universally Adjustable 


a CLAMP-ON UNITS 


Attach a “battery” of these units to 
pipe behind valance. Slide into any 
desired grouping. Attach to stems of 
fluorescent fixtures. for supplementary 
“accent lighting”. 

Takes up to 1” thick pipe; takes up 
to 1” thick board or molding, ete. 






CAT. No. 
B817SA 


Complete with Cord and Cap, 
Requires no Wiring. 


{ ILLUSTRATED) Just Plug in and Use. 


CAT. No. B817SA (TORPEDO SHADE) $8.75 

CAT. No. H817AN ("HOOD" SHADE) 7.65 

CAT. No. 817AN (NO SHADE) 2.75 
(ALL PRICES LESS BULBS) 


Universally Adjustable 


HOOD “SCREW-IN” UNITS 


Anyone, yes anyone, can handle this fixture. 
Merely screw into existing outlet and presto 
. an adjustable spotlight! 


HOOD "“SCREW-IN" 


EXTENSION UNITS 


CAT. No. H107AN5 (with 5" Pipe) $7.25 
CAT. No. HI07AN8 (with 8" Pipe) . 7.65 
CAT. No. H107AN11 (with II" Pipe) . 8.10 


(LESS LOUVERS) 
CAT. No. H107AN 
$6.50 (LESS LOUVER) 








Universally Adjustable 


“TORPEDO” PORTABLE UNITS 


Choice of: 
Gleaming Chrome 
Plated or Rich 
Satin Finish 
Has provisions for “pinning” 
up. Complete with cord and 

cap. 






CHROME 
PLATED 


CAT. No.B627SA 
(SATIN FINISH) 
$9.50 (LESS LOUVER) 


CAT. No. B627CR 
$14.75 (LESS LOUVER) 





LOUVER and COLOR LENSES 


COLOR LENSES 


999-1 — RUBY RED $0.80 
999-2 — DEEP BLUE 0.65 
999-3 — MED. GREEN 0.80 
999-4 — MED. AMBER 0.65 





ATTACHES TO "CLIPS" 


LOUVER — CAT. No. V ON LOUVER 


$1.50 EACH 

















.and... these Tried and Tested SWIVELIER Performers! 
Universall n ‘ 
Adjustable Universally Adjustable Mei iy Adiuctebt 
“SCREW-IN UNITS “HOOD” PORTABLE UNIT | Universally Adjustable 
9 NEW STREAM-LINED DESIGN. HOOD BOX. PLATE UNITS 
“LIP” Accommodates “SWIVELIER” Louver. 31,” 1” 
HEAT ESCAPE PROVISIONS. lhicin a 
“PIN-UP” PROVISION. Outlet Box 
Comes with CORD CAP—PLUG IN Covers 
AND USE! 
CAT. No. 
H607AN 
: ae (LESS LOUVER) 
— $7.50 CAT. No. 
CAT. No. 107GR $1.60 EA. 
EXTENSION UNITS feces H547AN-L6 
CAT. No. 107GR5 AT. No. 
(5° Pipe) $2.35 607AN (LESS LOUVER) 
CAT. No. 107GR8 $2.60 $6.90 
(8" Pipe) 2.75 CAT. No. (same unit 
CAT. No. 107GR11 107GR8 without dunia! 
(11 Pipe) 3.20 (illustrated) 














NATIONAL HANGER CO., 


253 WEST 26th STREET 
NEW YORK CITY | 


Inc. 


JOBBER INQUIRIES INVITED. WRITE FOR COMPLETE oe CATALOG. 
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A Displayman’s Dream Come True! 


NO PINS, NO DAMAGE TO DRESSES, COATS OR SUITS WHEN YOU USE THIS 


NEW PINLESS DISPLAY FORM 





TRADE MARK 


The garment adapts itself instantly to 
The g t adapts itself tantly t 

the contour of the form by a touch of 
the fingertips. 


Eliminates pinning which injures the 
garment. 


A soft spongy device inside the form 
holds the fabric in place. Guaranteed 
not to injure the finest materials. 
Forms are finished in flesh color enamel 
with white jersey covering below the 
waist line. 

A boon to specialty shops. ready to 
wear, and display departments. 





The slot in the back of the form per- 
mits the material to be pushed in by 
the fingertips. The fabric is gently 
held in by means of a spongy device 


inside the form. 











The figure 














be. 


Here are a few of the many well known 
retailers who have already purchased 
these forms: 

SAKS FIFTH AVE. 
ABRAHAM & STRAUS 
BLOOMINGDALES 
HEARN DEPARTMENT STORES 
JULIUS GARFINCKEL CO. 
FRANK R. JELLEFF, INC. 
AND MANY OTHERS 
Phone or write. Our representative 


will be glad to demonstrate these forms 
to you without obligation. 


NOTICS 
U. S. Govt. Patent Applied for. 


Infringements will be 





vigorously prosecuted. 








with the New Look 


FORM (without base) Jersey S 

Covered below waist. Price 17.50 

FORM (without base) All $22 50 
e 


Enamel as in illustration 
We can furnish base as shown at left. 


chromium finish, $7.50. 


ORDER NOW 


Prompt Shipment in Sizes 12 and 14. All other 
sizes available for shipment in a few days. 


«< 


These display forms work the same way with 
heavier cloth of coats and suits. 


A. Dress on figure before adjustment. 

B. Same dress with excess material pushed into 
I 

-~ 

slot. 


C. Same dress instantly adjusted without a sin- 
cle pin. 


S 


SOLELY MANUFACTURED BY: 


S. MATZNER CO. 


216 WASHINGTON ST. 


Mount Vernon 8-9524 


MOUNT VERNON, N. Y. 
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BRAND NAME MERCHANDISING IS IMPORTANT 


WLS ITINERANTS ARE BACK 










JA bhewel , 
Chinen n ' 


featuring 


Souil ite 


by 


¢ rophylactic 









DON’T LET YOUR STORE NEGLECT IT 


PROMOTE IN Your main traffic windows the fact that the brands America 
knows best and wants most are sold at your store... this is the big difference 
between your good store and other stores. 

WLS Itinerant Displays, created to dramatize the major and important features 
of leading nationally advertised brands, are produced with an elegance and 
artistry acceptable to the finest of stores. Each packed in carefully planned, fitted 
shipping cases, they are loaned for one week showings at only the cost of 
incoming transportation averaging between $5.00 and $10.00. This means a 
low cost to you of about $1.00 per day. 


Again available, after war years absence, on an ever increasing number of fine 


merchandise lines, they are in constant use by America’s leading stores. Be sure 


you get your share. Everyone benefits... the consumer... the store... the 


manutacturer . « «More sales =. ee lower costs. 








ITINERANT DISPLAYS 
ARE NOW OPERATING 
FOR MANY FAMOUS 


NAMES. HERE ARE A FEW: 


Hickok Belts and Braces 

RCA Radios 

Hoover Vacuum Cleaners 

Reis Underwear 

Jewelite Combs and 
Brushes 

RCA Records 

Venus Foundations 

Palm Beach Suits 

Pendleton Woolens 

Sportsman Toiletries 

Knit-Tex Topcoats 


W. L. STENSGAARD AND ASSOCIATES, INC. - 332 N. JUSTINE STREET, CHICAGO 7, ILLINOIS 


‘America’s Largest Organization Specializing in Merchandise Presentation 
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SHOPPERS L 


: you'll agree... accero 
i they are DISPLAY PERFECTION 


NEW STRUCTURAL DISPLAY MATERIALS 
SEND FOR OUR DESCRIPTIVE FOLDER 
THE REYBURN MANUFACTURING CO., INC. 


MAIN OFFICE, PHILADELPHIA 32, PA. FACTORIES: PHILADELPHIA, PA., ROYERSFORD, PA., CHICAGO, ILL. 
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Ca Ine. 
] — PAPIER MACHE AND OTHER EXCITING DISPLAY TECHNIQUES 


361 WEST 58th STREET, MEW YORK 19, NW. ¥. @ CIRCLE 6-9431 
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RIPETONE 


RAYONEZE 


A NON-WOVEN) | 
ALL-RAYON | 
FABRIC 
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Exclusive With Us! © 


Last month, Maharam (First in Fab- 
rics for more than 50 years!) brought 
you the sensationally NEW, money- 
saving, ALL-RAYON Display Fabric 
—RAYONEZE. 


And how you marveled . . . at this many-styled and many- K 
colored fabric . . . so wonderfully lustrous, so soft and 
flexible, with all the exceptional draping qualities of 
costly satins. Yet—you were agreeably surprised to learn 
that economical RAYONEZE sold for but a mere fraction 
of the usual price of cloth. And all because of a revolu- 
tionary NEW process that eliminates expensive weaving. 
With resultant savings for YOU! 

NOW — we present a new RAYONEZE treatment... 
STRIPETONE! It’s an attractive motif of three vertical 
Gold stripes repeated on the following light-fast colors 
of RAYONEZE: White, Maize, Rose Pink, Orchid, Light 
Blue, Light Green. Comes 40 inches wide on 25 yard rolls. 








And so economically versatile . . . it can be draped, 
putted, festooned, shirred, pleated, rosetted, etc. Ideal 
for round surfaces or square corners. Perfect for window 
or interior display backgrounds. Yes .. . inexpensive 
STRIPETONE RAYONEZE is the year ‘round, all-rayon 
solution to every displayman’s problem — MORE DIS- 
PLAYS AT LESS COST! Try this new wonder fabric 
yourself — and see! Write for STRIPETONE prices and 
samples TODAY! 












pnocacssive Fan — ~*~ rt comes “The House of Service” 


iM) 


MERCHANDISE 
PRESENTATION 






a 
RATION 


EW YORK — 130 WEST 46!»ST. 
CHICAGO—6 EAST LAKE ST. 


LOS ANGELES — 1113 SO. LOS ANGELES ST. 
% ST. LOUIS—927 CENTURY BLDG. 












“Our Comprehensive Line of 






Display Fabrics and Accesseries 
is the Talk of the Trade! 















New York 18 N. Y. 


To all our many friends, 
both old and new, we take this 


70 West 40th St. 


ance of our new spring line. 


opportunity to thank you 
i) Cal, ontal Decorative Display Co.,Inc. 


for your enthusiastic accept- 


A NOTE OF THANKS 
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IT’S SENSATIONAL! 
NEW PLASTIC DISPLAY FORM 


Finest, strongest, most beautiful ever produced 


Here’s what leading 


shoe display men say: 


“Far superior to any shoe 
form | have ever seen." 


"They fit beautifully — show 
off novelty styles to better 
advantage." 


Believe it or not... 


1.29: 


And youget closed tops, paint- 
ed foes. . . at no extra cost. 


, USE THIS COUPON 
New production techniques bring these new features 


1 ... NON-INFLAMMABLE! They’re safer! They meet the require- 
ments of Fire Underwriters. 


. MORE BEAUTIFUL FINISH .. . Not sprayed! 
. MANY TIMES STRONGER than old style forms! 


cartons (24 Prs. ea.) 





. PERFECT FITTING! Try them on ankle straps, sling pumps, 
open or closed backs! 


ORDERS FILLED IN ROTATION 


FRANKEL PLASTIC CORP. 


493 SEVENTH AVE., NEW YORK (8, N. Y. WI 7-0450 


JACK D. SHENKER, Sales Manager, Shoe Display Form Division 

















493 Seventh Avenue, New York 18, N. Y. 


FRANKEL PLASTIC CORP. 
Please send me 

of +77 Display Forms. 
Shipping Instructions 
Store Name 

City and State 


@eeeeeceaceeoeoeoeeeeeeee eeeeeeeee2eee00e680 
Order No 


DETROIT PUBLIC LIBRARY 
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DISTINCTIVE 


EASTER DISPLAYS 


Whi- Mat 


BY GLO-BRITE 


Silky, fireproof glass fibers pressed into a multi- 
whirl pattern that is truly different and effective. 
Rolls — 25 ft. by 36 inches 


EASTER AND SPRING COLORS 


Grass Green eo Pastel Pink @ Orchid 
Shocking Pink @ Chartreuse @ Pastel Blue 
Spring Yellow @ White 


Colors, per roll $8.50 

White, per roll $7.50 

GOLD or SILVER ° e . eeeeeee $10.50 
ATTENTION DISPLAY DEALERS 

Write for FREE Whirl-Mat Sample Books. Now ready. 


GLO-BRITE PRODUCTS, INC. 


6415 N. California Ave., Chicago 45, Ill. 











FOR GREATEST SALES IN BABIES’ CLOTHES .. . FLAT OR GLOSS FINISH @® PERFECT PROPORTION 

e FINEST 
wor Unbreakable Baby Mannequins ..:::;:.,. 

$27.50 each or set of two $50.00 F.O.B. Milwaukee. Immediate Delivery in U.S.A. 
@ Removable Arms and Legs @ Easy to Dress e@ Refinished Once a Year at Minimum Cost of $3.50 each. Weight 6 pounds. 
WISCONSIN ART PRODUCTS CO. 
MANUFACTURERS AND DISTRIBUTORS OF RUBBER, WOOD AND COMPOSITION PRODUCTS 
601 South 28th Street Milwaukee 4, Wisconsin Phone Mitchell 6449 
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THE NATIONS LEADER IN GARMENT HANGERS 


Presents Five New, Sensational Hangers 


Baby Plastic Hangers 


Our latest product with all newest features in- 
cluding notches for Sun Suits and bathing suits. 


OUR FAMOUS 


SLACK SET HANGER 


No. 180-MC 


Slack Set Hanger for two or three piece 
slack sets and suits. The construction 
of the hanger enables you to hang the 
slacks or skirts outside of the jacket. 
This enables you to show your gar- 
ments fully without disturbing the 
buttoned jacket. 


Made in three finishes: 
Nickel, Chrome and 
Galvanized. 





12” long in Baby Blue, Baby Pink and Ivory 





Plastic. Also made with chrome plated revolving 
hook. 





ALL PLASTIC 


SUIT HANGER 


No. 405-MC 


The very best suit hanger on the market. 
An all-plastic hanger with chrome-plated steel 
All steel clips that really hold. 


Unexcelled for your 
better suit lines. 
hook that revolves. 





THE HEAVIEST 


PLASTIC HANGER 


EVER MADE 
No. 405-L 


This new plastic hanger is the heaviest hanger on the market 
today and has all features necessary for use in up-to-date dress 
departments. Built so strong and heavy it is practically inde- 
structible. Even heavy enough for coats. 17” long — notches 
on top and bottom, chrome-plated hook. 

Also made in 14-inch length for Junior Misses. Crystal clear and 
five beautiful colors — Ruby, Sapphire, Amber, Emerald and Black. 





CLEAR PLASTIC 


SKIRT HANGER 
No. 600 


Clear plastic with cold-rolled steel clips adjustable to 14” long. 
For any size skirt from children’s to large sizes. Chrome-plated 
hook and plated clips. Most flexible skirt hanger on the market 
today, with a beautiful appearance that will enhance the merchan- 
dise it displays. Also available in clear colors. 


om 


Jobber Inquiries Invited — Write for Catalog 


NATIONAL HANGER CO., IMC. 253 w. 26th st., New York city 1 


Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. 
Phone Number 25994. 


Mr. Harry Intriligator, 60 South St., Boston, Mass. 


Phone Hancock 0504. 
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PATENT LEATHER PAPER 


52 INCHES WIDE 








Se 





















Arctic White Jet 
© Blush Pink Love Blue 
: Boulevard Green Lime Yellow 
; Dew Green Paris Blue 
Pe | 0) Flame Red Rico Sang 

Glace Chocolate Royal Magenta 
Hyacinth Blue Stee! Grey 
Tango Orange 
ROLL size 52” x 25 ft. 
LINE THE SHOW CASES 
COVER THE FLOORS 
COVER BACKGROUNDs AND PROPS 
* COVER COLUMNS 
COVER TABLE TOPS 
* POSTERS AND SIGNS 
BULKLEy, DUNTON & CO. 
INCORPORATED 
295 MADISON AVE., NEW YORK I7, N.Y 
2635 So. WABASH AVE., CHICAGO 16, ILL 


TATE DELIVERY 
CK FOR IMMEDIATE DE 
IN STOCK FOR IMMED 
































; Bulktou 
Bulkton SEAMLESS 
Bulkton | CRYSTA-SHEEN a 
WHIRLIGIG | , 





= eee 
. oe WOODGRAINS 
-— 4 CRASH-TE | —— 






































GUSTAVE RUBNER Answers 
Today's Fabric Shortage With 


Gold Striped 
Rayoneze 


A Versatile, Inexpensive Creation 
That Is Meeting With Enthusiastic 
Acclaim By Display Men Every- 


where. 


Be sure to see our GOLD STRIPED RAYONEZE. 
It's an all-purpose, all-rayon, non-woven 

beauty of a fabric and comes in six luscious 
Spring colors. It's available right now at 


your jobber and you'll find it most moderately priced. 


Plus.... 


OTHER NEW SPRING 
MATERIALS such as 

"Grass Flox" and ''Plush Flox" 
. .. those new and exciting 


flooring creations. 


. . AT YOUR FAVORITE JOBBER . . . 





display creations 
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The BINDER you've been looking for... 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 


DISPL AYe 


% ; 
H 
i 
oe . 





These binders are beautifully bound in maroon with the title in gold. Insertion or removal 
is easy and fast. Keeps your copies clean and handy for reference. 


$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 
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No. |—4"' Miniature Fountain Bird Bath made of Italian Marble 
Dust in White. Four removable birds to match. Sells at $15.00 
per dozen. Smart for cases, perfumes or live flowers. 


No. 208—12" Fountain Bird Bath made of Italian Marble Dust in 


White. Four removable birds to match. Sells at $6.95. Good 
for live or artificial flowers. Top bowl is removable, lower part 
separate. 


No. |—Same as No. | above except the imported Holland Green 
Sea Moss in Miniature Fountain Bird Bath sells separately at $3.00 
per dozen bunches. 


FORSYTHIA - DOGWOOD - BLOSSOMS 


{ON NATURAL BRANCHES } 


FLAMEPROOF — 


e GRASS MATS 

e SCATTER GRASS 

e PALM TREES AND LEAVES 
e REAL STUFFED DOVES 
e BOTANICALS 

e FERNS 

e DRIFTWOOD 

e PLANTS 

e TROPICAL BAMBOO 
e BAMBOO SCREENS 

e BIRD CAGES 

e SPECIAL WIRE WORK 





The Talk of 
All Displaymen! 


ARTS ano FLOWERS 


For “SPRING 
ed EASTER”! 


No. 89—SUGARY EASTER EGGS—Size 7" x 
12". Three assorted colors. Packed three in a 
carton. LIGHT GREEN with Blue, White and 
Pink Frosting. YELLOW with White, Lavender 
and Orange Frosting. PINK with White, Green 
and Rose Frosting. Set of three $15.60. 


No. 90—HALF -EGG CART—I8" x 7" x 7". 
Packed one in a box in Blue, White and Pink 
with Yellow Frosting. $5.50 each. 


Assorted flowers for cart $2.00 extra 











CLOTH IVY BRANCH 
10 LEAVES - °%4.25 per doz 





WRITE FOR PRICE LIST 


wanuracturerss ARTS & FLOWERS. _ mronters 


43 W. 56th STREET 


NEAR 5th AVE. 


NEW YORK CITY 19 
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Modern Imitation 


RUSCUS TREES 


The Attractive Tree needed for 
your spring and summer displays! 


These trees can be used in various settings that will be 
the most outstanding trims you have ever purchased. 


You can purchase these beautiful Ruscus Trees in two 
different sizes! 

Small — 5" x 18" x 8" 

Large — 7°10" x 27" x 10” 
Constructed of wood and wallboard, and crafted with 
imitation ruscus, they are built out in different depths 
to accomplish the heavy and full effect. They are 
shaded in light and natural medium green and have 
hand crafted bark finish trunks. 


Singlefaced Doublefaced 
Large Tree.........$38.50 $48.50 
Small Tree......... 19.50 26.50 


Visit Our Chicago Office 
180 W. Randolph St., Chicago, Ill. 


EARL W. GASTHOFF CO. 


DANVILLE, ILLINOIS 


Bright new displayg 
your spring windows 
wood and papigia 
Individual crege 
presentation of 
dise... Tos 
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EATON BROTHERS CORP. 








GENERAL OFFICES AND PLANT TELEPHONE 
HAMBURG, NEW YORK HAMBURG - 1019 
January 19148 


Dear Mr. Display Manager: 


EATON "VELVETY"™ CLOSE STITCH GRASS IS 
NOW AVAILABLE IN ROLLS AND SPECIAL WIDTHS 
FOR IMMEDIATE SHIPMENT :! 


GRASS MATS For years you've been asking for custom size green 
Grass Mats. It was no fun filling in a large area 
with countless 3' x 6\ mats. The finished effect 
had a skimpy and broken-up look. Why mats were al- 
ways made in the 3' x 6' size, we'll never know--- 
but things have been changed now. 


+4 
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Your display jobber has "Velvety"* in 6', 15', and 
30' rolls and in 17", 3', and 5' widths all in one 
piece without any seams. In addition, he can still 
furnish the 3' x 6' mats. Call him today--he's 
anxious to tell you all about then. 


"Velvety"™ is the one artificial grass that really 
looks like grass. The burlap backing is always com 
pletely concealed no matter how the grass is used. 
"Velvety"™ has a smooth, even appearance and never 
appears to be sewed in rows. The color is a lively 
grass green. 


It makes no difference what you display--it will 
look twice as valuable displayed in a quality set- Wioe 


ting. Eaton "Velvety"” Grass flatters your mer 
chandise,. 


Very truly yours, 


EATON BROTHERS/CORP. 


bi (ek 


W. K. ton 











*"Velvety"* is a registered Trade Mark of Eaton Brothers Corp., Hamburg, N. Y. 
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If you were among the many Display Directors who visited 
Dazian's at the recent New York Display Market Week, you 
probably were caught in our net... for among the many 
really terrific new Spring Fabrics that were the sensation ot 


the week, was one of our most exciting of many years 


DAZIAN’S AURORA NET 


(OMBRE NET FOR SPRING) 
72 INCHES WIDE - $1.50 PER YARD 


Handsome, crisp, rich rayon net, brilliantly colored from 
Spring Green, to Sunset Yellow, to Rose Pink, to Sky Blue, it 
was enthusiastically received by everyone who saw it. Those 
who caught the preview (it’s all too new to have photo- 
graphs in use) bought it to the tune of thousands of yards. 


Order now—we guarantee satisfaction, or send for a sample. 


(aught In Our Net? 


(WHICH WAS THE SENSATION OF THE NEW YORK SHOW) 





OTHER DAZIAN’S NETS 


SPANGLED ILLUSION «¢ * PETITNET 
CHI-CHI NET ¢ FISHNET ¢ BIG-TOP NET 
CARNIVAL NET ¢ BOBINET 
DISPLAY MALINE 
*As shown above in a recent 
Fifth Avenue window. 


PLEASE CONTACT OUR OFFICE NEAREST YOU 


AZIAN'S we 


ESTABLISHED 1842 


The World's Largest Display Fabric Organization 


142 WEST 44th STREET @©@ NEW YORK 18, N.Y. 
260 TREMONT STREET @©@ BOSTON 16, MASS. 
125 NO. WABASH AVENUE e@ CHICAGO 2, ILL. 
731 SO. HOPE STREET @ LOS ANGELES 14, CAL. 
630 BOOK BUILDING e@ DETROIT 26, MICH. 








DAZIAN’S INC. 
Gentlemen: 


Please ship _ yards AURORA NET at $1.50 
Please send free sample of AURORA NET 


Please send free somples of other nets 
STORE 
NAME... Pee 
ADDRESS 


CITY es STATE... 
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... acclaimed 
the 
loveliest 





KORRECT-WAY’S 
CUSTOM-BILT MANNIKINS 


... designed to dramatize the new 
fashions. How?...with fabulous coiffures, 
hidden-seam fabric coverings and light-tested 


body finishes that set custom-bilt mannikins 
. F8071JRW135 
by Korrect-Way apart from all others. 


KORKECT-WAY, _—_ 
SEEN IN THE BEST CIRCLES vergu ‘cere=— 
DISPLAYS 


AMERICAN FIXTURE &B MFG. CO. 2300 LOCUST ST. © ST. LOUIS, MO. 


...if’s going to be a KORRECT-WAY MANNIKIN year in ‘48! 


F8072SJRW136 


F8048SW131 
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HAPPY NEW YEAR.... 


We hope that when December 1948 rolls around you'll be still hap- 


py and looking back on a prosperous record. And remember: 


MILEO MANNEQUINS 


! in your window are Good Business Builders. They always reflect 


the latest mode! 


MILEO MANNEQUINS - 7 West 36 Street - New York 18, N, Y. 


Established 1900 Just off Fifth Avenue 
Midwest Representative: Canadian Representative: 
Smiley & Co., 234 S. Franklin St., Chicago, Ill. Morgese, Soriano Co., 431 King St., Toronto, Can. 





























smartly modern... 
distinctly different... 
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19,000 


COPIES 


This issue of 
DISPLAY WORLD 
has a circulation of 


15,000 copies. 


* 


Subscriptions are 
being accepted 
for 


immediate handling. 


DISPLAY WORLD 





















































WHAT AN OPPORTUNITY! Win a prize for yourself—and nationwide recognition, 
plus a landslide of extra sales, for your store! Just build your display entries around 
American women’s No. 1 hobby——home sewing! Feature fabrics—more varied 
than ever this year. Feature patterns of the new fashions everyone is talking about. 
Feature sewing notions...the all important tools for sewing and saving. 


WRITE FOR FREE COLORFUL DISPLAY MATERIAL 


Set includes main poster 23 in. x 50 in. (see illustration) plus two side cards 11 in. x 14 in. 


PRIZES 


GENEROUS CASH AWARDS will be made to the $50: and three 3rd Prizes of $25 each. 
display managers or window trimmers install- 7 . 

ing the best SEW and SAVE windows,  ! A20!TION. $2.50 will be paid for each 5 x 7 
featuring jointly Fabrics, Patterns, and inch (or larger) photograph of different dis- 


Notions, selling the theme of the project. Plays submitted. None smaller will be 
entered in Contest. 





DEPARTMENT STORES—TWO CLASSES: (1) Larger 
Store Group, 1st Prize $100; 2nd Prize, $50; 
and three 3rd Prizes of $25 each. (2) Smaller 
Store Group, \ist Prize, $100; 2nd Prize, 


In case of a tie, the tying contestants will 
be awarded prizes of equal value. All entries 
should be post marked not later than mid- 
night March 13, when contest closes. 








— Ninal Needlecugt Bulle, fe. 


385 Fifth Avenue, New York 16, New York 











RIBBONS 


Direct from Manufacturer to You 


| DISPLAY JOBBERS TAKE NOTICE 
| We Solicit Your Patronage 


GROS-GRAIN RIBBON OUR SPECIALTY 


| 
| Also Cut-Edge Taffeta and Satins 


| J.~.BURLOCK COMPANY 


105 W. 40th St., New York 18, N. Y. LOngacre 5-3514-5 
Selling Agents for 


THE POST NARROW FABRICS CORP. 


Middletown, Conn. 
MANUFACTURERS OF RIBBONS 
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How our membership in the 


Audit Bureau of Circulations gives 


in these pages. 


HE Audit Bureau of Circula- 

tions, organized in 1914, is 
a cooperative and nonprofit associ- 
ation of more than 2800 publish- 
ers, advertisers and advertising 
agencies in the United States and 
Canada. Working together, these 
buyers and sellers of advertising 
space have established definite 
standards for measuring and uni- 
form methods for auditing the 
circulation of periodicals and 
newspapers. Only publications 
with paid circulation are eligible 
for membership in the A.B.C. 


The Bureau has a staff of experi- 
enced circulation auditors who 
make an annual audit of the circu- 
lations records of each publisher 


member. Based on these audits 


the Bureau issues A.B.C. reports 
which tell how much circulation 
a publication has, how much sub- 
scribers pay, how the circulation 
was obtained, where it goes and 
many other facts essential to the 
sound investment of advertising 
money. Of special importance to 
business paper advertisers is an 
occupational or business break- 
down of the paid subscribers. This 
tells you how much of the total 
circulation represents a logical 
audience for your advertising and 





constant protection to the advertising 


a market for your merchandise. 
In addition to the annual Audit 
Reports, the Bureau issues semi- 
annual Publisher’s Statements. 


Guesswork and waste are 
avoided when you select advertis- 
ing media on the basis of factual 
information. Always make A.B.C. 
reports your starting point when 
you buy advertising space. 


This business paper is a mem- 
ber of A.B.C. Ask for a copy of our 
A.B.C. report and then study it. 


» » » 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as de- 
fined by A.B.C. standards, indicate a 
reader audience that has responded to a 

ublication’s editorial appeal. With the 
nterests of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized ad- 
vertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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Whatis? Why..your window, of course! 
Place Prisco “Abstract Mannequins” 
on stage... they'll give a grand per- 


formance—enhancing and SELLING 


your merchandise! 
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out of this world mannequins... 


293 SEVENTH AVENUE, 8th FLOOR, NEW YORK 1] 
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CREATORS AND MANUFACTURERS OF MANNEQUINS SINCE 1909 
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NEW and SENSATIONAL! 
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8 Feet High by 102 Feet Wide 


Ready to use without cutting or piecing. Ideal for Unit Trims, Posts 
and many other display uses. 
Also made in sheets 8 feet high by 44 inches wide. 


UP TO 12 FEET HIGH 


To order to meet your special requirements. 


TWO COMPLETE DECORATED BACKGROUNDS 
No. | — Rose Arbor. No. 2 — Birdhouse — Both with two-tone shading at sides. 


STRONG — RIGID — DURABLE 
Made of best quality 15 pt. stock with 90 lb. solid kraft backing. Will not buckle. 


No reinforcement required. Self standing. 


BEAUTIFUL TWO-TONE SHADINGS 
In five spring colors, white, pink, light blue, yellow and light green, or on special 
order in any color. 


ORDER FROM YOUR JOBBER — If your jobber cannot supply you write us direct. 


Manufactured by 


COLUMBIA DISPLAY MATERIAL CO. 


179 PACIFIC STREET BROOKLYN 2, 





GIANT ROMAN 


N ONE-PIECE BACKGROUNDS 
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FLUTED PANELS 
8 Feet High by 44 Inches Wide 


We also manufacture fluted display 
panels in four beautiful spring patterns: 
BAMBOO 
MARBLE 
CONCAVE SHADING 
METALOID 


SEAMLESS PAPERS 


107 Inches Wide in 12-Yard Rolls 


A complete line of seamless background 
papers in all popular colors. 


DECORATED BACKGROUNDS 


Beautiful decorated background papers 
in new and, original designs and color 
treatments: Dogwood, Lattice, Butterfly, 
Fruit Basket, Bird Cage, Cactus, Fish, 
Picnic, Apple Blossom, Drape and many 
other patterns in rolls 53 inches by 25 
feet and 107 inches by 12 feet. 
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For Spring 


and an 








Early Easter 

An Unusually Interesting Line 
of Artificial Flowers and Display 
Decorations for These Important " 
Merchandising Seasons 





OUR TWENTY-EIGHTH YEAR SERVING DISPLAY 






ic] tne LJ. CHARROT COMPANY, INC. 
oe _ ARTIFICIAL FLOWERS 


36-38 WEST 37TH — 
NEW YORK 18, N. ART DISPLAY STUDIOS 
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— 
from Gip to toe 


Our men’s and boys’ mannequin line for 1948 is now show- 
ing. Completely new in every respect, it warrants your in- 
spection before you make this year’s mannequin purchases. 
It consists of new heads, new bodies and poses, new fin- 


ishes, new types, and new ages, modeled by new sculptors. 


C-BARRANGO- CO: 


579 MARKET STREET ¢ SAN FRANCISCO 5, CALIFORNIA 


MANNEQUINS 
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FOR THE “Wew Look”... 
MANNEQUINS MADE THE Mew Wav 


FOLLOW THE FASHION, USE 


Manhatian Mannequins 
and MULTI-QUINS * 


IN MISSES OR CHILDREN'S SIZES 


5-ply papier mache. Unbreakable plastic hands. 
Coiffures from THE AMERICAN HAIRDRESSER. 


DELIVERY: 
Immediate for Misses and Children's Mannequins 


2 weeks for MULTI-QUINS* 


ta & if agit weg FUNCTIONAL DISPLAY MANNEQUINS 
ay 
, ‘a 


A \ To Be Seen During Seattle Market Week, 
: i 





















“Beg Ape 13 Per Of 


A, o-port or together. ..a complete disploy FEB. 8th-11th 


a a the Price of 2 Mannequins — Get a Storeful of Displays ! BILL BOON DISPLAY SUPPLIES 


Each MULTI-QUIN* can be used piece by GOWMAN HOTEL 
piece for several separate displays. Together 


. they can assume almost any position - 
Standing, sitting on a chair or the floor, 
reclining, kneeling, bending, etc. — to meet 
your every display need. 


Try MULTI-QUINS* in Your Store Now! 


SAVE SPACE, TIME, MONEY. 
WORK AND TEMPERS 











Ask our distributors about "trade-in" values. 


BILL BOON DISPLAY SUPPLIES e@ Seattle, Wash. 
BRONSING DISPLAYS e@ Memphis, Tenn. 
CAPITAL DISPLAYS e@ New York, N. Y. 

CAROLINA DISPLAY CO. @ Columbia, S. C. 
E. B. "JACK" CASTLE e@ Oklahoma City, Okla. 
GENERAL DISPLAY CORP. e Cincinnati, Ohio 
@ New York, N. Y. 

F. D. JOLLY ASSOCIATES e Detroit, Mich. 
KEEN DISPLAYS @ Cincinnati, Ohio 
LANDS CO. @ Philadelphia, Pa. 

NATT LEVY e@ Baltimore, Md. 
MANIKIN ARTKRAFT e@ Bridgeport, Conn. 
PIONEER DISPLAY FIXTURE CO. @ New York, N.Y. 
ROCKOWER WINDOW DISPLAYS @ New York, N.Y. 
THE SKOME WINDOW DISPLAY e Chicago, Ill. 
SUPREME DISPLAY EQUIPMENT e@ New York, N.Y. 
TROPICAL DISPLAYS e@ Miami, Fla. 


MAMHAT i MA iY \ U | | \S INC., mfrs. q 22m wan 


119 Prince Street, New York 12, N.Y. * GRamercy 3-3868 A BSR OO: 
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and SHERMAN PICTORIAL FRAMES 


For even greater display value, mount your 


and two standard pictorial sizes, Sherman 
Pictorial Frames look exactly like wood 
> 
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Crowds of Spring shoppers will naturally 
head for your store when Sherman Picto- 
rial Displays add their colorful, eye- 
catching appeal to your windows. Beauti- 
fully reproduced, easily installed. Sherman 
Pictorial Displays will build store traffic 
and stimulate early Spring sales. See for 
yourself the powerful eye appeal of 
Sherman Display Pictorials. See your local 


dealer today — or write for the Spring & 
Summer Sherman Display Guide — color 
edition. 









Sherman Pictorial Displays in 





attractive, sturdy Sherman Pictorial 






Frames. Available in two colors 








and are cut to size for 
easy assembly in just six minutes. 
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PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 
CHICAGO LOS ANGELES 






























FIREPROOF—LIGHT WEIGHT—-CUTS EASILY—CLEANS EASILY 


Simple at A B C to make any size or shape. \-5. Pat. No. 1890127 


1e@ DISPLAYS 


ATTRACT GREATER ATTENTION 
and SELL MORE MERCHANDISE 


Remember that things that can be done with 
this material are like an author’s pen or an artist's 
brush in that it finds its unlimited accomplishments 
from the imaginary chain of thoughts possessed by 
their master’s mind. If it’s a display problem it can 
be solved with Frostee Synthetic Sno Blocks. 












p+ 4 COMPLETES THAT WINTRY 
’ FIA KES TOUCH TO WINDOW DISPLAYS. 


serena FEATURES: Onder NOW fom 
a DISPLAY JOBBER --*-HE HAS 


FROSTEE SNO BLOCKS AND FLAKES IN STOCK 






Vermin Proot 


Easily 


Brushes 


—~ WwW 





From Clothing 
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” SNO BLOCKS & FLAKES 


Companion Products for Displays 


THAT VISUALIZE REALISTICALLY 





You can use the same Frostee Display Blocks for 
many changed designs, for all display purposes. 


Winter, Spring, Summer and Fall. 







Manufactured by FROSTEE SNO CO., ANTIOCH, ILL. 






frodtee Fi f 

S Displ ys 

re , Pear r 
will stimulate interest and maintain the urge z 
to buy merchandise which is on display 2 
while the viewer gazes with admiration upon La 
the realistic Frostee Synthetic Sno setting. ES 


SIMPLE 
AssOQO 


to build Frostee Sno displays shaped to 
fit your windows with Frostee Sno Blocks. 











a ieehe Wa e 








= ia ee 
Frostee Displays possess these qualities: 
Attracts instant attention. 
Visualizes immediate or future requirements. 
Dramatizes interestingly and effectively. 


Provides basic sales appeal. 





Suggests merchandise uses as it silently urges 
desire to possess. 
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of Tempered Masonite Pre 


Architectural curves are 
an inexpensive material 
for modern window back- 
grounds, interiors, and re- 
modeling construction. 
Easy to cut, finish and 
install. 


Extra packing and 
crating charge at actual 
cost on orders 
less than 
$50.00 


ARCHITECTURAL CURVES 


sdwood .. . available in '/s inch . . . smooth two sides . . . all curves in 
stock for immediate shipment. . . F.O.B. Boston 





All designs also available 
in 12-foot lengths on spe- 


cial order. 


New Spanish Grain finish 
on special order in 1- 
inch grain surface with 
reverse side smooth, at 


slight increase in price. 








NUMBER 



























































DESIGN DESCRIPTION PRICE 
1218 190° BEND 8 FT. LONG 
) WIDTH AFTER BENDING 8-14” $2.50 
12.28 790° BENDS 8 FT. LONG 
( ) WIDTH AFTER BENDING 7.14” 3.50 
12.1C8 190° BEND 8 FT. LONG 
WIDTH AFTER BENDING 6” 2.50 
16.1.8 190° BEND 8 FT. LONG 
\ WIDTH AFTER BENDING 12” 2.70 
po 16.28 2.90° BENDS 8 FT. LONG 
WIDTH AFTER BENDING 11-14” 3.95 
16-2R8 2.90° BENDS 8 FT. LONG 
ome. WIDTH AFTER BENDING 8.34” 3.95 
161C8 190° BEND 8 FT. LONG 
WIDTH AFTER BENDING 8.14” 2.70 
241-8 1-90" BEND 8 FT. LONG 
\ WIDTH AFTER BENDING 21” 3.50 
24.2.8 2.90° BENDS 8 FT. LONG 
( WIDTH AFTER BENDING 18-%” 4.70 
24-24-68 180° BEND 8 FT. LONG 
a WIDTH AFTER BENDING 16” 4.70 
24.108 190° BEND 8 FT. LONG 
_ WIDTH AFTER BENDING 12” 3.50 
24-4AR-8 2-180° BENDS 8 FT. LONG 7.00 
7 may WIDTH AFTER BENDING 14” 
24-2R8 2.90° BENDS 8 FT. LONG 470 
meee, WIDTH AFTER BENDING 18” : 
48-28 2.90° BENDS 8 FT. LONG 
f- % WIDTH AFTER BENDING 41-14” 7.00 
48-448 2-180° BENDS 8 FT. LONG 9.40 
C ) WIDTH AFTER BENDING 32” 
Rem, 48-2R8 2.90° BENDS 8 FT. LONG 7.00 
WIDTH AFTER BENDING 41-4” d 
481-8 1-90° BEND 8 FT. LONG 
ON WIDTH AFTER BENDING 45” 5.60 
—s 48-2A-8 1180° BEND 8 FT. LONG 7.00 
WIDTH AFTER BENDING 39-14” 








NEW ENGLAND DECORATORS SUPPLY CO. 


122 - 124 KINGSTON ST. 


BOSTON 11, MASS. 
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New Patterns ror: New Year 








Stone and Brick patterns, new in design and possessing all 
the traditional Timbertone artistry and superb quality. 


Timbertone has developed many new and colorful products 
to assist you in creating the unusual in display . . . be sure 
to see them. 


Samples gladly submitted but be sure to address all requests 
on store stationery. 


BRICK —A new striated brick with 
the nat ough texture and raised 
sanded cement mortar lines ... it is 
so different. Available in Soft Green 
and Black (No. DI-6I1) .. . also in 
Deep Cream and Black touched with 
Delicate Pink (No. DI-610). 


ONE — New rubble stone pattern 
beines to display the elongated stone 
design now being widely used in 

odern architecture. Stones in Soft 
Browns, Salmon and Black with raised 
sanded cement mortar lines (D1!-231 ) 


qa 


DECORATIVE COMPANY, INC. 
324 LAFAYETTE STREET, N. Y. 





é 
eka Lidlied oe an 


| — 

ae eS 
ls 
a ie Se Meron gion 


STONE-GRASS PECKY CYPRESS FABRIKTONE 
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Cast 
niors 
and Teenagers 


Fi eaturing , . 
Fabrie Finish 


many other 


Dramatie Textures 
Interchan 


geable Wigs 
Earring Ears and 


Unbreakable Hands 
Custom Built 


Photographs and D 


of Misses, Ju 


including 


Mannequins 


etails on Reques; 
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08 BROOME ST. NEW YORK 13, 
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BLISS TIME AND PLACE 


DISPLAY FLEXT BILITY 


al 
[ 
ce 


Multiple use unit as flexible as your imagination... merchan- 
dise presentation, stops traffic, sells traffic, directs traffic. 
Available for immediate delivery. 








MERCHANDISE EMPHASIS SPECIAL EVENTS 


DEPARTMENT OR DIRECTIONAL 


<0 BEACH SHOP >> 


TIMELY MERCHANDISING 


DIVISION OF VISUAL MERCHANDISING 


BLISS DISPLAY CORPORATION - 460 WEST 34th STREET, NEW YORK 1,N. Y. 
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92" CROWN MARK 


SEAMLESS 


* 


THREE NEW COLORS 


FIRECRACKER PERUVIAN LEMON 
RED PINK SQUASH 





HREE brand new, fashion-right shades, designed by leading 
color stylists to keep pace with the latest style trends. Nine- 
teen additional colors — in pastel or deep shades — for you to 


choose from. 


Here’s a HEAVIER pre-war quality display paper that permits 
easier handling and manipulation. Won't reflect light. All 22 
colors available in 107° width and the popular 92” width that 
display men wanted as determined by national survey . . . both in 


12-yard and 50-yard rolls. Also in sheets. 


COLOR CHART UPON REQUEST 


CROWN MARK PAPER CORPORATION 


155 East 44th Street, New York City 17, N. Y. 


1545 S. STATE STREET 1387 MAIN STREET 124 W. 4th STREET 
CHICAGO, ILL. SPRINGFIELD, MASS. LOS ANGELES, CALIF. 
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Has Universal DISPLAY USE 


PUT UP IN Here is the answer to your spot display problems. 


A FEW SECONDS ; : : Megs 
The ideal medium for displaying gloves, jewelry, 


hosiery, hats, shoes, lingerie, sporting goods, ete. 


Snaps into third dimension quickly, simply and 


effectively. Made of 200 lb.-test board, processed in 
three soft, neutral colors. . . . This beautiful shadow 


box will harmonize with any color scheme. 


It is strong, durable and attention compelling. 





USE ON LEDGES 
AND SHELF TOPS Only $2.25 each — packed 6 to a carton 


$2.80 each — lots of 3 or 4 units 
$2.95 each — lots of | or 2 units 


F.0.B. Mishawaka, Indiana 


Kived PRODUCTS CO. 


HANG ON POSTS 
OR WALLS 


SEND YOUR ORDER IN TODAY ... USE THIS HANDY COUPON 


MISHAWAKA, INDIANA 


a’ 


RIVARD PRODUCTS CO. 


Mishawaka, Indiana Date 


Gentlemen: 


See ee 


Please ship at once Shadow boxes @ $ 


Our check [] money order [ ] is attached hereto. 


Name 





Address 


City Zone... State 
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New York Displays 


s that accompanies 


1 
now Was OT the 


Macy's 


part 


where Display 


lace 


forest frosted trees 


ot 


finished in glit 


} 


ted being 


ted trees trans 


is being performed by 


chiffon, with 


st 


in 


aress¢ d 


as then age there 


in the trees instead of 


were 
foil 


and ceiling 
echoed the 
glistening Christmas 
White 


lends a teathery qual 


nl 


snowy ground 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Phe read, “Make Her’s 
Christmas” 


Beauty 


ity to the trees 
a White 


‘Fairy 


COpy 


of Cin- 

Fairy 
the 
charming 
in papier 
through 
pur- 


the 
this one) 
Shoes” 


Pale in story 
(Oh, 


Beaut\ 


derella you know 


| ale 


le O¢ nd 


in Delman read 
three 
out 


rushes 


used by Tom Lee in 
Delicately 
the 
a doorway 


ult 


scenes worked 


mache, prince, in 
at the top 


Cinderella, in 


gray, 
the 


beige 


of stairs in 


ot and gray, as 
—At the upper left, by John R. Foley, R. H. 
Macy & Co. Upper right, by Tom Lee 
for Delman's. Lower left, by Winston 
Jones, Franklin Simon & Co. ... Lower right, 
by Louis Villela, B. Altman's. . . . (All photo- 
graphs by Virginia Roehl Studio, New York 


City) — 


she rushes down the curving flight through 
an oval opening in the floor and eventually 
disappears in the garden below 

Details the tell-tale slipper on 
one of the the dainty tree the 
garden and the expressive hands with long 
fingers all add a great deal of drama. 

Silver slippers in cellophane boxes are set 
at the sides with others wrapped in snow 
paper. The lettered on 
paper, had initial 
matched the realistic 
rich to 


such 


as 


steps, in 


water-color 
letters that 
and pro- 


copy . 
crimson 
TOSsSeS 


the 


very 
contrast 
neutral color scheme. 
“Such are the gifts of 
are made” was the copy 
Director Winston Jones at Franklin Simon’s. 


vided a otherwise 


dreams 
Display 


which her 


used by 
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depicted as an utterly 
The decoration of the 
silken panel was “Inspired by 17th Century 
Stumpwork” and showed a pretty 
sion of pink and blue angels that wandered 
toward a wood where were grazing 
The design was exquisitely appliqued in 
silk, fringe, lamé, old braid, chenille and 
ribbon in high relief on a background of 
pale beige with a wide border of silver lame. 
Tinting the mannequins pale blue seemed to 
take them into the realm of sleep, and their 
were also in matching blue of spun 
their facial features were in flesh 
The floor of the window was covered 
was the copy card, this 


with the “dream” 
charming backdrop. 


proces- 


deer 


wigs 
glass; 
tone. 
in ivory satin as 
lettered in blue. 

At Altman’s, Display Director 
Villela showed a fabulous coach driven by a 
Santa in Napoleonic costume, the load of 
gifts described as “From Altman’s world of 
gifts, a happy variety all in the 
Christmas tradition”. 

The lavender and pink 
roof of white spun glass 
with tiny plastic flowers. 


Louis 


great 


carriage had a 
liberaliy tufted 
Santa was defin- 


DISPLAY 


masquerade in a huge 
with coat to match and 
trimmed with Christmas 
gloves, and yet 


itely enjoying his 
lavender bicorne 
gold epaulettes 
balls, and wearing 
there was no mistaking the identity of the 
twinkling eyes and silky white beard. A 
mannequin in white negligee rode on the 
front while her companion in_ black 
stood nearby. Ribbons of pink and fuchsia 
gayly trimmed the horse’s mane and long 
tail. A galaxy of luxurious gifts, lace and 
marabou be-decked, also perfumes, spilled 


green 


seat 


out on the snowy ground. 
Shopping crowds looked to 
spirited white and_ silver 
through the air towards the front entrance 
at Lord & The elegant 
were driven by a snow maiden in a dainty 
chariot made of white display scrim on a 
wire frame which was decorated with three- 


admire the 
horses dashing 


Tay lor’s. steeds 


—Upper left, by Edgar Tallman, interior dis- 


play director for Lord & Taylor. Upper 

right, by Sidney Ring, Saks-Fifth Avenue. .. . 

Lower left, by Edgar Tallman. . . . Lower right, 
by Gene Moore, Bonwit Teller— 


silver paper stars and flowers 


Silver ribbon reins led to a 


dimensional 
of spun glass. 
fancy harness, resplendent with gold rosettes 
and tiny bells. The blue spotlights used by 
Edgar Tallman, director of interior display, 
gave a cold north light. The entire main 
floor was hung with countless three-dimen- 
sional snowflakes, and snow maidens in spun 
glass robes were shown on the ledges. 

\ refreshing version of “The Night Be- 
appeared in the Saks-Fifth 
For the first episode in 
the series of six Display Director 
Sidney Ring introduced “The Knight” in 
authentic silver armor with a red felt cape 
thrown back in voluminous folds over his 
shoulder while green plumes and bright red 
holly berries adorned his helmet. 

The accompanying illustration 
second display; the familiar lines 
ing “Not a creature was stirring, not even 
The stockings were hung by the 
that Saint 

this 


fore Christmas” 
Avenue windows. 


scenes, 


made the 
continu- 


a mouse. 
chimney 
Nicholas 
lettered in white on green. 
[Continued on paye 


with care, in hopes 


soon would be there” 
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figures regardless of their make. The de- 
vice is seen in the third photograph. 

The turntable pictured next is by Morgan- 
Lapham, Inc., New York City, and carries 
a weight up to 150 pounds. The company 
says unconditionally that the motor will 
not overheat under any circumstances, and 
the unit requires no oiling or other mainte- 
nance. 

In the same column are several plaster 
units by Modern Displays, Washington, D.C. 
The principal piece is a pedestal and cap 
in terra cotta finish, with an impressive 
design. A “Temple of the Wind” capital is 
in the same photograph. 

At the lower left on the same page is an 
adjustable elf figure by Walters Display, 
Inc., New York City, working on a patented 
lock principle so that any pose desired can 


—Upper left, by Gardner Displays, Pittsburgh. 
. Upper center, by Tropicraft, San Fran- 
cisco. . . . Upper right, by Radiant Glass 
Fibers Company and Zaria, both of New York 
City. . . . Upper right center, by Stuart M. 
Lerner, Inc., New York City. . . . Lower right 
center, by Chelix, Inc., New York City . . 
Lower Left, by Greggory, Inc., Chicago. . . 
Lower left center, by Palazzo Sleeve Form 
Company, New York City. Lower right 
center, by Zaria. . . . Lower right, by Grimes 
Display Service, New York City— 
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be arranged. The head can be interchanged 
with others, so that the one figure becomes 
a clown, artist, or postman as well. Total 
height is 40 inches, except for the rabbit, 
which is 48 inches. All figures are attrac- 
tively dressed in true-to-life costumes of 
rich materials. 

Allied Display Materials, Inc., New York 
City, offers butterflies made of stiff lace, 
wire mesh and crystal acetate, available in 
many colors and decorated with “colored 
diamond dust and diamond buttons.” 

Addition of two rich colors—gold and 
silver —to the “Whirl-Mat” line, pictured 
next, has been made by Glo-Brite Products, 
Inc., Chicago. ‘“Whirl-Mat” is a fireproof 
glass fibre that helps achieve a rich, luxur- 
ious feeling in backgrounds, flooring and 
screening. Other colors in addition to those 
mentioned above can be had as well. 

Called “The Dahlia” is the unusual small 
merchandise displayer seen next, by An- 
kerum Manufacturing Company, Philadel- 
phia. With a jute head and wooden panels, 
this and related units are available in 
numerous air-brushed pastel finishes. 

First on the page above is“ Uncle Wiggly,” 
by Gardner Displays, Pittsburgh. Approxi- 
mately 5 feet high, the rabbit is finished in 
white flock and plush and is dressed in a 

[Continued on next page) 
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satin costume. The head moves and the 
figure bends at the waist. 

The “Woven-Wood” screen in the next 
photograph is by Tropicraft, San Francisco, 
and is light weight and easily portable. 
Standard size is 6 feet high by 7 feet wide, 
available with 2-inch or %-inch - slats. 
Lovely stock colors include natural, white, 
off-white, Chinese red, chartreuse, and black, 
with special colors to be had on order. 

Versatile spun glass from Radiant Glass 
Fibers Company, New York City, is the 
featured material in the next illustration. 
The angels and other creations shown are 
the work of Franz Gobbi, Zaria, New York 
City. 

Stuart M. Lerner, Inc., New York City, 
placed on the market just a few days ago 
a series of six new all-chrome cast base 
garment racks, one of which is illustrated. 
Main features are massive bases, easy roll- 
ing double ball bearing casters, blue walled 
steel tubing and new modern fittings. 

Jeweled and flittered birds, tropical fish, 
stars and butterflies are being produced as 
part of the line of Chelix, Inc., New York 
City. 

The units pictured next are made of 
“Flexit,” by Greggory, Inc., Chicago—28- 
ply board with flexible curves. Three basic 
flute styles are stocked, in 11 colors. No 
painting or surfacing is necessary, as both 
sides of each panel are covered alike. The 
center area is flat, with fluted panels on 
each end. Panels are 48 inches wide by 
96 inches high. 

Sleeve forms are indispensable items for 
most displaymen. The one shown is for 
suit or coat displays and is made by Palazzo 
Sleeve Form Manufacturing Company, New 
York City. 

Cupid and chanticleer topiaries are the 
newest product of Zaria, New York City, 
with other figures such as peacocks, dancers, 
and the like also to be had. These topiaries 
are 6 feet in height. A 15-inch black lac- 
quered box is the base and the hedge is 
constructed of heavy wire coverd with 
rafhia, in natural, red, or green. Raffia and 
wire are used likewise for the line of dogs 
also introduced by Zaria. 

Grimes Display Service offers for Valen- 
tine displays a set of five old-fashioned 
pull-out Valentines in various sizes up to 
11 by 5 inches. 

Plastic hangers are among the numerous 
specialties of National Hanger Company, 
Inc., New York City. At the top of page 
52 is shown one of the all-plastic devices, 
with revolving steel hook which is chrome- 
plated. 

This is followed by a portion of the back- 
ground display of Pan American World 
Airways, in Radio City, with letters fabri- 
cated of l-inch dark blue plastic, mounted 
on a cork background. The letters are by 
Falk Glass Products Company, New York 
City. 

Much used for display are “Tala-Bal 
flakes and cubes, of a plastic material 
which makes them feather-light and trans- 
lucent. The flakes are made in both fine 
and coarse types, in a variety of ten spring 


—Top, by National Hanger Company, Inc., 
New York City. ... Top center, by Falk Glass 
Products Company, New York City. . . . Lower 
center, by Elm Products Company, New Haven. 
... Left, by Photo-Vision, Inc., New York City— 
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—Top, by Display Craft, Grand Rapids... . 

Next, by Redikut Letter Company, Los An- 

geles. . . . Center, by Eaton Brothers, Ham- 

burg, N. Y. ... The sign machine is by The 

Morgan Company, Chicago. . . . Candles by 
Emkay Candles, Syracuse— 


shades. Cubes are either 1 or '%-inch 
square, in the same color range. They are 
made by Elm Products Company, New 
Haven, Conn. 

Bare fluorescent tubes should be shielded 
for eye protection, according to Photo- 
Vision, Inc., New York City, and _ the 
company is supplying “Beauty-Rest” louvres 
as shown in the next illustration. They 
are made of hard white enameled aluminum. 

Display Craft, Grand Rapids, designs and 
manufactures all kinds of wood lettered 
signs for interior use. Examples for Nunn- 
Bush and Winthrop shoes are pictured. 

Redikut Letter Company, Los Angeles, has 
just completed a new l-inch size _ price 
marker set and also one for the 1%-inch 
size. These, with their 14-inch set round 
out their line. How the different sizes 
compare is seen in the photograph. 

Eaton Brothers Corporation, Hamburg, 
N. Y., has just started making artificial 
grass in rolls and special widths for dis- 
play purposes. One of the well-known firm’s 
mats is pictured. 

“Line-O-Scribe” is the name of the show- 
card machine manufactured by The Mor- 
gan Company, Chicago, with one of the 
several models available shown here. The 
machine uses any combination of type styles 
and electros, linoleum blocks, and similar 
reproduction material. Several colors can 
be printed at one operation, while spacing 
is automatically correct. 

Decorative candles for any occasion or 
season are made by Emkay Candles, Syra- 
cuse, N. Y. Those pictured represent a 
large tulip ensemble, with pink or yellow 
flowers on light green bases and with ad- 
justable green leaves. The larger ones are 
8% inches in height. 

Either twist or straight handle design can 
be had in these hand mirrors by Thall 
Plastic Engineering Company, New York 
City, with both sides plain or with one 
plain and the other magnifying. A variety 
of sizes and types, including swivel counter 
mirrors, is available. 

From Winard Sales Company, Los Angeles, 
comes the “Tropi-Fence” seen next. Made 
of bamboo, it has many uses in windows, 
over cases, as a valance, for shelving dis- 
plays and any other instance in which a 
tropical or Oriental effect is needed. 

A new “jiffy” jaw which enables the user 
instantaneously to clear the machine of 
dirt and any jammed staples is one of the 
improvements on the “Duo-Fast” tacker 
which is made by The Fastener Corpora- 
tion, Chicago. Also featured is a follow- 
through drive mechanism which consists of 
a spring arrangement to allow the staple 
driver to stay with the staple until it is 
securely driven into the material. It is a 
one-hand tacker, driving three lengths of 
staples. 

Next pictured is a dust-proof skirt and 
slack rack, by National Hanger Company, 
Inc., New York City. The heavy plate 
glass protects garments without interfering 
with display. It is made of bleached maple, 
[Continued on page 104] 
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“ec , y . ® : ” 
UN or Snow—Let’s Go!” .. . such 


was the caption used by Display 

Director R. E. Rough of The May 
Company-Crenshaw in his series of Cali- 
fornia sportswear windows. Each window 
(lower right, opposite page) in the series 
was divided into two sections. One section 
featured California winter sportswear for 
use in the famed California mountain re- 
sorts. The other featured California sports- 
wear for use in California’s beach and 
desert resorts. The winter sportswear sec- 
tion was done in ice-blue, with a small 
plaster snowman, completely decked out in 
a bright woolen scarf and ski cap and hold- 
ing skis, as a prop. Artificial snow was 
scattered around the base of the snowman. 
A bright sun yellow was the dominant color 
in the other section of the window which 
featured swim suits and cabana dresses. 
(Rough wasn’t joking with this window; 
Bob Hope to the contrary, it uften gets 


By JOHN L. COONEY 
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quite warm out here during the winter.) 
A large Joshua tree with anisette, yarrow 
and smoke-tree around its base served as a 
prop. Sand was used at the base of the 
tree, 

One of the world’s best-loved tales, the 
famous legend of Cinderella, came in for its 
share of attention at Haggarty’s where 
Mary Kay Kerwin used a large papier 
mache pumpkin coach as the main prop in 
the store’s recent promotion of Revlon’s 
“Cinderella Pumpkin” nail polish. The 
coach, made from a large papier mache 
Christmas tree ornament, incidentally, was 
painted orange and black with red and 
gold construction board wheels. The coach 
was drawn by three king-size papier mache 
mice, completely decked out with earrings, 
jeweled stickpins and large plumes in their 
headgear. The mice were fastened to the 
coach with long black satin ribbon traces 
and reins which were tied to jeweled collars 


Los Angeles Reporting 


around their necks. The gowns featured in 
the display were evening dresses. 

In honor of the Los Angeles Apparel 
Market Week, sponsored by the California 
Apparel Creators, Display Director Charles 
M. Art, Mullen & Bluett, used a large cut- 
out construction board map of the West, 
with the state of California done in plastic 
as a background. The series, entitled “Cali- 
fornia—the Golden State of Fashion”, fea- 
tured the products of famous California 
apparel manufac.urers. The maps were set 
in large construction board frames which 
were covered with light brown bark. A\l- 
though the plastic State of California was 
painted with little scenes depicting Cali- 
fornia scenery, the balance of the map (the 
other states, Baja California and Mexico 
proper) were painted in a solid pastel color 
— different in each window. In each case, 
the display card matched the color of the 
map. The windows were brightly lighted 
to simulate California's famed sunshine. 
One of the displays is shown on the oppo- 
site page. 

At Rathbun’s, North Hollywood, Display 
Director Roger Pickett did an interesting 
promotion for De Heriot perfume. The 
background, dry-brushed on seamless paper, 
portrayed the back case of the cosmetic 
department. Immediately in front of this 
was an actual store counter with a manne- 
quin depicting a sales girl showing a bottle 
of De Heriot’s “White Lace” to a _ pro- 
spective customer. In one corner of the 
window, a panel of black construction board 
was used to show one of the formulae for 
the De Kamma facial creams. A couple of 
beakers, a mortar and pestle and_ other 
pieces from the chemical lab were also used. 

A very effective lesson in coordinating 
various decorative furnishings to achieve 


—At the top, a display by Jim Stewart, The 
May Company-Wilshire. .. . Center, by Roger 
Pickett, Rathbun's, North Hallywood. . . . 
Left, by William Lambert, Barker Brothers— 
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—At the right, by Charles M. Art, Mullen & 

Bluett. . . . Center, by Mary Kay Kerwin, 

Haggarty's. . . . Below, by Robert E. Rough, 
The May Company-Crenshaw— 


the truly “Modern” setting was given by 
Display Director William Lambert in a 
series of windows at Barker Brothers. The 
background was plain. At one side of the 
window, a curved wallpaper-covered panel 
was used to set off a modern desk and 
chair. A length of drapery fabric was 
fastened to one of the upper corners of 
the panel and fell in a graceful, sweeping 
curve to the floor. Framed, colored sketches 
of modern settings were fastened to the 
back wall, while suitable decorative acces- 
sories were arranged at the opposite side 
of the window. A simple display, but very 
well balanced and creating that much- 
desired air of luxury. The window is not 
shown. 


Display Director Jim Stewart used an 
apricot-colored bedsheet (honest —dyed it 
himself) as a background for his “Seen 
Everywhere After Five” promotion of the 
ballet evening dress at The May Company- 
Wilshire (first illustration). A surrealistic 
design was painted in gray and white on 
this background. A large gray and white 
plaster obelisk at one side of the window 
helped emphasize whatever it is the design 
is supposed to represent. (Stewart didn't 
know either, but it looked nice.) The light- 
ing was limited to two spots—one in the 
upper corner immediately above and_ be- 
hind the mannequin, and the other con- 
cealed in the obelisk at the other side— 
and proved very effective. 

The desert is always a popular display 
theme around these parts. Display Director 
Irving Walden used seamless paper with 
desert scenes dry-brushed in for the entire 
background of his series of desert windows 
at Brooks and Harris & Frank (not illus- 
trated). The dividers between the various 
sections of the windows were removed, 
making the entire stretch one large window 
Light blue seamless paper covered the entire 
background, complete with distant moun 
tains, clouds in the sky, cactus and desert 
sand. In the center of the display a cactus 
plant served to hold some of the merchan 
dise. Immediately above this was a large 
wooden hoop. <A circular section of tan 
seamless paper was fastened to the hoop 
with rawhide—a la an Indian tom-tom 
3reaking through the center of this tom 
tom was a form wearing the latest thing in 
sport coats. Suitable accessories for desert 
resort wear were also displayed. 





Display Director Mary Kay Kerwin had 
some special parasols made for display 
purposes in Haggarty’s promotion of a 
Cohama print designed especially for them 
[he parasols, of course, were made with the 
special fabric and in spite of the fact that 
sales girls insisted that the parasols were 
made for display purposes, customers in 
sisted on buying them right out of the 
window! The print was a fuchsia, turquois¢ 
and white floral on a black rayon. In the 
center of the display was an old-fashioned 
hour-glass dress form painted white with 
a floral design done in fuchsia and _ tur- 


juoise. Bunches of artificial daisies and 
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roses were fastened to the form and to the 
millinery head balanced at an angle on top 
of the form. Three mannequins were use | 
in the window. 
scattered on the floor. 


At Mullen & Bluett, Charles M. Art use| 
a large upright white wire hoop as _ the 
focal point of his “Fireside Flannels” dis- 
play. Pink draperies, suspended from the 
ceiling in sweeping curves, were thrown 
over the top of the hoop. Pink seamless 
paper was used as a background and white 
plush for the floor. The reader followe | 
the same color scheme, lettered in pink on 
a large white card. 


Turquoise shavings were 


White wrought iron furniture was given 
an outdoor setting at Barker Brothers hy 
Display Directors William Lambert. \ 
bright pink doorway was framed with a 
white casing and porch and smoke-gra\ 
walls. Bright green magnolia branches were 
at both sides of the window, which adde:l 
to the outdoor impression. The ornate 
white wrought iron furniture was displayed 
on pink tiles set on green grass matting 
The table was set with bright color. 
Mexican design patio ware. The window 
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was lighted with “sun-klue” lamps over- 
head giving the effect of actual sunlight 
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Versatile 


Papier 
Mache 


HE deftness with which specialists in 

papier mache can design and manufac- 

ture amazing reproductions of animal, 
mineral and vegetable life is one of the 
most intriguing things about display to the 
layman—as well as to many who know the 
field intimately. The medium seems to 
have no limitations on what can be pro- 
duced through scraps of paper, paste, wire 
and artistry. 

Pictured on these two pages are nine ex- 
amples of units which are being offered 
displaymen during the first part of the new 
vear. Leading off is a carousel horse 
rampant, accompanied by a ballerina in the 
customary bouffant skirt. Both figures are 
available in natural coloring, and both are 
the product of Silvestri Studio, Hollywood. 

Next is seen a group of three ballerinas, 
exquisite and graceful, standing 4 feet in 
height. Done by Zaria, New York City, the 
figures are sculptured in papier mache and 
are finished with mica and jeweled bodices. 
Hair, crown, and skirt in each case are 
done in spun glass in its various forms. 
These figures can be made in a variety of 
poses, with a base or for suspension, as 
shown. Costumes are furnished in white, 
pink, blue, aqua or yellow. With the baller- 
inas is an attractive Valentine’s Day heart, 
56 inches wide and finished in white spun 
glass with a ruching trim of pink in the 
same material, dusted with mica. 

At the bottom of this page is a papier 
mache mermaid, reclining on a strand of 
fish net in lieu of a beach. The lower part 
of her body is done in floral and sequin 
patterns, overlapping in scale form. Natural 
coloring is used for the rest of the body. 
The hair lies in clusters as if it had dried 
naturally. Made by Chelix, Inc., New York 
City, the mermaid can be had in practically 
any size; other marine life reproductions 
are available from the same studio. 

\lso the work of Chelix is the heart 
displayer seen at the top of the next page. 
An irregularly shaped shelf extends clear 
across the center of the heart to support 
merchandise. <A cluster of flowers, painted 
in realistic hues, forms the graceful base, 
and a similar cluster at the upper left forms 
a swirl which accents the natural curve of 
the heart itself. 

Extremely clever use of papier mache 


—The horse and ballerina at the top of this 
page are by Silvestri Studio, Hollywood... . 
Center, a group of three exquisitely done 
ballerinas and a Valentine's Day heart by 
Zaria, New York City. . . . Left, a papier 
mache mermaid by Chelix, Inc., also of New 
York City— 
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—Upper left, a mache heart displayer by 
Chelix, Inc. . . . Upper right, available for 
any seasonal theme is this combination of 
papier mache and plastic forming a modern 
tree; by Lynn Display, New York City. 

Center, left and right, two units by New 
England Decorators’ Supply Company, Boston. 
‘ Lower left, a mache tree trimmed with 
bunches of spring flowers; by Tri-Allied Crea- 
tive Displays, Baltimore. . . . Lower right, the 

sea-nymph is by Zaria— 


combined with plastic is shown in the unit 
pictured at the upper right. This is the 
work of another New York City firm, Lynn 
Display. This display piece is designed for 
any season, with fall being selected in the 
one shown here. Base and the oak leaves 
are done in mache, supporting squares of 
transparent “Lucite” on which additional 
oak leaves, grapes, and thistles have been 
carved. This modern tree stands 6 feet 
tall. 

Mannequins used for spot displays within 
the store, and even in the windows, need an 
additional touch to set them off to best 
advantage. New England Decorators’ Sup- 
ply Company, Boston, seems to have come 
up with the right answer as to what to 
use. The photograph at the middle left 
shows a mannequin standing on a papier 
mache base which extends up behind the 
figure in a graceful, flame-like pattern 
calculated to catch any eye. The stand is 
available in a wide range of finishes and 
colors. It is approximately 9 feet in height, 
and about 4 feet wide over-all. 


New England Decorators’ Supply Com- 
pany has also brought out a patio and 


palm tree unit with many uses. As seen at 
the middle right, the base is done to re- 
semble flag-stones, worn and weather-beaten. 
The finish of the arch section and wall 
resembles aged adobe, cracked and crum- 
bled away in spots to reveal the under- 
lving surface. A slanting palm tree leans 
to one side, and artificial cactus and ivy 
grow in the small flower box at the base 
of the unit, extending up well past the 
window. This display adjunct can be sup- 
plied with or without the foliage, as desired. 

At the lower left, on the same page, is 
pictured a papier mache abstract tree for 
spring display, as designed and produced by 
Tri-Allied Creative Displays, Baltimore. 
This unit is 40 inches high by 36 inches in 
width and 24 inches in depth. Imaginativels 
done, the tree rests on a wooden base. 
Practically any finish and coloration is 
available on the unit. It is trimmed with 
spring flowers and colored twigs. 

Somewhat similar units are made by Tri- 
\llied for displays having a marine or 
beach theme. One is a large ocean wave 
made of papier mache and standing 5 feet 
11 inches high by 4 feet 4 inches in width 
and 14 inches deep. It is constructed on a 
sturdy scored plywood base, air-brushed to 
enhance its natural appearance, and furn- 
ished with coral fans, coral branches, and 
iridescent bubbles. A smaller ocean wave 
is also furnished by Tri-Allied, standing 37 
inches high by 32 inches wide by 15 inches 
in depth. Each of the waves has a faint 
semblance to a feminine figure standing 
with outflung arms and_ billowing hair 
forming the crest of fhe wave. 


[Continued on page 100] 
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se INGERIE confections, sweetened with 


frothy lace” gave a dreamlike illusion 

of luxury to four windows by Reed 
Schlademan at The Fair. In an all-white 
setting, behind a structure of 1 by 4's 
to give a mullioned effect as 
seen in the photograph on the opposite 
page, a white, stylized gazelle laden with 
feminine toiletries dramatized three man- 
nequins clothed in white lingerie. Heavily 
flocked chicken feathers formed the foliage 
and branched out from the upper corner 
over the foreground. Ledges made by the 
structure were utilized for a display of 
boudoir slippers, perfumes and_ related 
merchandise. To further the illusion of a 
dream the windows were flanked by white, 
translucent draperies and revolving lights 
were sprayed on the background, effecting a 
continual change of soft coloring. Atten- 
tion was focused on the merchandise by 


window 
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means of sharp and clear spotlighting. 

A whisper of spring was echoed by an 
advanced presentation of spring print dresses 
at The Fair. In the window shown, also 
on the next page, all colors were taken from 
the floral motifs printed on a black ground. 
The print was fashioned into four differ- 
ently designed dresses, their various hues 
being reversed for decorative effects. Pink 
for the window background was picked up 
from the print and accented by a_ black, 
open paneled screen and fluttering butter- 
flies that were enlarged from photographs 
and tinted with colors taken from the print. 
The print colors were also reflected by the 
flooring of wallboard squares and drama 
was achieved by flooding the window with 
soft pink and spotlighting the dresses with 
clear lights. 

A well defined sense of balance, humor, 
and grace were combined to give the win- 


Chicago Display Scene 


By SHIRLEY WARE 


dows ot Edgar A. Stevens, Evanston, their 
festive atmosphere. Marjorie Smith is dis- 
play director. The window shown at the 
bottom of this page is representative of the 
series of four and the main floor displays, 
where roseberry tree branches were em- 
ployed for new decorative interest instead 
of the manzanita and chinois trees used so 
extensively. The cunningly designed chil- 
dren, created from sketches, were inspired 
by the buds and leaves that grow on the 
trees. Their head-dress of rose-red, topped 
with three green leaves, are the buds; their 
little green jackets are the calyxes; and 
the petal-pink skirts are the flowers in full 
bloom. In the faces and gestures of the 
papier mache figures the designer has 
caught the awe and amazement of little 
children as they discover wondrous jewels 
and perfumes hidden in the crevices of the 
snow. Three examine their treasure-trove 
where they found it, while four scamper off 
with their riches to a safer place in the 
tree tops. 

A mannequin wore a gold trimmed, white 
chiffon, evening gown and three blouses 
with sequin trim were hung on tree branches 
and on a diamond dusted snow-mound 
Windows were painted with blue and red 
light to cast a magenta mist on the pale 
blue background, and clear light was thrown 
on the merchandise to retain its true colors. 
At night the windows took on added beauty, 
with the merriment of the festive 
carried by the frolicking roseberry children. 


season 


Making a tie-in with the opening of 
Marshall Field & Co.’s new French Room 
featuring millinery created by leading 


French designers (DISPLAY WORLD, De- 
cember) was a superb window setting in a 
new color combination. Walls were Balen- 
ciaga brown, the white wrought iron furni- 
ture was upholstered in periwinkle blue, 


—At the upper left, by John Moss, Jr., Mar- 
shall Field & Co... . Lower center, by Clement 
Bradley, Carson Pirie Scott & Co... . Below, 
by Marjorie Smith, Edgar A. Stevens Com- 
pany, Evanston— 
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—Right, by Les Barofsky, Morris B. Sachs Com- 
pany. . . . Center and below, by Reed 
Schlademan, The Fair Store— 













































and both colors were laced with white wire 
grille work employing many patterns taken 
: from the lovely cast iron work that con- 
Hi tributed so much to the arcnitectural beauty 
: of old New Orleans. White grille work 
covered the top portion of the window glass, 





ie as shown here, and in the French room this 
F modern French fantasy is completed with 
fs the grille work made into bird cage chan- 


deliers. Wrought iron furniture and wire 
erille work were designed by the display 
department. 

Shown in the window was a seated man- 
nequin in a street suit and featured hat, 





4 while another creation was held by the 
. mannequin representing a saleslady. The 
Fi scene was reflected in a mirrored back- 
a | ground to give an all-around view of the 


millinery. 

A study in contrasts furnished a striking 
window at Carson Pirie Scott & Co., where 
Clement Bradley directs display, represented 
by two mannequins in moods as different 
as day and night. (This display is not 
shown.) One of the figures in a heavenly 
white satin and net evening gown was gra- 
ciously poised on a stairway suspended by 
gold ropes, before a background painted 
beige. Another mannequin in a distinctly 
different mood befitting her daring person- 
ality wore an evening gown of heavy, black 
faille, backed by a soft drapery of white 
ninon. Between the two figures a_ black 
papier mache swan was adorned with white 
and gold pastry decorations, and pearls and 
diamonds to conform with the two moods 
expressed. To emphasize the contrasting 
moods of naivety and sophistication, a clear 
light was introduced to cast a halo around 
the head of the mannequin in white, while 
red-to-purple-to-blue lighting created the 
atmosphere that enveloped the mannequin in 
black. The copy card placed near the swan 
read “After-dark sophistry. Distinctive 
dimensions.” 

Carson's new North and South Shop is a 
combination of two former shops featuring 
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scene AE 
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angen 


sportswear for both northern and southern 
climates. Displays at heavy traffic spots 
are carried out with props and merchandise 
f suitable for summer and winter activities 
Shown is a platform display set against a 
wall of knotty pine. Atmosphere is attained 
through montage mural paintings of winter 
scenes and Latin American motifs. <A 
mannequin, completely outfitted in ski togs, 
was focused against a pair of skis to cap- 
ture the attention of those interested in the 
art of skiing, while Mexican pottery filled 
with tropical plants, and a Mexican lamp, 
were the props used to interpret a south of 
the border feeling for beach-wear. 
On the pine wall was an insignia made of 
i plywood cutouts representative of all sports, 
i with the scope of travel facilities illustrated 
by trains, automobiles, airplanes, and ocean- 
’ going vessels encircling a globe. 
B. Morris B. Sachs’ new store at 3400 West 
4 Diversey featured men’s wear in a setting 
highlighted by effective lighting, as pictured. 
The backwall was broken by two. panels, 
Swinging right and left and covered with 
tufted, padded leather. One of the panels 
[Continued on page 137] 
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Flowers And Set Pieces 


LOWERS and set 
hirst 
play, and yet designers for the houses 
still 
are turning out new ideas and special treat 


pieces were among 


the very properties of retail dis 


specializing in this and related lines 


season aiter season 


add a romantic touch to spring fash 
W \ssociates, 


suggests a Vieux Carre 


ns, Doerr Portsmouth, Ohio, 


doorway in blended 
gray textural plaster and red cork brick, as 


shown in the first illustration The door 


frame is in darker gray, while the authenti 


shutter reproduction 1s in warm green ac 


black and decorated with a 


scroll Phe 


cented with 


wood unit has a dark 


carved 


irregular base Size, 7 20 


New York City, 


various materials 


Comme 


seen 


unit 
York 
Web” 


iis 1s followed by v and flower 
\llied Display Materials, Inc., New 


Flowers are made of “Gloria 


and the key of gold metal foil sprinkled with 
diamond dust. At the upper right of the 
“Spring Bells” flower 
made of lace on the 
Web” on the inner 


same picture is a 


Spray, each blossom 


outer side and “Gloria 
portions 
At the lower left on the 
sculptured bird and 
Display Corporation, New 
Next are 


dogwood, 


same page is a 
tree by Bliss 
York City. 

ultra-realistic reproductions of 
tulips and Norton 


cage 


FOses, by 


—At the upper left is a Vieux Carre doorway 
by Doerr & Associates, Portsmouth, Ohio. . . 

Upper center, by Chelix, Inc., New York City. 
. . . Upper right, a key and flower unit by 
Allied Display Materials, Inc., New York City. 
. . . Lower left, a sculptured bird cage and 
tree by Bliss Display Corporation, New York 
City. . . . Tulips, dogwood and roses of plastic 
are the work of Norton Centerpieces, New 
York City. Lower right, below, an exotic 
tropical plant in base metal, by John Stewart 

Displays, New York City— 


Centerpieces, New York City. These are of 
“Cylando” plastic whose per- 
mits their use time after time. Waterproof, 
flexible stems make these flowers adaptable 
to any display. 

Concluding the page’s photographs is an 
exotic tropical plant of shimmering 
metal, accented with black. It is made by 
John Stewart Displays, New York City. 

At the upper left on the next 
white Easter lily on a white painted base 
The extra large, 12 
inches by 15 made of silk 
“Veloursheen,” 
made of 
Height over all, 
This 


Decorative 


permanence 


base 


page is a 
of wood. lilies are 
inches, 
light 
with supplementary 
flocked palmetto 
66 inches; 


rayon. 
Leaves are of green 
leaves green 
leaves. 
spread, 36 inches. unit 1s 
Botanical 


Company, Chicago. 


a product of Supply 


On the same page, at the upper center, is 


a unit which combines an oval iron scroll 


cage hanger, rose vine, philodendron vine, 


and hyacinths. The hyacinths cluster on 
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‘a. 


top of the scalloped-edge base of the unit. 
If desired, a birdcage suitable for live birds 
can be hung in the center of the iron oval. 
The unit’s size: 5 feet 6 inches high by 4 
feet wide by 15 inches deep. 
30 inches wide by 15 inches deep by 6 inches 
in height. This is one number from the 
spring line of L. J. Charrot Company, Inc., 
New York City. 

At the upper right, on the same page, is 
a Pan and fountain unit made by the Earl 
W. Gasthoff Company, Danville, Ill. The 
bowl is made of heavy papier mache with 
a base and upright wood and 
wallboard, finished in all-white stipple. Pan 
is made of a plaster composition, while the 
fountain effect is produced by straws. Size 
overall, 4 feet 6 inches by 3 feet 6 inches; 
the figure of Pan is 14 inches by 4 inches, 
and the bowl has a diameter of 36 inches. 
The unit is especially either 
ledge or window 

Majestic Creations, Inc., Long Island City, 
Ne, built the 
bird house set piece. Of solid 
struction, the unit is smoothly 
white, trimmed with a_ yellow 
spray and other seasonal foliage with leaves 
in a pastel green. A full-dimension die-cut 








The base is 


column of 


designed for 
use. 
designed and bench and 
wood con- 
finished in 


dogwood 
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—Upper left, by Botanical Decorative Supply 

Company, Chicago. . . . Center, the trellis 

and cage are by L. J. Charrot Company, Inc., 

New York City. . Right, the fountain and 

Pan unit are by the Earl W. Gasthoff Com- 
pany, Danville, Ill._— 


cardboard bird house is done in white and 
Size overall, 
The 


has a green scalloped roof. 
70 inches in height by 44 inches wide. 
bench is 19 inches high by 37 inches long 
by 12 width. (The mannequin 
seated on the bench is by Mayorga Manne- 
quins, New York City.) 

Pancho drowses contentedly in the shade 
of a heliconia tree in the unit done by Dave 
Starkman Display Center, Los Angeles, 
pictured next. Done in papier mache and 
having a finish in tropical colors, Pancho 
is 23 inches high by 31 inches wide and the 


inches in 


heliconia tree is 53 inches high by 66 inches 
wide. 

Concluding the photographs on the first 
—Left, the bench unit is by Majestic Crea- 
tions, Inc., Long Island City, N. Y.; the manne- 
quin is by Mayorga Mannequins, New York 
City. . . . Center, by Dave Starkman Display 
Center, Los Angeles. . . . Right, by Tri-Allied 

Creative Displays, Baltimore— 











two pages of this article is a double bucket 
displayer for spring, done by Tri-Allied 
Creative Baltimore It is 48 
two pastel-colored 
wooden suspended from natural 
birch mounted in turn on an 
upright post of natural finish. The whole 
thing is supported by a base and 
is gaily trimmed with flowers in spring hues. 

The giant rose bouquet seen next is by 
Harry Mich Company, Chicago. Both 
flowers and foliage are of flame-proof 
“Rayoneze”, the newly introduced rayon 
fabric which has a luxurious, silky texture; 
made without the customary 
spinning processes. Rayon stems are pro- 
vided for the bouquet, whose length is 70 
inches by 36 inches in width. 

Three of the decorative set pieces of 
H. H. Gould Display, New York City, are 
in the next photograph. At the left 
“Broken Column” unit. This is of 
construction, 20 inches by 16 
decorated with 


Displays, 
high and_ has 
buckets 


cross-poles 


inches 


wooden 


the fabric is 


seen 
is a 
solid wood 
inches in size, and 
breath in pastel tints. In the center of the 
same illustration is a lamp post, also of 
wood construction, and trimmed with baby’s 
breath in pastels; this unit is 14 by 18 
[Continued on page 130] 


baby’s 
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by Louis Gehring 
Display Designer and Consultant 
New York 







Arrangement: First signs of spring are noted in 
this display, which consists of two definite units 
making an interesting arrangement. 









Properties: Tree branch extends across window 
front with be-ribboned copy-card attached. Two 
birds are perched upon it, looking over the heads 

















ne 


of mannequins below. The three mannequins wear 
gaily flowered hats. This makes an appealing 5 











window when displaying colorful millinery. 











Arrangement: This striking glove display consists 
of one definite unit. It is unusual and appealing 
with a modified surrealistic touch to it. 


Properties: Single tree branch is made to hang 
from upper right of window to lower left. From 
it small branches extend supporting vari-colored 
gloves of the spring season. Fingers of each 
gloved hand hold a single leaf. Hand at right 
holds copy-card. 
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Arrangement: Three units are noted in this display 


of first spring fashions. Dramatic simplicity is the 
keynote tound in its presentation. 














Properties: The post lantern shown at the lett 
ends a note of distinction to the display. A sma 
torsythia bush is noted at right with two birds to 







1dd to the spring atmosphere. Single mannequin 
has the latest fashionable silhouette. Copy-card 
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COMING UP 
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Arrangement: Here is an interesting presentation 
of men's belts. The display is made up of several 
elements forming a single unit. 


& fae AER paaestpintetiate 


Properties: Unusual is the arrangement of the 
wood-grained panels displaying a selection of 
men's belts. Heavy rope is entwined decoratively 
through the holes bored in panels. An interesting 
package arrangement may also be noted with 
copy-board inserted. 


‘ a 
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Arrangement: This display of men's white shirts 
consists of several elements forming a single unit. 
Arrangement is simple and appealing. 





Properties: Three white full-round posts are ex- 
tended across the front of the window and on these 
are displayed white shirts on shirt forms. White 
handkerchiefs protrude from the neck opening. 
Copy-card is flanked at lower right. A blue back- 
ground is suggested for this display. 
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Arrangement: This display of men's top coats 
consists of two definite units. It is a simple display 
and to the point. 


Properties: Two top coats are displayed; one on 
the mannequin and the other draped to show im- 
portant features which are described and pointed 
out by means of cards. Main copy-card is dis- 
played at left of window. 
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Mandel 
which 


N training the employee, 
Brothers’ 


John R. 


modern 


new 
display department, of 
Cooper is the director, uses the 


psychological approach to screen- 


sift personnel. Each individual considered 


for the Chicago store’s display division is 
tried in every capacity in an effort to find 
the exact spot in which his or her talent 
may function best and develop 

There are certain necessary jobs around 


the display department which have proved 


to be rather unpopular, and those particular 
jobs at Mandel’s are used as stepping stones 


toward the more desirable assignments. Thus 


the popular jobs serve as goals for the 
person who has proved himself ready to 
move ahead—a sort of reward, or incentive 


for advancement 

In common with other well developed dis 
departments, that of Mandel’s is find- 
difficult to locate the type of 
personnel which it That difficulty 
fact that 
training 


play 
ing it very 
desires. 
large measure to the 
little attention to 
students for display work. 


is due in 
schools give 
Mandel’s prefers 
to have persons with a college degree em- 
ployed in the display department; however, 
it is that who 
apply for positions them ex 
pecting to use the 


training 


usually found most persons 


such come to 
display department as a 
The that about 
one-third of the display staff is being trained 
on the job 
Cooper 


center result is 


says there are no_ schools at 
present set up to offer the complete course 
of training necessary as background for a 
well-rounded display career. The school of 


es 
= 
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Training The Display 


the theatre is best 
training, he believes. 


adapted for 


display 


In line with this situation, Cooper states 


that he feels that 


should cover the following 


every 





display person 
basic subjects to 


furnish him an adequate background for 

display work: 

Architecture 

Drafting 

Construction drawing 

Stage lighting 

Creative design 

Color 

Work in papier mache 
and modeling 

Carpentry 

Textile design, fabrics, 
and dyeing 

Fashion 


one term 
one term 
one term 
tour terms 
four terms 
two terms 


one term 
two terms 


one term 
three terms 

All of these subjects are available in any 
good school of the theatre. 

But other subjects, including point-of- 
sale advertising and display, the basic ele- 
retailing, and such items which 
are extremely valuable to the displayman, 
are not so easily obtainable. 

In trying to find a solution of the problem 
for his own. staff, Cooper is encouraging 
supplemental study. He that about 
one-half of his present display staff at 
Mandel’s is enrolled for outside schooling. 
Also, lectures or events 
which are taking place in the Chicago area 
and which are at all related to display are 
posted regularly on the bulletin board and 
members of the display force are urged to 
attend. 

Cooper points out that each year there is 
a tendency more and more to specialize in 
display. For example, he says, the display 
lighting job requires a specialist. Also the 
designer of props must be a specialist. The 
care and control of another 
field for specialization. 


At Mandel’s the 


ments of 


Says 


announcements of 


mannequins iS 


divisional organization 


Above, a portion of the papier mache and 

art work section of the department, with the 

Lewin sisters at work.... Left, Elizabeth Jewett, 

interior display staff artist, touches up a 
figure— 


See ae 
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Employee 


for the display department is set up as 
follows: 

\ display director. 

An executive assistant in charge of signs 

An executive assistant in charge otf 
fashion. 

An executive assistant for house furnish- 
ings and one for men’s displays. 

Also, there is an assistant in charge of 
interior display, and a business manager. 
The duties of this business manager, which 
is a newly created specialized job, is to 

indle all bookkeeping, construction, control 

the budget, control of orders for supplies, 
and to take care of the time cards and pay 
rolls. In short, his job is to handle all 
the business function necessary in operating 
the display department. This is proving to 
be an excellent innovation, since it leaves 
the other members of the department fre¢ 
to create. 

The balance of the personnel on the staff 
ire all under these various heads. Besides 
these there are a group of construction 

yple and two staff artists. 

\s far as employee relations are 
erned, each member of the staff has an 
pportunity to interview the director, by 
ppointment, at regular intervals. Such 
nterviews serve to encourage the different 

lividuals toward advancement through 

ir own creative efforts, as well as to 
ve problems as they arise. 

One group of windows, those facing along 

ate street, 1s reserved for the director's 

n designs. All other windows and the 

erior displays are designed by staff mem- 

s of the department, with 

proval. 


con- 


Coc yper's 


—Top, at the work table are two of the men's 

wear interior display staff; Dick Martin uses 

he cutting machine, while Dennis Callis cre- 

tes a wire figure. . Right, part of the 

tate street group Phyllis Stelzer and 
Harry Polsey— 


DISPLAY WORLD 





By 
CLARA BALDWIN 


Seasonal displays are on a competitive 
basis, with each display department member 
eligible for the submission of ideas. Those 
ideas which are accepted for use in setting 
up these seasonal displays bring a monetary 
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prize to their creators as a fair reward. 

Preliminary training for a new employee 
entering the Mandel display department is 
handled through a series of talks with the 
director on matters of policy and on theory. 
Following this series of talks with Cooper, 
the trainee is assigned as an apprentice to 
an experienced member of the particular 
division for which he was hired. As his 
work progresses and merits promotion, he 
is advanced. Should his work prove the 
apprentice to be unsuited to do the par- 
ticular type of job for which he is hired, 
however, he is given a trial in other phases 
of display work until he has found the 
particular task in the department best suited 
for his talents or until it is plain that he 
will never make the grade. 

In speaking of the operation of his de- 
partment as a whole, Cooper points out that 
one of the things which keeps the display 
department at Mandel’s functioning smoothly 
and efficiently is the fact that work charts 
are laid out for a period of six months at 
a time. Each person is regular 
assignment in some specified area for that 
period of six months. Which means, of 
course, that every single person on the 
staff knows at all times exactly what his 
duties are, both at the present moment and 
for a certain period of time ahead of him. 
That schedule arrangement—plotting a defi- 
nite job for each person on the staff—makes 
the work easier, gives perspective to the 
individual’s work, and leaves the various 
members of the staff free to use their own 
creative talent for design. 


given a 
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Mannequins And Forms 


QO longer is it necessary, as it was 


during the war years, to place orders 
nine 
Materials and 
demand in this 
particular field, and 


mannequin houses can now ship almost im 


for mannequins as much = as 


months to a year ahead 


labor have caught up with 


branch of the most 
mediately on receipt of orders and this 


New Look 


Mannequins 


in spite of the which caught 


most existing with their sil- 


houette down and which meant new models 


and construction programs tor the manne- 
quin manufacturers 

One of the first firms to introduce figures 
in tune with the new styles was Bal Morall 
Mannequins (Magnani Statuary 
New York City, and one of the 
Portraits after 
the first illustration 
characterized by Bal 


Company ) 

unusual 
Gainsborough” is seen in 
above. This line is 


Morall as 


porized from the old masters tor the 


“contem 
poig 
fashions.” 

\ngeles, de 


nant display of advance 


Carrata Mannequins, Los 


signed and produced the mannequin seen 


next, this being one of a new set of high 


fashion figures Carrata has also com- 
pleted a complete new line of boys’ manne- 
said to be 
which 


“These 


quins and they are “young 
brothers” to the 
nationally 
that 


dressed,” 


has be- 
figures 
when 
who 
that 
poses are of the 


men’s line 
come famous. 


have nonchalant appearance 
according to Leo Weyman, 
“The clothes will fit to get 
typically California look; 
action type, with human, boyish type faces.” 


adds : 


—Upper left, by Bal Morall Mannequins, 
New York City. . . . Left center, by Carrata 
Mannequins, Los Angeles. . . . Right center, 
by National Art Studio, Chicago. . . . Upper 
right, by Mileo, New York City. . . . Lower 
left, by The Greneker Corporation, New York 
City. ... Left center, by Display Mannequins, 
New York City. ... Right center, by American 
Model Form Company, New York City. 

Lower right, by Mannequins by Mayorga, Inc. 

New York City— 


From National Art Studio, Chicago, comes 
the third figure in the top 
papier mache, and is available 
without flexible waist. 

Concluding the upper row is a manne 
quin by Mileo, New York City. “With this 
type of mannequin,” according to the firm, 
“the displayman does not have to pad the 
hips in order to obtain the New _ Look.” 
Mileo also announces that “We have 
ceeded in producing the genuine ‘feather- 
weight’ mannequin with unbreakable hands, 
skin texture, and the largest assortment of 
original offered to the = in- 
dustry. 

Leading off the mannequins in the lower 
row is a figure by The Greneker Corpora- 
tion, New York City. Edgar Rosenthal 
reports: “Our line of mannequins is the 
most extensive ever devised by us for one 


row. It is oft 
with ot 


Suc- 


hairdo’s ever 


season. They are designed, of course, to 
display the and having in 


mind the difficulty, if not impossibility, of 


new fashions 
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displaying new fashions on old mannequins, 
we have made many sets of miss, junior and 
teen figures from the extremely exotic to 
the casual American girl type. We have 
also made new sets of men’s figures that in 
sur Opinion are the best to date. We have 
ilso made an outstanding group of sports 
iction figures which were exhibited in Saks- 
Kitth Avenue, New York City, Christmas 
windows.” 

The two figures in the next photograph 
(second from the lower left) are by Dis- 
play Mannequin, Inc., New York City, in 
lightweight papier mache, having two-piece 
bodies and split waists with rubber hands. 

Biggest news from Display Mannequin, 
however, is word that the firm has secured 
three patents for a new “Information Man- 
According to Felix Masso: “This 
mannequin is operated by remote control 
ind appears almost human. She opens and 
loses her mouth and moves her eyes with- 
sut distorting her face, giving the optical 
illusion of actually talking. This manne 
quin is equipped with an ‘Executone’ two- 
way speaking system and when spoken to 
she will answer with any information re: 
Unfor- 
tunately a picture of the new figure is not 
ivailable at press time. 


nequin”. 


quested regarding merchandise.” 
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—Upper left, by Display Equipment Corpora- 

tion, New York City. Left center, by L. 

A. Darling Company, Bronson, Mich. . . . Right 

center, by Wolf & Vine, Los Angeles. 

Upper right, by Naegele-Horner, Inc., New 
York City— 


In the third photograph in the lower row 
on the same page are two of the new 
“Aurora” mannequins designed and_ pro- 
duced by American Model Form Company, 
New York City. Styled to show off the 
New Look to best advantage, the line in- 
cludes a variety of new designs, textures 
and colors, with clear, classic American 
features and lines that bring out the long 
curves of the new styles. The figures are 
of papier mache, with rubber hands. Ears 
are designed to take jewelry and the wig 
styling features the latest coiffures in every 
medium, according to the firm, including 
horsehair and metallics, and wigs in colors 

Concluding the group on the first page is 


—Lower left, by U. S. Mannequin Manufactur- 

ing Company, Long Island City, N. Y.. . 

Left center, by Duran Style-Rite, New York 

City. . . . Right center, by Korrect-Way Dis- 

play Products, St. Louis. . . . Lower right, by 

Allcock Manufacturing Company, Ossining, 
N. Y.— 
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a “Senor California” figure—one ot 18 
different types in the line manufactured by 
Mannequins by Mayorga, Inc., New York 
City, for exclusive distribution by B. A. 
Jacobs Company, Inc., of Los Angeles. All 
types are said to be included in the group, 
such as stout, tall, regular, and extra large 
Sizes. 

A mannequin and the professional model 
from which it was developed by The Dis- 
play Equipment Corporation, New York 
City, appear next one of the “Pin-Up” 
group introduced by the firm. “The great 
response we received has compelled us to 
add extensively to these famous professional 
models,” reports the company, “as they lend 
themselves ideally towards the trend for 
that New Look. The mannequins carry 
with them many new features recently 
introduced to make mannequins more easy 
to handle in the stores.” 

Second in the upper row of photographs 
is one introducing the “Preps”, by L. A. 
Darling Company, Bronson, Mich. Especially 
designed for the display of styles for the 
16-, 18- and 20-year group, the fig. es are 
constructed with papier mache bodies, arms, 
and composition heads with composition 
hair or wigs. They are “Plascov” coated, 

[Continued on next page] 








MELTIOUINS 


protective 
They 


process of 
durability. 
rhe 
rod and base, the rod being bent and 
that 
shown without “splitting” seams. 
Seated on the stump in the next photo 
graph is a mannequin by Wolf & Vine, Los 
Angeles and 
washability are attributes 
claimed for this all-plastic figure which took 


Darling’s exclusive 


coating, for greater have 


all-rubber hands standing figures 
nave 
trousers 


the mannequin designed so 


may be 


Chip-proof, heat-resistance 


some ot the 


vears to develop, according 
We 
impossible 
life-like 
details of 


more than two 
to M. A. Wolf 


the seemingly 


have accomplished 
task of producing 
plastic, 
the 
beautiful in ap 


4 mannequin of incorporat 


ing the finest sculptor’s art 


and. rendering a_ product 


pearance, tough and doing 


costly 


wearing away 


Wolf 


with and inconvenient repairs,” 
States 
Fourth in the 
Naege le 


OV ett o he 
lower let n th 


row 1s an action-pose hgure 


New York City 


Same 


Horner, Inc 
page is an 


ston” 


mannequin designed and made by 


{) Ss 


Mannequin Manufacturing Company, 
Island City, N. Y. Made of a “Hard- 


| papier 


Long 


tex’? composition and mache, this 1s 


yne of an entirely new line just completed 


Standing by the abbreviated column 1 


the next illustration is a man’s figure by 





DISPLAY WORLD 





Upper left, by Korrect-Way Display Products, 

St. Louis. Left center, by Manhattan 

Mannequins, Inc., New York City. . . . Right 

center, by Display Mannequins, New York 

City. Upper right, by Mileo, New 
York City— 


The 


arms are 


Style-Rite, New 
interchangeable, 
completely adjustable 
One of a group of new figures especially 
the 
It is by 
Louis 


York City 
the 


Duran 


head is and 


current fashions is pic- 
Korrect-Way Display 
Characteristic of the 
“Fabulous coif- 
coverings, and 
individually 


designed for 
tured next 
Products, St 
line, the 
fures, hidden-seam 
light-tested 
styled.” 
Among the “Courtenay” line of 
produced by Allcock Manufacturing 
Ossining, N. Y., 1s the 
right on the same 
flesh 
which a 
finish 


firm reports, are 
fabric 
body coverings 
figures 
Com- 
one seen at 
page. The 
sun-fast 
flat lac- 
washed 


pany, 
the lowe! 
color, of 


fabric covering 1s 


dyed crinoline, over clear 


quer is applied; the can be 


—Lower left, by Naegele-Horner, Inc., New 

York City. Center, by Prisco Brothers, 

New York City. Lower right, by Frankel 
Plastic Corporation, New York City— 
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Soy 


with a mild soap or any of the well-known 
mannequin cleaning fluids. The figure 
shown has a metal leg lock to facilitate 
dressing. Rubber hands minimize breaking 
in handling. 

Another of the 
Products figures is 
left. 

Second, above, is illustrated an 
mannequin design by Manhattan 
quins, Inc., New York City. 
Norman Sherman: “The idea of ‘Multi- 
Quins’ is simplicity itself. Although sold 
separately, the ‘quins’ are really twins, con- 
sisting of two figures—one standing, one 
sitting. Each mannequin is so constructed 
as to be readily disassembled and assembled, 
each part being a complete 
in itself. Thus one mannequin can 
in several displays at one time —as props 
hat, girdle and 
Special stands are supplied 
‘hunk of woman’, and to cover 
the joints of neck there are caps available 
in flesh finish or in natural wood to match 
the stands. Since the parts of the two 
figures interchangeable, it is possible 
to put the mannequins into many positions 
besides the basic standing and sitting ones 
as kneeling, diving, reclining, half- 


Korrect-Way 


pictured at 


Display 
the upper 


idea in 
Manne- 
According to 


piece 
serve 


display 


for stockings, gloves, a 


brassiere, etc. 
for each 


are 


-such 
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kneeling, and so forth; in all there are 
more than 100 combinations possible.” 

The stout boy seen next was developed 
by Display Mannequin, New York City, 
for a special order but has proved so 
popular that it is now being offered along 
with the firm’s regular line. 

Recommended as “the perfect ballerina 
type” is the mannequin which ends the row 
at the top of the same page. This junior 
figure is by Mileo, New York City. 

Gracefully holding the scarf at the lower 
left on the same page is another figure from 
Naegele-Horner, Inc., New York City. 

Next is seen a group of mannequins from 
in ultra-abstract line by Prisco Brothers, 
New York City, as used in the Fifth avenue 
windows of Lord & Taylor. The manne- 
juins were designed by Helen Liedloff. 

The shoe form pictured is a product of 
Frankel Plastic Corporation, New York 
City, and is said to have been in prepara- 
tion for more than 18 months. Made of 
plastic, its features include: “Smoothness of 
finish, clean, sharp surfaces, naturally sculp- 
tured toes and unusually fine lines of its 
design; new methods of production which 
have brought this item out to sell at less 
than half of the cost of the old type stand- 
ard product ‘ 


—Upper left, by Mannequins by Mayorga, 


New York City. Left center, by Duran 

Style-Rite, New York City. Right center, 

by Carrata Mannequins, Los Angeles. . . . 

Upper right, by Display Bazaar, New York 
City— 


Standing with outstretched arms at the 
upper left, above, is another of the figures 
from the line of Mannequins by Mayorga, 
Inc., New York City. “These figures,” says 
G. H. Mayorga, “are made out of ‘Mayor- 
tex’, a very durable plastic, and the wigs 
are either horsehair or spun glass.” 

Standing beside the column and vase in 
the next illustration is a junior figure by 
Duran Style-Rite, New York City. 

Another of the high-fashion mannequins 
designed by Carrata Mannequins, Los 
Angeles, is seen in the third photograph, 
above. 

Concluding the row is a _ novel figure 
which is produced by Display Bazaar, New 
York City. Called “Newsy Sazy’, the man- 


—Lower left, by The Greneker Corporation, 

New York City. . Left center, by L. A. 

Darling Company, Bronson, Mich. . . . Right 

center, by Durable Displays,, Chicago. . . 

Lower right, by Bal Morall Mannequins, New 
York City— 


nequin shown has a finish featuring news- 
papers, although the figure can be finished 
with the store’s own advertising material 

Leading off the lower row are two juniors 
from The Greneker Corporation, New York 
City. These can be had with low or high 
heels, as desired. 

Second in the same row is a representa 
tive of the line of L. A. Darling Company, 
Bronson, Mich. “Their sloping shoulders, 
pinched-in waist, and softly curving hip line 
are perfect foils on which to display the 
dresses and gowns created for the new 
silhouette,” says Darling. “The figures are 
constructed of lightweight papier mache 
with composition head, and ‘Plascov’ coat- 
ing. ‘Skin-Tru’ finish and facial features 
correctly hand-tinted add life-like charm.” 

Third in the lower row, on the same page, 
is a piquant, lightweight figure by Durable 
Displays, Inc., Chicago. It is made of 
laminated papier mache with fiberized plas 
ter head and wire reinforced plaster hands 
Horsehair wigs for the figures are available 
in Titian, blonde, golden blonde, brunette 
and taffy. 

Another of the “Bal Morall portraits after 
Gainsborough” mannequins is seen at the 
lower right on the same page. It is by 
Bal Morall Mannequins, New York City. 
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ITH 1948 pre-judged a critical con 


sumer-buying year, Big Business has 
built a tremendous stockpile of art 


and copy for an unparalleled consumer ad- 


vertising barrage 
Big Business. however, notwithstanding its 


financial advantages and war chest bulging 
with cash for advertising ammunition, has 
no monopoly on advertising know-how and 
ideas 

Smaller manufacturers have tighter pro 
motion budgets than their giant competitors, 
but they too have planned 1948 advertising 
programs with consummate skill and gen 
eralship They intend to make every ad 
vertising dollar do double duty. Conse- 
quently window and store display appro 
priations figure as prominently in the 1948 
promotion plans of alert small business 
firms as in the million dollar budgets ot 


heir Big Business competitors 
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\nimation, light, direct color reproduc- 
tion, dimension and functionalism figure in 
plans of both large and small advertisers 
to make window and counter displays ful- 
roles in 1948. 
func- 


selling-aid 
example of the 


fill important 


\ striking rise of 


tionalism is the new lithographed card- 
board Stromberg-Carlson floor stand that 
provides a visual “sales pitch” to accompany 
the radio dealer’s verbal recital of Strom- 


Stromberg-Carlson 


this Valu- 


virtues. 
featured 


berg-Carlson 


distributors “unique 


ator,” the “key to an entirely new, informa- 
tive 12-minute demonstration,’ in large 
space dealer tie-up advertisements in New 
York newspapers, including the Times and 
World-Telegram: something new in itself 


when a store display gets plugged in news- 
paper advertising. 
Jumble merchan- 


displays 


actual 
counter 


hold 


self-dispensing 


baskets to 


dise, and 
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are among the functional pieces destined fo1 
heightened store use in 1948. 

I've coined “displanimation” as a descrip- 
tive symbol of the 1948 trend to animation, 
light, dimension and functionalism in point- 
of-purchase displays, but the trend itself 1s 
occasioned by two related first, 
the increasing recognition of such displays 
as indispensable elements in successful na 
tional and local advertising campaigns; sec 
ond, the inevitable battle for display space 
in store windows and on store counters of 
America’s 1,770,355 retail establishments 
(Figures are 1939 U.S. Retail Census.) Yes, 
and add “on counters abroad’. Our 
manufacturers plunging heavily into 
foreign language adaptations of their cur- 
and counter displays to in- 

Gillette Razor Com- 
taking this significant 


factors: 


store 

are 
rent window 
crease overseas sales. 
pany is one of many 
step. 

Moreover the widening battle for window 
and store counter display space is not con- 
particular class of consumer 


fined to any 


goods. It is spreading all across the board, 
and many traditionally conservative indus- 
tries which used to hold aloof from point- 
of-purchase promotion beginning to 
swing into line, to cash in on this low-cost 
“plus” stimulant in the where 
their lines meet competition with the other 
manufacturers’ brands. 

This year will see virtually 
sold through retail establishments 
in window and counter displays, from auto 


are 


sales stores 


everything 
featured 


accessories, beer, blades, drugs, food, furn- 
iture and hardware to liquor, radio, sporting 
goods, toiletries, television, wearing apparel 
Include as well, travel, and air 
pioneered  point-of- 
striking, large, 
Lockheed Con- 


and wines. 
transport. 


purchase 


Lockheed 
displays with a 


“framed” night scene of a 
—Above is Albert Hailparn, recent Air Corps 
captain, and one of the three partners head- 
ing Einson-Freeman. ... Jumble baskets are to 
have greater store use in 1948, predicts Hail- 
parn, while easy erection of displays by dealers 
continues to be a ‘must’ feature — as exem- 
plified by the complicated-looking Victor unit 
which is really simple to put together— 








per 


1 


1948 


JANUARY, 


lation in the sky to sell the air lines on 
ng the new Constellation by first selling 
flying public on the giant luxury liner 
the air. Aircraft 
ntered with its own window and counter 
plays to sell air travelers on its new DC-O0. 

the past, 
vicarious acceptance. 


Douglas Company 


point-of-purchase displays 


Some sales-wis¢ 


nufacturers gave high priority to win- 
and counter displays in setting up 
ertising budgets. Others used the ma- 


ial sporadically and without too 
viction. Still others blue-pencilled point- 
purchase from appropriation work sheets 


great 


non-essential extravagance. 

oday, however, attitudes are strikingly 
ersed. Skeptics are a negligible minority. 
display 
majority, for too 


exponents are the great 
many firms found 
that low-cost window and counter displays 
provide high value “insurance” on the sales 


Window 
have 








performance of six and figure na- 
tional advertising budgets. 

Multi-figure ad bills, for example, cover 
ost of copy, art and 
newspapers and in other media, as well as 
air time and talent for radio. The adver- 


frei 


ng does the initial, and repetitive selling 


seven 


space in magazines, 


ot somebody’s aspirin, bread and hundreds 


other consumer items. It instills the 
to buy “so and so’s” brand in millions 
minds. 


nfortunately, human nature is quirkish, 
memories are far from infallible. When 
onditioned” customer steps up to a store 
counter, the advertising that may have made 
emendous impression in a newspaper or 
azine advertisement or radio commercial 

be completely overlooked. \ 

tor’s product may be 


com- 
purchased, not- 


standing the customer's — previously 


Foreign language displays are being used 
nore extensively by manufacturers wishing to 
tep-up sales in other countries. . . . The re- 
rn of the simple battery operated mechani- 
i| display, as shown in the experimental 
odel for Krueger's, means increased numbers 

action units. . . . Dispensing units of the 

elash make-up type pictured combine ad- 
rtising value with functionalism. (All dis- 
plays pictured are by Einson-Freeman.)— 
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intention of asking for the other 
This is where window and counter 
provide They 
supply the final “buy me” reminder, the at- 
the-counter 


avowed 
brand. 
displays sales insurance. 
memory jog .. . just as the 
customer is about to make a purchase. 
from the sole 
and counter displays, 


Reminder advertising is far 
usefulness of window 


as astute retail merchants were quick to 
realize. These displays are effective im 
pulse buying stimulants. Many dealers 


attribute substantial added revenue = and 
profits to the selling influence of displays 
that help move merchandise other than the 
kind they advertise. The lithographed, card- 
board jumble baskets, 
ing counter units are 
pulse aids. 


and the self-dispens- 
particularly good im 


The annals of advertising can furnish in- 
dramatic, 
histories of today’s Big Business firms that 


spiring, and occasionally case 


KRUEGER 
Beer F Ale 


ight lashes 
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By ALBERT HAILPARN, 
Executive Vice-President and Director of Sales, 
Einson-Freeman Company, Inc., Long Island City, N. Y. 


got a toothold through the sole use of 
point-of-purchase 
when they 


young concerns on shoe-string budgets. One 


advertising years ago, 


started operations as ambitious 


notable case, of course, was Coca-Cola, in 
the late 80s. Crude oil-cloth 
wood-cut posters, according to the Printers’ 
Ink review of advertising, the early 
Coca-Cola today, with its 
seven-figure advertising appropriations, is 
still a staunch point-of-purchase supporter. 
Eversharp, among innumerable others, has 
corresponding faith in the 
point-of-purchase displays. 


signs and 


were 
promotions. 


sales aid of 


Point-of-purchase displays, in brief, are 
the great levelers, lessening the inequalities 
between unlimited 


and the tight little 


funds of Big Business 


advertising appropria 


[Continued on page 120] 
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OT so many years ago a display fix- 
ture was simply a plain device of 


wood or metal to hold merchandise 
to best advantage. But today a fixture may 
be of plastic, wood, metal, wire, glass or a 
combination of several materials; it may be 
simply functional, or it may combine dec- 
oration with utility; it may even combine 
background treatment with its original pur- 
pose, as in the clever stork-clothespin-dis- 
player pictured on this page 

With this changing aspect of the fixture 
scene, it is not surprising to find that a 
number of display companies are producing 
units which can be called fixtures, even 
though the firms’ principal production is on 
entirely different items. 

One firm which devotes itself primarily to 
fixtures, specializing in plastics and metals 
and their combinations, is that of Scheuer 
Creations, Inc., New York City. A mirror 
unit by this company is seen in the first 
illustration; it is a double-face oval counter 
mirror with a tiltable frame 36 inches high 
and having a 10 by 10-inch heavy “Lucite” 
base. The mirror itself is 12 by 16 inches 
in size. 

The firm of Crystalline Plastics Company 
is located in Los Angeles, and among. its 
greatly varied line is the display table seen 
next. Made of heavy plastic rods . and 
sheets, the table has many uses in display. 

Designed for the easy construction of 
display tables and platforms as required by 
the individual displayman, the four plaster 
legs seen in the third photograph have a 
black onyx finish and are 8 inches in height. 
Each leg has a 4%-inch width at the base, 
with a 3-inch depth, and a 3%-inch width 
at the top with a 2-inch depth. They are 
a product of Modern Displays, Washington, 
DG. 

The bird cage and displayer seen next 
combines the decorative with the functional. 
Fixture rods are of heavy curved plastic, 
supporting a cage with plastic bars and 
ornamental plastic strips at the top. A dis- 
play platform is also within the cage, and 
a spray of spring flowers is intertwined 
among the bars. This unit is by Chelix, 
Inc., New York City. 

A curved oval of plastic surmounts the 
blouse form at the upper right on this page, 
giving added interest to the unit by The 
Lands Company, Philadelphia. The entire 
unit is of heavy plastic. 

Second from the top on the same page is 


—Left column, top, by Scheuer Creations, Inc., 
New York City. ... Top center, by Crystal- 
line Plastics Company, Los Angeles. . . 
Lower center, by Modern Displays, Washing- 
ton... . Left, by Chelix, Inc., New York City. 
Right column, top, by The Lands Com- 
pany, Philadelphia. . . . Top center, by Ma- 
jestic Creations, Inc., Long Island City, N. Y. 
7 Lower center, by Quensell Displays, 
Forest Hills, N. Y. .. . Right, by L. J. Charrot 
Company, Inc., New York City— 
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—Left column, top, by Libby Plastics, East 
Chicago, Ind. . . . Upper center, by Frederic 
Weinberg, Philadelphia. . . . Lower center, by 
Maharam Fabric Corporation, New York City. 
: Lower left, by Plastic Fabricators, New 
York City. . . . Right column, top, by Man- 
chester Plastic Corporation, St. Louis. . . . 
Upper center, by Segall & Sons, Philadelphia. 
. . « Lower center, by L. A. Darling Company, 
Bronson, Mich. . . . Extreme lower right, by 
Tri-Allied Creative Displays, Baltimore— 


a fixture of novel and appealing design by 
Majestic Creations, Inc., Long Island City, 
N. Y. These fixtures can be used singly or 
in pairs by supporting glass or plastic 
sheets on the dowels. The frame is of solid 
wood, and the unit is approximately 31 
inches high; it has an octagon base 10 


inches in width. Either a satin white or 
natural oak finish is available 

The wooden displayer of Quensell Dis- 
plays, Forest Hills, N. Y., is seen next; it 


can be had in two sizes: 22 inches long 


by 24 inches high, or 22 inches long by 32 
inches in height Shelves are 10 inches 
long by 6 inches wide. Construction is of 
hard wood, with a white enamel finish. 

From L. J. Charrot Company, Inc., New 
York City, comes the infant’s wear dis- 
player at the lower right on the same page 
This has a scenic background with tumbling 
clouds supporting cherubic babies, while a 
three-dimension stork carries another baby 
at the top. Each display shelf is supported 
by a giant reproduction of a_ safety-pin. 
Dimensions: 54 inches high by 54 inches 
wide by 24 inches deep; base, 36 inches by 
18 inches deep by 4 inches high. 

Hammered plastic, which has the same 
relative appearance as hammered brass, 1s 
being used by Libby Plastics, East Chicago, 
Ind., in a number of the firm’s fixtures, an 
example being seen at the upper left. Here 
the hammered plastic leaves surround the 
base from which spring three curved plastic 
rods supporting plastic platforms. 

The millinery stand pictured next is by 
Frederic Weinberg, Philadelphia, supporting 
four hat displayers which extend from the 
oval unit in the center. This in turn holds 
a plastic fixture designed to hold a complete 
head and hat. 

Maharam Fabric Corporation, New York 
City, is offering basket pedestals covered 
with “Flexglass” or “Checkwood” as an 
addition to the line. Pictured here are three 
of the former; the actual material consists 
of triangular cut-glass mirror pieces adhered 
firmly to a stout canvas backing and then 
applied to the pedestal as shown. These 
units can be used as vases or baskets, and 
when inverted can be used as merchandise 
displayers and pedestals. The “Checkwood” 
type, covered with natural finish wood in 
the same way mentioned above, is recom- 
mended especially for men’s wear display. 

The versatile unit seen in the final photo- 
graph in the same column is primarily de- 
signed for shoes and is the product of 
Plastic Fabricators, New York City. Of 
highly polished, crystal-clear plastic, the 
fixture has two shelves, each being 7% 
inches by 9 inches; the base is 12 by 7% 
inches and the overall height is 13 inches. 

“Rigid-Grip” elevation units are made by 
Manchester Plastic Corporation, St. Louis, 
and the aptness of the name is seen from 
the photograph at the upper right. This 

[Continued on page 102] 
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“Too Late To Classify” 


ECEIVED too late to be 
under their normal classifications else- 
certainly 
miscellaneous 


included 
where in this issue, but 
worthy of inclusion are. the 
display materials and equipment shown with 
this article 
In lead-off wood 


position is a graceful 


sprite—animated—from Staples-Smith, Inc 
New York City The nymph is done in 
papier mache and 1s dressed in tulle trimmed 
with sequins and flowers. “Lucite” wings 
adorn her back, and she has glass cloth 


hair The figure stands approximately 42 


inches high, and 1s poised on a_ 16-inch 


papier mache tree stump trimmed with glass 


cloth leaves and_ flowers This unit is 
mechanized, so that the sprite turns grac¢ 
fully on her outstretched toe The glass 


cloth swag at the top of the photograph 1s 


approximately one yard wide; it has a 


white background with pink roses and green 


leaves, and pink ribbons dangle from eacl 


end 





From Decorative 
York City, 
unit seen in the second illustration, combin- 


Plant Corporation, New 
comes the gracefully curved 
ing magnolia foliage with a displayer and 
\bout 6 feet in 
approximately 5 feet 


birdcage height and 


wide, this unit has a 


wire cage as pictured, with a wooden shelf 
for merchandise 

Kemil Corsillo, Inc 
wig maker, has not 
the field of 


been prominent in 


Hollywood's famed 


only been a leader in 


mannequin wigs but also has 


creating similar met 
—At the upper left, by Staples-Smith, Inc., 
New York City. Upper left center, by 
Decorative Plant Corporation, New York City. 
. . . Right center, wig by Emil Corsillo, Inc., 
Hollywood. Upper right, by Display 
Bazaar, New York City. Lower left, by 
Bliss Display Corporation, New York City. 
Lower left center, by Arkow-Lewis Asso- 
ciates, Inc., Philadelphia . Sleeve forms by 
Tanzer Display Company, Everett, Mass. 
Lower right, by Staples-Smith, Inc.— 


chandise for the motion pictures and enter- 
tainment fields. The third photograph shows 
one of the company’s wigs worn by Betty 
star of the Ice Follies of 1948 
Corsillo, incidentally, plans to introduce a 


Schalow, 


revolutionary plasticized mannequin wig to 
field in 1948, and Emil Corsillo 
“For the first time display directors 
will have. a mannequin wig which can not 
be torn apart, yet can be 
pletely 


the display 


Savs. 


cleaned and com 
restyled.” 

Rattan has had a prominent role in dis 
play property construction for quite a num- 
ber of years, and its use to make a men’s 
in the final photo- 
graph in the same row. The head is the 
work of Display Bazaar, New York City. 

One of a series of six spring atmospheric 


millinery head is seen 


displays done by Bliss Display Corporation, 
New York City, is shown at the lower left 
on the page. Called a “Cloister 
the unit is primarily 
mache, with foliage. 


same 


Fragment”, ot papier 
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—At the upper left, by W. L. Stensgaard & 

Associates, Inc., Chicago. . . . Upper center, 

by Swivelier Company, New York City. 

Lower center, by Universal Form Corpora- 

tion, Boston. . . . Horse by Tally-Ho Display 
Studios, New York City— 


The heroic-size blossom in the next illus- 
tration showing flowers by Arkow-Lewis 
\ssociates, Philadelphia, measures almost 


27 inches in diameter and is done entirely 


in “Fiberglas” in pastel colors, with added 
air-brushing for color accents. The “Fabu- 
lous Flowers” which accompany the giant 
one now come in three different styles and 
in three sizes, in colors to match the 27-inch 
flower mentioned above. They can be had 
in the plain air-brushed treatment or in a 
mother-of-pearl finish. 

“Rez-Nat’” sleeve forms are available 
from Tanzer Display Company, Everett, 
Mass., and are designed to help display 
men’s garments to the best possible ad- 
vantage without the need for sleeve padding. 
The photograph shows the forms afhxed to 
the suit form. 
The half-round papier mache rabbits are 

inches high and come from Staples- 
Smith, Inc., New York City. They are 
white with pastel flowers painted on them. 
Half-round papier mache eggs are painted 
and trimmed with sequins; they are 10 and 
614 inches in height. 

The cactus cowboy and cactus horse are 
from W. L. Stensgaard & Associates, Inc., 
Chicago. Created of hand-formed sisal, 
they are bound with wire and rope into 
clever caricature shapes simulating cactus 
sprouts, finished in actual cactus green 
with clever details to accentuate character- 
izations. Also included in the cactus group 
are a cactus girl (Annie Oakley); cactus 
hitchhiker, and cactus cook. Approximate 
sizes, 50 inches high by 20 inches wide by 
22 inches deep. 

Special heat-escape provisions to prolong 
bulb life are incorporated in the “Torpedo” 
portable lighting unit pictured next and 
made by Swivelier Company, Inc., New 
York City. The chrome-plated unit is illus- 
trated, but a brushed aluminum (satin) 
finish can be furnished if desired. The 


27 


heavy, weighted, felt-covered base can be 
used in pin-up style if necessary. 

Seen next is a group of shoe forms by 
Universal Form Corporation, Boston, avail- 
able in three sun-fast colors and in three 
heights. The forms are made of weighted, 
non-inflammable durable plastic designed to 
stand up well under normal usage. Creole, 
white and neutral-flesh are the three shades 
available. 

The carousel horse with base comes from 
Tally-Ho Display Studios, New York City. 
It is 5 feet 6 inches high, 18 inches deep, 
and has a length of 5 feet. The horse is 
done in full-round papier mache, with either 
smooth or flock finish. Designed for use 
the year around, the unit has a white body, 
gray and white mane, brown and red saddle 
with gold trimmings. The base is in white 
and red with a flock finish 

[Continued on next page) 


—lIn the right column, top, by Moortgat Stu- 
dios, Glenshaw, Pa. ... Upper center, by W. 
L. Stensgaard & Associates. . . . Lower center, 
by George B. Hart, Inc., Rochester, N. Y.... 
Below, by London Displays, Pittsburgh— 
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—The racks are by L. A. Darling Company, 

Bronson, Mich. . . . Heads are by Korrect- 

Way Display Products, St. Louis. . . . Below, 
by Arkow-Lewis Associates, Philadelphia— 


Among the featured items shown by The 
Moortgat Studios, Glenshaw, Pa., at the 
Display Market Week in New York City 
last month was the combination of a 
caladium plant and ivy vine illustrated at 
the upper right of the same page. The 
caladium its a native of tropical South 
America and is also cultivated extensively 
in hothouses in this country for its large 
and finely colored leaves. Moortgat is said 
to have used a process entirely new to the 
leaf-making business in developing the 
plant. The leaves are double-faced and both 
sides are the same, making it especially 
desirable for ledge treatment as well as 
for windows and interiors. Also presented 
by Moortgat at the show were new develop- 
ments in geraniums, camelias, gardenia 
bushes and many potted plants and flowers 
for spring. 

Next is a “Tree of Fashion” by W. L 
Stensgaard & Associates, Inc., Chicago. 
This has a full-round trunk and branches 
artfully created to support irregular “blurb” 
panels of plywood; the limbs are covered 
and edged with yards of fluffy spun glass 
fabric, sprayed in blending pale green tones 
and touched with satin ribbon bows. The 
tree is supported in a 24-inch diameter solid 
wood base and the trunk is encircled with 
a 24-inch high rose colored wire fence. 
Height, 82 inches, with the top of the trunk 
approximately 40 inches in diameter. 

‘Pastelflok” is a development of George 
B. Hartt, Inc., Rochester, N. Y., and its use 
for a plumosus spray is seen in the next 
illustration. The flocking process is noted 
for its pliability, softness, lightness, texture, 
adaptability and wide range of colors avail- 
able, even permitting each individual stem 
to be separated from the bunch. Matting 
does not take place. The process has been 
applied successfully to gypsophila, feather- 
bush, plumosus, cometbush, — shillingbush, 
torchbush and evergreens. 

The wire chanticleer is by London Dis- 
plays, Pittsburgh, and stands 28 inches tall. 
Multi-color sequins give accents to the unit. 

For juvenile departments, L. A. Darling 
Company, Bronson, Mich., has brought out 
a line of garment racks especially designed 
in gay colors and with appropriate designs. 
combined with gleaming chrome. Fine 
sculptural details make up the designs. A 
double-bar extended rack has a height of 
48 inches and a length of 72 inches, while 
a revolving double-bar costumer has a 
height of 48 inches with a 16-inch round 
chrome base and colorful block decoration; 
hanging rails on this unit are 24 inches 
wide. 

The two millinery heads pictured next are 
by Korrect-Way Display Products, St. 
Louis. They are part of a series of six 
heads in pastel finish, styled for the new 
year’s fashions in hats. 

Arkow-Lewis Associates, Philadelphia, did 
the large heart in the final illustration on 
the same page. It is done entirely in wire 
and metal lace, ruffied to simulate real lace, 
and can be had in all pastel tints, heart 
red, or shocking pink. 

At the top of the next page appear Mr 
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—At the right, by Decorative Plant Corpora- 

tion, New York City. . . . Leg forms are by 

Rubber Products, Inc., Chicago, and the show- 

case is by Chelsea Store Fixture Mfg. Cor- 
poration, New York City— 


d Mrs. Rabbit, about 36 inches high, as 

ne by Decorative Plant Corporation, New 

wrk City. They are made of papier mache 
full relief. Heads are removable. 

Weighted-toe leg forms are offered by 

ubber Products, Inc., Chicago, as pictured 

xt. Cast in “Rubberlite”’, their smooth 
surfaces eliminate any possibility of creating 
snags in merchandise. They are resistant 
to chipping and cracking, while the skin- 
like finish is kept clean by washing with 
Castile soap and water. Both men’s and 
women’s forms are available. 

Chelsea Store» Fixture Mfg. Corporation, 
New York City, predicts increasing use of 
convertible store fixtures during the new 
year, and the company has rather special 
ized in making units that can be converted 
for special purposes by shifting shelves or 
by the twist of a rod. Pictured is a show- 
case, 72 inches long by 18 inches deep b) 
39 inches high. It has four legs, a storage 
section in the rear, and one adjustable 
glass shelf. The unit is also available in 
4- and 5-foot lengths. 

The wig styles used by Madisonia, Inc., 
New York City, are inspired by the work of 
such leading hair stylists as Antoine, Guro, 
and others of equal calibre. Pictured here 
are two of several wigs created by Ann 
Roland exclusively for Madisonia, ranging 
from variations of the classic to those 
styled to meet the demands of the new look 

The entire line of Swivelier Company, 
Inc. New York City, is built around a 
patented socket which holds the firm's 
lighting units in any desired position. <A 
close-up of the socket is given here. 

To conclude this group of display units 
there is a photograph of a caladium leaf 
art designed and built by Bliss Display 
Corporation, New York City. 

Received too late for engravings to be 
made was material from the following 
firms: 

Harris & Sheldon, Ltd., Charles Holland 
street, Willenhall, Staffordshire, England. 
This outstanding English firm makes an 
extremely wide line of display fittings, 
forms, shop equipment, and related items 
Included in the company’s newest catalogue, 
which is completely indexed for easy refer- 
ence, are shelf stands, display units i 
lored or transparent plastic, pedestals of 
etal and plastic, hosiery and foot forms, 
rarment racks and fixtures, millinery heads 
ind stands, and showcases of various kinds 

pies are available direct from the manu- 
facturer on request. 

Metropolitan Mechanical Display Com- 
any, New York City. Work at this firm 
progressing on a number of small items 
imarily aimed at the costume jewelry 
ide, but which can be adapted to any 
siness whose items are small. Easter 
motions are also under way. 

Sales Paper & Supply Company, San 

incisco. A number of display accessories 

in production, including some _ inter- 
ing Valentine units. 

Frostee Sno Company, Antioch, Ill. The 

uliar blocks of “snow” made by this 


[Continued on page 108] 
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Let’s Look At Wire 


f ‘HE possibilities of wire as a display 
medium were seen a long time ago, but 
little was done about it until studios 

working in paper sculpture turned to wire 

fillip to 


introduction on a 


to give an added windows and 


interiors Following its 


larger scale a couple of years ago, wire 


is taken its place along with more familiar 
materials as one of display’s versatile ad 
juncts 

W ire 
ill thei 
lending 
] 


aesign 


properties have a grace and charm 


nature of the 
flowing 


own, the material 


itself to curves and _ intri- 


cate Flocking and padding can _ be 


used to advantage in numerous instances on 
skeleton wire forms 
Valentine's 


Ne W 
tables 


For a Day setting, Grimes 
York City, 


in the first 


service, sug ge sts 


illus 


| isplay 


the chairs and seen 
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tration. Eve Brueser, president of the firm, 
points out that the inches in 
and can be furnished either with or 
without upholstery in satin. While the units 
finished in white, other 
supplied on request. The gold wire 
table to match is 20 inches high and 31 
in diameter. It can also be provided 


chairs are 53 


height 
are shown colors 
can be 


inches 
in upholstered form. 
The 


made by 


and leaf displayers are 
Long 


The daisy’s base has a 


wire daisy 
Majestic Creations, Inc., of 
City, N. x. 
diameter of 13 inches, while the three shelf 
leaves are each 11 inches long by 8% inches 
The total 


high by 23 inches 


Island 


size is 31 inches 


The other dis 


over-all 
wide. 


wide 


players are in proportion. 
Reminiscent of New Orleans’ Vieux Carre 
frame at the left, by Austen 


is the lower 














Display, New York City. It is of wrought 
iron, rather than wire, and has an over-all 
size of 45 inches by 88 inches. 

L. J. Charrot Company, Inc., New York 
City, makes the three-panel gold wire music 
screen pictured next. It is 7 feet high by 
6 feet wide. (At the lower left in the same 
picture is a split philodendron plant with 
leaves moulded from rustic 
bark upright. The other plant is a potted 
hydrangea bush.) 

Ballerinas seem all the rage these days, 
and Tri-Allied Creative Displays, Baltimore, 
presents several made of The 
smaller is 26 inches high, hand-sculptured in 
wire and with a crisp maline net skirt in a 
choice of The larger is 41 inches 
in height by 21 inches wide by 13 inches 
deep, flocked in any desired color. 


rubber, on a 


types wire. 


colors. 








‘trademark 
Pho:ographed at 
Franklin-Simon—5th Ave 


new discovery! 


A new kind 

of beauty 

for your 

windows— 

the delicate, breath-of-spring 
. BLITHE SPIRIT* 


mannequins 


styled in subtlety by 


hughhorner 


for the new silhouette. 


NAEGELE-HORNER, INC. 
164 West 24th St. 
New York City Il 


WA 9-9182 
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of Foley’s, while the remaining display 
space is given over to windows with back- 
grounds in the usual way 





Foley's Of Houston 


HE new Foley's In Houston, opened 
on October 20 to record-breaking 
crowds. Not the least interested among 
the spectators were numerous displaymen 
who were on hand to see if the store lived 
up to its advance publicity as offering an 
opportunity for unlimited experimentation 
in display arrangements and in new possi- 
bilities for both window and interior display 


Foley's building, occupying a complete 


block, is windowless except for the display 
area The front combines, to a_ limited 
degree, the standard windows with back- 
grounds and the so-called “open front”. 
This is achieved by having a huge vista 
window, about 41 feet in length and having 
a maximum depth of 16 feet 8 inches, which 
is part of the 105-foot entrance. This ex- 
panse of glass area enables the customer 
to see right into the heart of the first floor 








There are actually 26 display windows in 
addition to the vista window. They have 
either straight or curved paneled _back- 
grounds of mauve-gray, with matching car- 
peting and egg-crate ceilings. The small 
photograph above shows a behind-the-scenes 
picture of the window units, illustrating 
how the background panels are held in place 
for quick installation or removal. 

An elaborate display lighting system 
which can color backgrounds in any com- 
bination or intensity is employed, plus the 
usual supplementary illumination for spot- 
ting merchandise. 

Strong hooks and lighting outlets, con- 
cealed in the stonework, have been built 
into the outside walls of the building. This 
makes it possible for mammoth exterior 
decorations to be erected for special occa- 
sions. Air conditioning in the windows 
makes it easier to keep flowers and other 
perishables in the best possible condition. 
The exterior treatment also includes staffs 
to hold the six flags under which Texas 
has served—French, Spanish, Mexican, Lone 
Star, Confederate, and the United States 

Each floor of the store, particularly the 
fashion floor, has a large number of plat- 
form displays in constant use. 

Frank Vermilye is in charge of display 
He was for several years in a similar posi- 
tion with Maison Blanche, New Orleans. 


—Part of the vista window, 41 feet in length, 
is seen at the extreme left of the first illus- 
tration. There are 26 other windows used for 
display. . . . Above, backgrounds are held to- 
gether as shown, facilitating installation and 
removal. . . . Left, a formal display in one of 
the corner windows— 
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Sew And Save Week 
February 21-28 

The tenth anniversary of National Sew 

{| Save Week promises to surpass all 

vious observances of this promotion in 

nsumer interest and store participation, 
according to the sponsor. This annual home 
wing promotion will be held during the 
ek of February 21-28 with hundreds of 

‘res participating through advertising and 
isplays of patterns, fabrics and notions in 
their windows and sewing departments. 

Requests from stores for the display and 
idivertising material offered in the brochure 
f tie-in suggestions mailed by the Na- 
tional Needlecraft Bureau have reached an 
ill-time high. The display material kit 
contains three full color posters: one theme 
poster 23 by 50 inches, and two display 
cards, 11 by 14 inches. Advertising mats 
that may be used to merchandise the pro- 
motion or as spot illustrations in store ads 
have also been requested in great quan- 
tities. 

Many manufacturers who are co-sponsor- 
ing Sew and Save Week along with the 
National Needlecraft Bureau, Inc., offer 
additional mats, posters, consumer leaflets 
ind display suggestions free of charge. 

Displaymen are particularly interested in 
the window display contest held in con- 
junction with the week. Cash _ prizes 
amounting to $750 will be awarded for the 
best windows featuring patterns, fabrics 
and netions around the “Sew and Save’ 
theme. 

Full details are available through the 
National Needlecraft Bureau, Inc., 385 Fifth 
avenue, New York City 16. 





Displayman's Son 
To Marry 

Richard Osborne Staines, son of Richard 
\. Staines, display director for Vandever 
Dry Goods Company, Tulsa, will be married 
on January 31 to Miss Betty Jean Beckham. 
The ceremony will take place at Christ the 
King church. 





Instructions Issued 
For June Market Week 


John F. Bowman, Jr., managing director 
of the National Association of Display 
Industries, has released the first memor- 
andum to members with reference to the 
Display Market Week to be held June 20-25 
at the Hotel New Yorker, New York City. 
More than 115 exhibitors are expected to 
w their products during the event. 
\ll rooms, with the exception of 12, on 

fifth, sixth, seventh and eighth floors 
the hotel will be available, in addition 
to space on the second, third and fourth 
ni S 


‘ooms will be ready for the assembly 
and installation of material on June 18, and 
all exhibits must be in place by noon of 
lay, June 20. The hotel will accept 
s and cartons on and after June 15, 
although merchandise brought by automobile 
or truck in bulk lots will be accepted on 
June 18 and 19, 

special parties or events will be spon- 


sored by the NADI during Market Week. 





| 
| 
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AUSTEN 


PRESENTS: 


“ALWAYS 


“EXPO-NET’—everlasting . . . everchanging metal Floor Dis- FIRST 
players. NOW in the shape of a drum 24” high x 15” diameter. WITH 
Mount regular ‘““EXPO-NET”’ display fixtures on it, and then... THE 
QUICK AS A FLASH . . . switch or shift the fixtures by unhooking a 
them (no screws or nails!) and you have a handsome, brand-new newest! 
display set-up. It’s NEW! It’s DIFFERENT! 

& 


Every store—even the smallest—can afford ‘’EXPO-NET’’! It’s 
the ideal permanent property display 

fixture. Try it yourself—and see! Send 

for your FREE copy of the descriptive 

“EXPO-NET” Brochure TODAY! 


Wow seddnress: 133-35 WEST 19th STREET * NEW YORK 11, W. Y. 
PLAY 27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 
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MONG four new products by Timber- 
tone Decorative Company, Inc., New 
York City, is “Striated Brick”, as 
pictured in the first illustration. This is a 
heavily scored brick design, with raised, 
sanded gray mortar joints. It is available 
in green and black and also in deep cream 
and black with mottled pink. Other Tim- 
bertone originations just announced are 
“Stonewall” and ‘Metaltone”’, neither of 
which is shown here. “Stonewall” has a 
long, narrow fieldstone design in a_ heavy, 
rough texture with raised, sanded gray 
cement filler lines. The stones are vari- 
colored, from deep browns to cream. Two 
new finishes have been added to the popular 
“Metaltone” line. One is a greenish copper 
treatment creating a hammered metal effect. 
The other is an overall design in silver and 
black. All the above-mentioned products 
are furnished in rolls 3 feet by 24 feet. 

W. L. Stensgaard & Associates, Inc., 
Chicago, has introduced a series of designs 
based on the theme of “Americana Spring- 
time”. The “Comura” (commercial murals) 
treatment is seen in the second photographs. 
The size is 30 inches by 90 inches, and the 
panels can be cut into two sections 1f de- 
sired, as shown. AIl “Comuras” are richly 
finished in numerous colors. Three-dimen- 
sional props along the same line are also to 
be had from Stensgaard. 

\ new and intriguing display pattern with 
an unusual color selection for every season 
of the vear has been brought out by Mar 
quardt & Co., Inc., New York City, under 
the name of “Boar Grain”; it 1s illustrated 
at the lower left on this page It is an 
exceptionally pliable paper, with much 
strength. “Boar Grain” is embossed on a 
super-weight, easy-to-clean — stock. It 1s 
adaptable for many display uses, and is 
especially styled for floor covering purposes 

“Dimensional” is the adjective applied to 
the paper seen at the upper right, and it 
does create the illusion of panels which 
protrude or recede, depending on whether 
the design is used as shown or reversed. 
The pattern is one ot a series made by 
Karman Hand Prints, Inc., Boston, and 
distributed by Northeastern Wallpaper Cor- 
poration, of the same city. The paper is 
available in charcoal on gray, Adirondack 

[Continued on page 98] 


—At the upper left, by Timbertone Decorative 
Company, Inc., New York City. . . . Left 
center, by W. L. Stensgaard & Associates, 
Inc., Chicago. . . . Left, by Marquardt & Co., 
Inc., New York City... . Upper right, by Kar- 
man Hand Prints, Inc., Boston. . . . Right 
center, by Bulkley, Dunton & Co., New York 
City. . . . Right, by Laverne Originals, Inc., 
New York City— 
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Elaborate Display 
For Hotpoint 


As an added merchandising facility for 
furniture and department store dealers, 
Hotpoint, Inc., has opened a permanent dis- 
slay in the Furniture Mart, 666 Lake Shore 
Drive, Chicago, augmenting displays already 
stablished at the Merchandise Mart, 222 
North Bank Drive. The new display is 
egarded by company officials as a new 
ink to coordinate marketing operations 
vith the company’s enlarged production re- 
sulting from its $20 million expansion pro- 
>ram. 

L. C. Truesdell, vice-president of market- 
invited 10,000 Hotpoint dealers, as well 
is furniture and department store repre- 
sentatives in all sections of the country, to 
view the display at the Furniture Mart 
show which opened January 5 for two 
weeks. 

The Furniture Mart display will feature 
the complete Hotpoint all-electric kitchen, 
is well as individual displays of separate 
products. The booths will be manned by 
3) factory and field representatives 

Featured at the display will be a kitchen 
planning center, an outgrowth of a_= spe- 
cial service for distributors and dealers 
which the company has been carrying on at 
the factory. Customers seated on stools at 
the kitchen planning “bar” arrange minia- 
ture appliance models to contorm to their 
wn individual plans. The model arrange- 
ments are then photographed and_ blue- 
printed. A Hotpoint official said that the 
new merchandising plan will be available 


ing 
tis, 


tor dealers if the idea 1s well received 


Milwaukee Club 
Has Party 


The Christmas party of the Milwaukee 
Misplavy Club was held on December 20 at 
( Ambassador hotel, with Ellsworth 
Greenwald, of E. Greenwald & Associates, 

master of ceremonies. 

Francis Marks, Schuster’s, who is also 
cretary of the club for the new year, did 


_a song and dance specialty with Neil Pea- 


ock, of Mitzi, Inc., Green Bay. Ralph 
Neveling, Chapman’s, and Clarence Picard, 
Stuart's, presented a short skit a la Bob 
Hope and Red Skelton, and Vlad Thomas 
‘d the group in community singing. 

\ seven-piece orchestra, buffet luncheon 
ind refreshments were provided, and door 
izes donated by local stores were fea- 


ired., 


Promotion Received 
By Dietrich 
Formerly in the display department, Daryl 
trich has been named manager of the 
nm Marche’s “Trend House.” He is a 
aduate of Washington State college, 
ere he received that school’s first degree 
nted by the interior decoration depart- 
nt of the college of home economics 
More Space Available 
For Boyd's Display 
\ building at 109 South 11th street has 
n leased by Boyd’s, St. Louis, and a 
siderable portion of the 15,000 square 
of space made available is to be set | 
le for the display department. Armand | 
ning is display director for the store 
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SAKS FIFTH AVENUE 


Arch of Triumph... 


A perfect setting for merchandise of distinction. These 
feathery graceful Adiantum Ferns from Australia are a display 
“find” featured by America’s smartest shops. Ferns available 
(packed by the 100) for immediate delivery in green, yellow. 


lavender. and pink. Can be furnished with arch or separately. 


Write, Wire or Telephone WIsconsin 7-0088 





DECORATIVE PLANT 


CORPORATION 


27th St. at 9th Ave., N.Y. 1, N.Y. 






DISPLAY 


...on and off the record 





—Head men of the 
Frank & Seder, Phila- 
delphia, display de- 
partment. Left to 
right, L. J. Gibbs, 
Jr., display director; 
Mike Priori, assistant, 
and Charles Higgins, 
assistant— 


— Former president 
of the International 
Association of Dis- 
play Men, and for 
may years operator 
of a display service 
in St. Louis, Erwin 
Hiffman has joined 
the sales force of 
Garrison - Wagner 
Company, of the 
same city. He will 
represent the firm 
on the West coast— 


—Among those at a luncheon given by the 
Southern California Display Club in honor 
of the winners of the display contest held 
by California Apparel Creators are: Suren 
Holmes, president of the club, flanked by 
his board of directors; Ed McKanna, execu- 
tive director of California Apparel Cre- 
ators; Ray Smith, executive vice-president, 
Los Angeles Downtown Business Mens Asso- 
ciation; Donald Shanks, Filene's, Boston, 
and Mrs. Shanks; Paul Garrett, Anchorage, 
Alaska, and Mrs. Garrett, and Leo St. Clair, 
Buck's, Wichita— 








—Writes Madru Hames, of the 
distributive education class of 
Roosevelt High School, Atlanta: 
"In our class we find your book 
very helpful in studying display 
and advertising. Along with this 
letter | am sending you pictures 
showing students in the class, and 
our teacher. We are looking over 


DISPLAY WORLD."— 





—W. G. Choteau is the 
new president of the 
Tulsa 
organized a compara- 
tively short time ago. 
Chouteau is head of 
display for the Public 
Service Company, 


Display Guild, 


Tulso— 
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"Portrait Windows" 
For Jewelry Store 

It isn’t often that a jewelry store comes 
ut with a series of display windows so 
ittractive that metropolitan newspapers 
ymment on them. However, that’s what 
appened when Hess-Culbertson Jewelry 
ompany, St. Louis, featured a sequence ot 
lever “portrait windows” which stopped 
afc during January. 

Ray Larson, display manager tor the 
tore, developed the idea when on an East 
ra trip to display materials sources, and 
mmediately saw the possibilities for fea- 
turing a few well-chosen jewelry items 
igainst an attention-compelling background 

\ll windows at the front of the Hess- 
Culbertson store contain a beautiful pastel 
portrait by John Wheeldon, Eastern artist, 
set at an angle in one corner. In white or 
vold frames, these are 25 by 18-inch por 
traits of beautiful women smartly gowned 
for various social affairs; they cost Hess- 
ulbertson $35 each. Each was produced 
specifically to meet the store’s suggestions, 
for a particular line of jewelry Beneath 
the individual portrait, on a parchment 
scroll, are the words: “John Wheeldon 
paints fascinating women; Hess-Culbertson 
bedecks them with jewels.” 


\ctual jewelry display comes in the form 
t clips, earrings, necklaces and_ rings 
which are attached on the painting, in the 
proper position as if the women shown 
were wearing them. Thus in one painting 
1 handsome blonde, with hand raised to 
ier shoulder, shows a diamond ring over 
her black-gloved hand, a diamond clip at 
ier breast, and diamond earrings at her 
ars. The impression is startlingly real, 
the bright pastel chalk colors of the paint- 
ing blending with the glowing actual stones, 
ighted by concealed, focused spotlights 


t 


ibove the window. 


In the first window a girl wearing an 
wrchid cape is the subject of the portrait, 
vearing a gold and ruby ring, with similar 
earrings, to contrast with the overall color 
scheme. In the second a girl in a gray 
lress, with upswept hairdo, wears an ame- 
thyst pendant repeated in a smaller scale 
in her earrings and the pendant chain. The 
third shows a woman in classic black, with 
blue zircon necklace, ring and earrings set 
in clusters. The fourth, one of the most 
glamorous, shows an attractive brunette in 
i single-strap gown with gold costume 
ewelry, including a pin, ring and earrings 
lhe fifth and sixth windows are similarly 
irranged, with the portrayed women wear- 
ng gold and diamond jewelry duplicated 

small displays at the side of the por- 
trait. In all cases the jewelry applied to 

e fronts of the portraits glistens and 
parkles under the strong incandescent light 


The St. Louis store keys each of the 
irtraits to small, simple displays of the 
ime merchandise on rising velvet-covered 
elving to the right, one set duplicating 
at on the portrait, the others in similar 
rice ranges and style. For durability, 
irson has sprayed each of the chalk por- 
aits with clear lacquer, which prevents 
eir rubbing off or discoloring. Literally 
susands of downtown shoppers stop each 
to exclaim over the windows 


| 
| 
| 
j 
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| 
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IMPROVE YOUR DISPLAYS WITH 















































HUNDREDS 
OF IDEAS 


Can easily be worked up 
.Merchandising Units 


. Screens... Bird Cages 
.Carousels ... Frames 
ete. 


Available in the following colors . . . 
Pink and White... Pink and Light 
Blue... Light Yellow and White... 
Light Blue and White .:. Apple Green 
and White... Orchid and Yellow . .. 
Cerise and White ... and many more. 
Special Colors in Quantity Orders. 


Packed 6-12-24 to Carton. 

8 lengths only. 

Carton of (6) Six $10.00 
Carton of (12) Twelve $17.25 
Carton of (24) Twenty-four $31.25 


Assorted colors may be purchased to 
each carton. 


A MANUFACTURING COMPANY w. 
101 POWEB AVE. CLEVELAND 14 OHIO 
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—Everything is painted in the sprightly modern 
setting at the upper left, except the real lace 
net curtains. .. . Apparel laces are effectively 
displayed like paintings against turquoise vel- 
vet panels in baroque wood frames. .. . 
Lower left, shadows on the semi-circular wall 
are painted in soft shades of mauve, pink and 
turquoise to bring out the gossamer quality of 
the curtain materials; this focal display is 16 
feet in height. . . . Lower right, an I8th cen- 
tury English room is suggested; only the 
curtains are real— 


chartreuse and white rayon lace net lend 
a charming effect to the long, low window. 
Draperies are of a matching chartreuse 
material. 

To the right of the entrance is featured 
one of the two highly decorative displays 
in which actual lace net curtains are hung 
at painted windows in a painted room set- 
ting. These sprightly displays have been 
developed in modern and 18th’ century 
english treatments. 

On a nearby pillar is hung a framed 
shadow-box display in which fine Levers 
laces are displayed against a tufted tur- 
quoise velvet background. A _ similar dis- 
play is to be seen further back in the 
showroom. 

Proceeding into the showroom, the “Star- 
light Priscilla” room is visible to the left. 
Here, against a series of windows, set in 
multicolored panels and lighted from be- 
hind, are shown the attractive ruffled lace 
net curtains introduced by North American 
during 1947. 

The focal display of the showroom comes 
into view at this point. It is a towering 
semi-circular wall, against which are fes- 
tooned lengths of lace net that fall in grace- 
ful cascades around a crystal container, 
enclosing swirls of Levers laces. This 
brilliantly illuminated display dramatically 
symbolizes the sheer loveliness of lace for 
both apparel and home use. 

Additional interest at the lobby entrance 
is supplied by a small and chic contem- 
is an additional feature. 


Display Technique Marks Showroom 


NEW Stal has been added to the 
firmament of smart New York show 
rooms with the opening of the North 
American Lace Company's large — street 
level showroom at 295 Fifth avenue Here 
are to be seen the newest selling ideas and 
latest display technique S as applied to laces 
Lace net curtains and Levers apparel laces 


are botl 


shown \ notable teature of the 
curtain displays is that they are shown in 
appropriate settings with other home turn 
ishings, rather than on the usual racks. 


Designed by Muller-Barringer, well-known 


interio} architects, — the new showroom 
stresses — the correlation ot architecture, 
jor, and lighting in a dramatic back 
ground tor the merchandise shown. with 
ut ever losing sight of the tact that sell 
ing is the primary purpose of a showroom 
Many retail selling ideas are ottered, more 
ver, In the displays and decoration scheme 


By painting the 20-foot ceiling and upper 


walls a deep blue and eliminating hig) 


overhead lighting, for example, it was pos 
sible to overcome a= serious architectural 
problem found in many retail establish 
ments. Interest is thus concentrated at eye 
level on the merchandise displays. 

Starting on the outside, the Fiith avenue 
entrance to the showroom 1s flanked by 
two large windows, one of which is de 
voted to a symbolic display of Levers laces, 
the other to lace curtain nets in a spider 


web effect) designed to emphasize thei 


delicate sheerness 


These window displays, conceived and 
executed by Martin Jacobsen, will act as 
constant reminders to passers by ot North 
\merican’s progressive post-war policy. 
Upon entering the showroom, through a 


circular vestibule of white painted brick, 


the visitor sees on his left a convincing 
demonstration of the effective and appro 


priate manner in which lace net can be 


used tor a modern window treatment. Sill 


length curtains using alternate strips of 


porary room corner teaturing a pair ol 
lace net curtains in a handsome window 
treatment with valance. Beyond it, toward 
the rear of the 100-foot long showroom, is 
still another display of suitable lace nets 
for modern as well as period rooms. 

Visiting buyers will be able to view the 
line in solid comfort in any one of three 
private selling rooms located on either side 
ot the focal display. Semi-circular in shape, 
they are unusual in that they permit the 
merchandise to be shown at an equal dis- 
tance from the viewer and under the most 
modern lighting conditions. Each selling 
room is comfortably furnished, with a dec- 
orative wallpaper panel keying the color 
scheme 

Offices of the three sales managers are 
located at the rear of the showroom ad- 
jacent to a large well-lighted area reserved 
for clerical and = shipping personnel. <A 
private conference room, located at the 
front next to the “Starlight Priscilla” room, 
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Wendell Clough Joins 
Montgomery Ward 


Wendell Clolugh has joined Montgomery 
Vard & Co., Chicago, as general assistant 
to the director of interior decoration and 

dustrial design. Paul R. Macalister, di- 

tor of that activity, states that Clough 

sumed his new duties on December 1. 

Following naval service as a_ lieutenant 

signed to operational radar projects in 
the Pacific, Clough has been associated with 

industrial design and product develop- 

nt firm of Van Doren, Nowland, & 
Schladermundt in New York City = and 
Philadelphia. 

\fter receiving an architectural degree at 
Yale university in 1937, Clough practiced 

chitecture in Vienna, with Ing. Carl Kron 

ss. Returning to this country, he joined 
Libby-Owens-Ford Glass Company, Toledo, 

1938. He served in technical and de 
velopment capacities and as assistant to 
John D. Biggers, president, prior to active 

with the navy 


Mabley & Carew Wins 
Glove Promotion Contest 

Mabley & Carew, Cincinnati, has won 
the national “American Knit” glove pro- 
motion contest for the year 1947. 9 The 
store-wide contest, sponsored by the Asso- 
ciation of Knitted Glove & Mitten Manu- 
facturers, was held in conjunction with Na- 
tional “American Knit’ Glove Week. 
William Filene’s Sons Company, Boston; 
Sibley, Lindsay & Curr Company, Rochester ; 
Martin & Naylor Company, Gloversville, 
N. Y., and McAuslan & Wakelin Company, 
Holyoke, Mass., won honorable mention. 
The award, totalling $1,000 in U. S. Savings 
Bonds, went to the following members of 
the staff of Mabley & Carew: Norbert 
Duehren, publicity director; Delmar Heizer, 
display manager; Helen Hauck, women’s 
love buyer; C. F. Hegener, men’s glove 
buyer; Mary Ellen Butler, women’s glove 
sales clerk, and Edward Englekamp, men’s 


LIOVE sales clerk. 





Wedding Bells Ring 
For Phil Weinberg 

Philip Weinberg, associated with his 
father, David Weinberg of Displayland, 
New York City, was married to Sabina 
Isenberg on Saturday, November 29. The 
honeymoon was spent at Ellendale, N. Y 





Duey Representative 
For Korrect-Way 
r. Guy Duey, co-owner of the former 
DeWeese Display Equipment Company, 
Pittsburgh, is now a direct representative 
Korrect-Way fixtures and has relocated 
Columbus, Ohio. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 


course. 
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DEPENDABLE SERVICE 












BIRCH TREES 


SPRAY - PAINTED 


4 Colors: Turquoise, Cerise, 
Chartreuse, Yellow 


6 TO 7 FEET HIGH 


Our exclusive deep pastel shades in 
selected, winter-cut Birch, fresh each 
season and sprayed with our original 
“Double - Spray" process. Ready for 
attaching foliage or for use banked in 
windows or interior settings. Do not 
confuse with cheaper "dipped'’ branches. 
No trees less than 6 feet high. 


$4.00 per Dozen 
$7.50 per Bundle of 25 
$27.50 per 100 


@ All one color or assorted as desired @ 


4 FEET HIGH 


The above four colors also available in 
this size, as a convenience to our cus- 
tomers —same quality and made by 
same method. 


$4.25 per Bundle of 25 
$15.20 per 100 


@ All one color or assorted as desired @ 

































REMEMBER — It is no 


packing. 





SHORT or TOO HIGH — our trees eliminate 
all “guesswork” in ordering. 


Illustration shows actual bundle of each size trees ready for 








longer necessary to buy trees TOO 








WHITE FROSTED TREES 


Our selected winter-cut Birch 


process and sprinkled with plenty of sparkle. Use wherever a cold setting 
is desired. These trees are not "dipped". 


6 TO 7 FEET HIGH 
$3.75 per Dozen — $7.00 per Bundle of 25 — $25.00 per 100 


$4.25 per Bundle of 25 — $15.20 per 100 














trees, spray painted with our 'Double-Spray" 


4 FEET HIGH 











Vew Spring-Summer Catalogue 
Now Available! 











123 E. BALTIMORE AVE. 











LANSDOWNE, PA. 
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more goods, and when you can prove that, 
move right up to the front of the 
table”. 

It is only the beginning and the National 
Association of Display Industries is doing, 
and will continue to do, everything in its 
display 


you 
conterence 


power to assist the profession in 


budgets to a fairly reasonable 
amount with the value the 


store receives from display and to assist in 


increasing 


commensurate 


bringing the display director to the front of 
the conference table. 

During 1947, the NADI spent over $8,000 
in national advertising bearing down on a 
1/3 of Your Promotional 
While there are no 
specific moment, to 
that this precise figure is accurate, we con- 


slogan “Invest 
Dollar in Display”. 
figures, at the prove 
sider it a safe and conservative estimate of 
its worth. We know, as does every retailer, 
that certain types of retail operations, par- 


ticularly the limited price variety stores, 
have for years depended almost entirely 
upon display as their medium of. selling. 
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2. To promote and manage exhibits of 
manufacturers and associated con 
panies in the display industry. 

3. To prepare surveys of consumer traffi 
and to collect and disseminate informa- 
tion concerning the display industr 
and allied industrial problems. 

4. To secure treedom from unjust and 
unlawful exactions, foster trade and 
commerce in said industry, and reform 
abuses relative thereto, and seek uni- 
formity and equity in the customs and 
usages of the trade. 

5. To do any other act or thing necessary 
appropriate or useful for the improve 
ment, betterment or benefit of its mem- 
bers and the display industry, or suit- 
able and conducive to the attainment 
of any of the objects and the accom- 
plishment of any of the purposes here 
inabove mentioned, which may _ be 
proper and lawful, all of its operations, 
however, to be carried on without pe 
cuniary profit 


I948 Back-Stage Production 


By TROWBRIDGE H. STANLEY, 


President, L. A. Darling Company, Bronson, Mich., 
Vice-President and ost Director, National 


NPRECEDENTED retail sales in 1947 
reflected, not so much superior selling 
part of retailers, as pent 
up, unsatisfied demand on the part of con- 
For five 


on the 


sumers 
goods unavailable to the American public, 
whose population increased in that period 
many millions, were in such demand that it 
more a question of able to get 
the merchandise than peddling it, as the 
‘Hucksters” might term it 

Display, in spite of this demand, took its 
selling 
a time when sales were 


long years, peace-time 


was being 


place of leadership as a force and 


strangely enough, at 


being made so easily, greater thought than 
ever was given to display as a force in 
retail merchandising. The year 1947 saw 


conducted by the 
National Re 
In the preface 
survey, Arthur M. See, 
Saks-34th Street, and 
committee of the 


the survey on display 


Promotion Division of 
tail Dry Goods 


report ot 


Sales 
\ssociation 

this 

director, 


in a 
publicity 


chairman of the Advisory 


National Retail Dry Goods Association 
ommented “The NRDGA_ admitted in 
public meeting that we hadn't taken full 
idvantage of one of our two major promo 
tional media—display And for a promo 
tion man to make such an admission of 
failure (to anyone except other promotion 
men) was new in itself.” He stated that 
“the early results of their survey are only 
the beginning but they prove that we have 
something to prove,’ and furthermore, that 


“that the day of 
with 


the survey has. proven 
the long-haired display 
lapel who 1s 


Phe \ 


scientific 


managel pins 


in his only a trimmer are 


through prove that display can us¢ 
is much thinking as any business 


irt. They prove that better display can sell 


Association of Display Industries 


Their display has been strictly of the func- 


tional type display that presents mer- 
chandise at the point-of-sale so impellingly 
and attractively, as to not only make it 


much easier for the retail clerks to handle 
customers, but to actually produce sales. 
The campaign of advertising of the NADI, 
which you all have seen in DISPLAY 
WORLD, is primarily directed to top man- 
agement rather than to the display directors 
and the advertisements that you display di- 
rectors see in DISPLAY WORLD are 
identical reproductions of those that run 
consistently in Women’s Wear Daily, Chain 
Store Age, and Department Store Economist, 
circulation of 750,000 
throughout the year. These publications are 
management and we_ hope 
plugging of sound, prac- 


with a combined 
read by top 


through a steady 


tical ideas about display’s value, to get 
them to give it more of their valuable 
attention In reading these ads, it will 
give you an idea of what we are telling 
your managements and, perhaps, an idea 


or two for you to throw at them when you 
are talking for a bigger appropriation. The 
incidentally, will be glad to 
ideas for future ads from = any 
the display profession, as our 
campaign will expanded 
basis in 1948. 

The NADI, formed in 1942 at the Victory 
Convention in St. Louis with 18 
members, now enjoys a membership of 125 
display 
The aims of this association, as 


writer, very 
receive 
member oft 
continue on = an 


Display 


manufacturers and converters of 
materials. 
written into its by-laws, for vour informa- 
tion, are as follows: 

1. To foster and encourage the growth of 


the display industry 


If this will give you a better idea of the 
real aims and purposes of the NADI, I am 
sure all of our membership will be happy. 

The survey conducted by National Retail 
Dry Association has been put in 
booklet form under the heading of “How 
To Evaluate Display” and every display 
director in America should have a copy of 
this; it is available to members of the asso- 
ciation at $2.50 and $4 to non-members. 
Copies may be secured by writing to Howard 
Phineas Abrahams, manager, Sales Promo- 
tion Division, National Retail Dry Goods 
Association, 100 West 3lst street, New York 
City 1. 

If every store capable of conducting a 
survey of its own based on the fundamental 


Goods 


approach to a survey as outlined in this 
book, would do so at various periods 
throughout the year, and the accumulated 


information could be placed together by 
national display organization, we 
would be coming closer to having the yard- 
stick of value we all seek. Not only that, 
we would be able more intelligently to plan 
our own displays and select the type of 
display properties and equipment that actual 
tests prove will sell the most goods. That 
is the way to increase budgets and influence 
top management. 

The year 1947 saw the introduction of 
many new materials in display properties, 
utilized in interesting ways by our members 
Many new techniques for the usage of these 
materials are in the research stage at this 
time in many plants. These research pro 
grams ultimately are going to reflect them 
selves in greatly improved display proper 
ties for you in the years to come. This 
new according to the opinions of 


some 


year, 
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leading businessmen, will be as good as 
1947, or better. The American people in 


1947, in spite of a so-called higher cost of 
living, enjoyed a sufficiently higher income 


in the whole than they actually did by 
Bureau of Labor Statistics standards, in 
1941. This will mean a continuance of 


retail prosperity but not without competition 
yr the need for even better and more effec- 
tive display promotion. 

The outlook for materials in the industry, 
is far as the writer can see, is good except 
for metals; there is every reason to believe 
that there may be less metals available for 


metal display equipment in 1948 than in 
1947. 
It has been difficult for most manufac- 


turers of display equipment to convince 
buyers that they are facing the same prob- 
demand as are other industries, 
automobile, refrigerator, ete. 
headaches to the 
play manufacturers is the placement of 
orders at the last moment for immediate 
delivery. Every display buyer can materially 
iid himself by anticipating his requirements 
as many weeks and months in advance as 
possible and placing his orders as early as 
possible so as not to place undue pressure 
sources, or fail to receive his ma- 
terial when scheduled for a renovation or 
new store opening date. Your cooperation 
in this respect will be greatly appreciated. 

All the members of the NADI are anxious 
to cooperate with you to the fullest extent 
and a booklet listing each and every one 


lems of 
such as the 
One of the 


greatest dis- 


mn his 


of our members and the products they 
manufacture is available by writing to 
Nathan Silverblatt, DISPLAY WORLD, 


1209 Sycamore street, Cincinnati. 

Let’s all put our shoulders to the wheel 
to build display to its proper place of 
prominence in retail merchandising in 1948. 





Missing Display Factor 
Sought By Wife 

Information is being sought concerning 
the present whereabouts of David Reimer, 
who operated the American Display Com- 
pany, 1910% 19th street, Bakersfield, Calif. 
Reimer has been missing from his home 
since October 15, 1947. He is 5 feet 4 
inches tall, 50 years old, and weighs 135 
pounds. Anyone knowing his present loca- 
tion is asked to get in touch with Mrs. 
Eunice B. Reimer at the address given above. 





Gasque Resigns 
Mangel Post 

Display director for Mangel Stores, Inc., 
New York City, for the past two years, 
Boyd R. Gasque has resigned and is now 
nm a short vacation trip to the West 
Indies. His future plans will be announced 
soon. In the meantime, no 
been appointed by Mangel's. 


successor has 





Showrooms Opened 
By Schena 


Showrooms for the presentation of Man- 
nequins by Magnani have been opened by 
Dick Schena, formerly of Timely Service, 
New York City, at 15 East Washington 
street, Chicago. 
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...acclaimed the 
loveliest 


...designed to dramatize the new 

fashions. How? 
sidden-seam fabric coverings and light-tested 
body finishes that set custom-bilt mannikins 


by Korrect-Way apart from all others. 


NAYTHONS DISPLAY FIX. C0. 


909 ARCH STREET PHILADELPHIA 7, PENNSYLVANIA 


KORRECT- 
CUSTOM-BILT MANNIKINS 


?...with fabulous 


WAY’S 


coiffures, 


FBO71JRW135 





...it's going to be @ KORRECT-WAY MANNIKIN year in “48! 
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bamboo is big... 


and WINARD has it! 


Yes, the big news for ‘48 spring and summer tropical 


trim is bamboo. No other line offers the variety 


and utility of Winard’s. A new brochure, 


featuring Winard’s TROPI fences, 


mats, racks and charms, will 


be out soon. Request 


your copy now. 


Wi 


833 S 


|  JOBBER TERRITORIES 
| STILL OPEN 


nard Sales Company 


SPRING STREET 


* LOS ANGELES 14, CALIFORNIA 
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SEARS SEMI-ANNUAL Waid ot Honor HOUSEWARES | 
CARNIVAL 














Showing Hard-To-Display Items 


OMI merchandise is inherently difficult then photographed for dissemination among except tor the bright red copy used on the 
to display effectively, and in’ this the stores of the chain to serve as guides background, 
category housewares and wallpaper \s will be noticed in the photographs, \ suggestion of economy is implied by 
would have to be included. With spring neatness and orderly arrangement of many the word “budget” in the background mes- 
housecleaning sales soon to occupy dis- items is the rule, with certain items high- sage in the wallpaper display. Note that 
plavmen’s thoughts a brief description is in lighted by display devices such as the circle 17 patterns of paper are shown without con- 
order ot how the problem of this mer- in the “Housewares Carnival.” In this fusion or crowding, together with brushes, 
chandise is handled by a highly skilled particular window the colorful clown at the enamel, scrapers, paste and other requisites 
display department with long experience. right holds a big hoop which frames house- for room renovation. And not content with 
The display department is that of Sears, wares displayed against a_ bright vellow simply displaying samples of the merchan- 
Roebuck & Co.’s headquarters in Chicago, background. The shelves are also vellow. dise, Sears adds a finishing touch by 
where displays are planned, set up, and The rest of the window is in fresh white, showing a miniature room setting. 





BUDGET YOUR DECORATING” 
.. and be proud 
= 
WALLPAPER 





8 oe , 
See erq*s Sg 
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Wyatt Issues New Book 
On Papier Mache 


Snap Wyatt Studios has published a new 
ook of interest to displaymen under the SAID 
title of “Applied Papier Mache .. . Figures He 
Full-Round Relief”. As explained in nry 
e 
the 4 th: 
® 


he text, the book’s purpose is to offer a 
srief, simple, step-by-step method for cre- 
iting papier mache objects in three di- 
ensions at low cost. 

\ mannequin is used for illustration, 
starting with the armature and following 
hrough the various stages of modeling, 
casting, laying in ot paper, assembling, 


painting and decorating. All steps in the \ “I'd have preferred 
process are covered by text and illustra- ’ fife Y's 
tions. WY | fc - gnawing my royal bone 


The company publishing the book is _ lo- 
ated at 1608 Franklin street, Tampa 





Furniture Association throne!” 


Appoints Kostka 

Richard Kostka has been appointed tech 
ical director of sales training and _ store 
modernization by the National Retail Furn- 
iture Association, according to an an- 
ouncement by Roscoe R. Rau, executive 
vice-president and secretary. He will have 
complete charge of the Association's store 
modernization department. 

Kostka, who has a broad background ot 
retail furniture store experience, served 
during the war years in the Office of Price | pu ly HE CUSHIONED 
\dministration. He was at one time dec- | ° 

, andsleek, 


orating consultant for the Morrison-Neese t ‘ 
functional elegance 





store in Greensboro, N. C. He was also 
director of vocational education for the of Royalchrome are 
state of North Carolina. He has lectured things everyone 
widely on interior decoration, has con- appreciates. For every business and 
tributed articles to the leading magazines, professional purpose, there’s subtle 
and has designed furniture for leading | flatterv implied when vou provide 
manufacturers. F > . “ws 
ae Royalchrome Furniture. You'll find 
. 't miss ‘‘Invitati 
Salt Lake Ci that people are quick to return the fo Speak" a public serv- 
alt La e ity : ice series sponsored by 
compliment. Royal Metal Mfg. Co. . 
Has New Company in Time and Newsweek. 
a ; . . One of the series: Eric 
Uptown Display Company, 104 West Johnston. . . speaking on 
Third street, South, is the name of a new ee 
display company in Salt Lake City. The 


Cisrenctive a erry. 


company is handling a diversified line of | é 

display materials, and is including manne- Q OYAL M ETAL MAN U FACTU R | N G C 0 

quin repairing, promotional ideas, and a " 

display installation service. Chicago © New York * Preston, Ont. 
\. T. Birkinshaw, manager, has been in 

lisplay for many years, with time out fo 

military service during the war. 








Baer Company 
To New Location 





William L. Baer Company, manufacturer 


= " 
{ artificial flowers and display novelties, ” 
is removed to larger quarters at 77 Lex V74U4 
ngton avenue, New York City. The com 


any has introduced several new feather 


ivelties for the spring season. S H O W cS A S E 











Clothes have a “‘new look’’—why shouldn't 

showcases have a ‘‘new look’’? Utmost 

display space in this smart new Case 

We invite DISPLAY WORLD read- ar Mg gates. In a lustrous, Lio d Oak 
‘inish, 72 ong, 18” deep, 39 igh, witl 

ers to make frequent use of the ca Gauike: declee aaa ae 
Service Bureau for information on re- in 4 and 5’ lengths. (Specify desired 





length when ordering.) 


sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 


NO. 140 


C.F. 105-A 


Crating Charge $10. F.O.B. our warehouse. 
In writing refer to Dept. D. 


CHELSEA STORE FIXTURE MFG. CORP. 
Factory & Showroom: 7 E. 19th St., N.Y.C. 3. GRamercy 3-1450 
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Visual Presentation 


Of Merchandise: 
A Bibliography 


By JOHN E. MERTES, JR. 
Associate Professor, Department Of Marketing 
University Of Oklahoma 


"Visual experience is more than experience of pure sensory 
qualities. Visual sensations are interwoven with memory overlays. 
Each visual configuration contains a meaningful text, evokes asso- 
ciations of things, events; creates emotional and conscious 


responses.’ . 


Hit increasing demands made on_ the 
{ profession in the last few years 
have made it imperative that the back 
ground of the worker in the field be broad 


More than 


it any former time, it 1s now necessary to1 


ened to a much greater degree 


the display designer to have a greater inte 
grated knowledge of problems of design 
and their application to consumer motiva 
tion. He is part merchant, having a knowl 
dge of the various aspects of merchandis- 
ing; part psychologist, knowing how to 
initiate the proper buying stimuli; part 
irtist, applying the principles of color and 
design to his visual presentation; part light 
ing engineer, arranging his illumination to 
increase appeal; part craftsman, fashioning 
id and new materials to his purpose; part 

xecutive, organizing, coordinating and di 
recting his job objective; and part analyst, 
utilizing the principles of scientific method 
logy to check his accomplishment. 

In other words, to justify a professional 
ipproach to his work and to get a greater 
recognition of his efforts from management 
he must apply the backlog of accumulated 
knowledge in these various fields of thought 
so that the ultimate result may be evalu 
ited in a factual manner and used to indi 
cate the validity of the performance of his 
function, now and in the future—as does the 
engineer, the architect and the industrial 
Visual 


which may be used to accomplish a greater 


lesignet merchandising —a_ tool 
sales volume in a buyers’ market, a step in 
the coordinated chain of sales promotion 

should be prope rly emphasized by its ex 
ponents. With this in mind, the following 
classified bibliography is presented as an 
ittempt to cover the historical, creative, 


nanagerial and research factors that may 


. . (From "Language of Vision", by Gyorgy Kepes.) 


be of value to the “Director of Visual 
Merchandising” of the future. 

(The information identified by an asterisk 
[*] will provide a briefer, modern concept.) 


DISPLAY 

Books 

Publicité Et Arts Graphiques. New York 
Studio Publications, 1947. 

Display on Display (Annual). St. Louis: 
International Association of Display, 1945, 
46, 47. 

*Moore, P. G. 
Display Austin, Texas 
Texas, 1945. 

*Hawkins, FE. R. and C. E. Wolf, Jr. Mer- 
chandise Display for Simplified Service in 
Department Stores. Washington: Super- 
intendent of Documents, 1946. 

Hurst, A. E. Displaying Merchandise for 
Profit. New York: Prentice-Hall, 1939. 
Hammond, A. E. Store Planning and Dis- 
play. New York: Chemical Publishing 

Co., 1939. 

Crisp, Quentin. Color in Display. New 
York: Chemical Publishing Co., 1938. 

\non. Show Window Bagkgrounds. 3rd 
Rev. Ed. London: Blanford Press, 1937. 

*Trethowan, Harry Selling Through the 
Window. New York: Studio Publica- 
tions, 1935. 

Chord, i ff 
Cincinnati: 


Leahy, W. H. 


Principles of Merchandise 
University of 


Window Display Manual. 
Display Publishing Co., 1931. 
Window Display for Profit. 
New York: Harper, 1931. 

“Kiesler, Frederick. Contemporary Art 
Applied to the Store and Its Display. 
New York: Brentano's, 1930. New Edi- 
tion: New York, Scall, 1938. 

Picken, J. H. Principles of Window Dis 
play. New York: McGraw-Hill, 1927 
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Magazines 

*Jones, V. H. “The How and Why of Store 
Layout.” DISPLAY WORLD, September 
1947, pp. 35, 114-117. 

Bliss, A. “Display is Store Planning.” DIS 
PLAY WORLD, August, 1947, pp. 56, 103 

*Anon. “Display Oasis.” Interiors, Aug 
ust, 1947, pp. 74-77. 

*Bayer, H. “Notes on Exhibition Design 
Interiors, July, 1947, pp. 60-77. 

*Ketcham, H. “Eleven Seconds to Sell 
DISPLAY WORLD, July, 1947, pp. 60, 86 

Waugh, M. O. “Coordinating National and 
Retail Display.” DISPLAY WORLD 
July, 1947, pp. 48,49, 89. 

Anon. “Show Room Extraordinary.,” DIS 
PLAY WORLD, June, 1947, pp. 54-5 
Anon. “Display Showmanship.” DISP 
WORLD, May, 1947, pp. 140-143. 
Kadel, G. “Exhibit Design.” DISPLAY 

WORLD, April, 1947, pp. 72-73. 

Anon. “Shredded Newspaper: Packing 
Cases.” Home Furnishings Merchandis- 
ing, October, 1946, pp. 52, 53. 

Kester, D. D. “Displays Must Sell Swiftly.” 
DISPLAY WORLD, August, 1946, pp 
45-406. 

Jenswald, T. P. “Planning for Profit.” 
DISPLAY WORLD, June, 1946, pp. 21, 48 

*Hamilton, H. H. “Split Second Selling.” 
DISPLAY WORLD, June, 1946, pp. 78 
90-92. 

Anon. “The Art of Display.” 
April, 1946, pp. 89-114. 

Anon. “The Importance of Every-Day Ob 
jects.” Interiors, March, 1946, pp. 54-61 

Seiberling, L. M. “Store Planning for 
Profit.” DISPLAY WORLD, March 
1946, pp. 74-117. 

Haeker, C. V. “The Time is Now.” DIS 
PLAY WORLD, March, 1946, pp. 76, 107 

Stefan, E. J. “Coordinated Ideas Result in 
Practical Realism.” DISPLAY WORLD 
January, 1946, p. 104. 

*Simms, A. A. “Cards and Tickets 
Their Value.” DISPLAY WORLD, Jan 
uary, 1947, pp. 108, 117. 

*Anon. “Visual Merchandising—Goodyear's 
Dealer Program.” DISPLAY WORLD, 
November, 1945, pp. 29-31, 70. 

Howard, C. J. “Displaying Appliances of 
Tomorrow.” DISPLAY WORLD, Oc- 
tober, 1945, pp. 29, 60. 

Lee, H. “The Trend in Display.” DIS- 
PLAY WORLD, October, 1945, pp. 53. 
54, 78. 

*Grover, W. H. “Interior Displays in To- 
day’s Merchandising.’ DISPLAY WORLD. 
September, 1945, pp. 44-45, 102. 

Bliss, A., “Planning Your Windows.” Home 
Furnishings Merchandising, May, 1945, 
pp. 28, 29. 

Anon. “The Art of Display.” 
May, 1945, pp. 65-82. 

*Kiesler, Frederick. “New Display Tech- 
niques.” Architectural Forum, February. 
1943, pp. 45-53. 

*Born, E. “Display Screens.” Architec- 
tural Forum, February, 1943, pp. 54, 55. 
*“World Fairs.” Architectural Forum, June 

1939. 

Bliss, A. “Postwar Interior Visual Selling.’ 
DISPLAY WORLD, August, 1945, pp. 42- 
43, 77-79. 

Rich, H. H. “The Evaluation of Interior 
Display.” DISPLAY WORLD, June 
1945, p. 15. 

(Continued on page 123) 
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. Pat. No. 2123621) 
Only — $5.25 set 








ADLER-JONES Column Assembly — 
(U. S 
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Concave Buttress Boara gM 
Convex Buttress Board yy 








Also 3’ x 10' — $4.40 


immediate Delivery 
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3" x 8° WHITE 
$9.50 


per sheet 
Min. 5 sheets 
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S. HANOVER STREET 


BALTIMORE 
RICHMOND, VA., SHOWROOMS, 523 E. GRACE ST. 


1, MD. 





New Display Form 
Needs No Pins 

\ new pinless display form has been 
Matzner Company, 216 
Washington street, Mount Vernon, N. Y., 
ind a patent has been applied for on the 
There is a vertical slot extending 
the length of the form at the back, con- 
taining a spongy material which gently 
holds the garment’s fabric when it is pushed 
into the opening. Forms are finished in 
flesh color enamel, with white jersey cover- 
ing below the waist line, and are available 
in sizes 12 and 14 at the present time, 
with other sizes to be in readiness soon. 
he form can be supplied with or without 
base, as desired. Full details can be ob- 
tained by writing the company at the 
iddress given above. 


introduced by S. 


device. 


Cohen Redecorates 

Display Showrooms 
\n enlarged and more widely diversified 
ie of display materials and equipment is 
w being displayed in the newly redecor- 
ed showrooms of Art R. Cohen Company, 
) Penn avenue, Pittsburgh. 


Hughson Working 
As Free-Lance 
Since leaving the display department of 
nith-Bridgman Company, Flint, Mich., last 
ar, S. J. Hughson has been working as a 
e-lance displayman in that territory and 
s lined up a number of accounts. 





Abbott To Head Display 
At Greensboro Store 


In connection with the million-and-a-half 
dollar expansion of The Meyer’s Company, 


Ade 


Greensboro, N. C., Sefton Abbot has been 
promoted to the position of sales promotion 
manager, in which he will head display in 
addition to advertising and personnel train- 
ing departments. 





—This display is one of a series used by G. L. Heidt, dispiay director for Crowley, Milner & 


Co., Detroit, for bedtime wear. 


"Bedtime story for sleepy-heads . 





The backgrounds were kept very plain. 
robes were used on the figures, with wool blankets displayed in niches. 
. . Cloud-soft slumber needs to chase away winter chills."— 


Pajamas, gowns and 
Sign copy read: 
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Grom the Sketchbook 


d (Uses See 


eer 2 


THAT ONE IMPORTANT 
EASTER ENSEMBLE 


Mannequin in Easter costume placed at 
center of window is surrounded by plywood 
cut-out figures of men done in caricature 
style (the figures should be slightly over- 
size and painted in monotone colors so 
that they blend with the actual mannequin). 
Each figure holds an Easter nosegay and at 
the feet of the mannequin are scattered 
corsages and small bouquets. 


Backwalls painted soft yellow; floor cov- 
ered in spring green satin. 


Copy is written on hat box with tissue 
paper (in pastel colors) projected from the 
hat box. 





THAT LITTLE EASTER GIFT 
FOR HIM 


Backwalls of window painted dark, dark 
brown or black. Only figure in window is 
huge Mrs. Easter Bunny sculptured of papier 
mache and wearing gay Easter bonnet. 
Skirt of Mrs. Bunny is constructed of either 
papier mache or satin and net. Built into 
the skirt are shadow-boxes in the shape of 


Easter eggs. 


Into shadow-boxes place men's Easter gift 
accessories which can be lighted through 
frosted glass.. Decor around egg shadow- 
boxes may either be of spun glass, papier 
mache, or fabric. If desired, man in morn- 
ing suit could be placed back of the 
rabbit's skirt. 








48 


JANUARY, 1948 DISPLAY WORLD 95 










Here is a fantasy that will add 
Spring Drama to the new milliner 

look. Sculptured in papier mache and finishe 

in branches, mica and lace, it is 8 feet wide 
and 5 feet high. With five millinery heads — 
$85.00. Or as a symbol of Spring, without 
millinery heads — $75.00. 








Z A RR A 404 Sixth Ave., New York City 11 


The NEW LOOK 








The Old Look! 


Madisonia 
Assures a Smart, 


Soft, Natural Wig 
* 


MADISONIA 








164 West 25th Street New York 1, N.Y. 


AMERICA’S (LARGEST MANIKIN REFINISHERS 
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Displaymen Dubious 
As To NADD Success 


Since the organization of the National 
Association of Display Directors during 
Display Market Week in New York City a 
month or so ago the new organization 
succeeding the International Association of 
Display 
discussion among displaymen as to whether 
the NADD has real 


profession and whether or not it has an 


there has been considerable 
significance to the 


even chance to succeed 

It seems to have been proved over the 
national display association 
can never be very 


attracts the “big” men of retail display 


years that a 
successtul unless it 
the ones who set the pace, who hold pos! 
tions of much responsibility in their stores, 
who know merchandising as well as display, 
and who have earned the right, through 
performance, to be called leaders 

With this in mind and in an attempt to 
learn the reaction of such men to the newly 
formed NADD, DISPLAY WORLD wrote 
a number of them for frank, off-the-record 
statements as to whether or not they would 
be interested in the new display directors’ 
organization, whether they planned to join 
it, for their suggestions as to what such an 
association must have to succeed, and any 
might have 


objections or criticisms they 


with the present set-up. From the replies 


received was along 
three 


follow have been selected as representative 


and every answer 


almost identical lines the which 
One is from the West coast, one from the 
mid-West and _ the from the East 
Each is from a man whose name would be 


group 


other 


recognized instantly in any display 
and whose opinions would be valued 

“Since I have been in display ... I have 
belonged to the International Association of 


DISPLAY WORLD 


Display only because I thought it was the 
thing to do. During those years, I can’t 
see that they have contributed a confounded 
thing to the industry as a whole. It does 
seem to me that some few individuals have 
been able to get their names in print, for 
what I'll never know. My overall impres- 
sion is that this group might be a method 
for a group of fellows to get away from 
their business and sound off inconclusively. 
I might add that I have never been able to 
find anybody who could tell me that this 
group had accomplished anything worth- 
while. 

“It is only by hearsay that I learned that 
the same group who managed the _ Inter- 
national Association of Display are form- 
ing this new group. If this is so, all that 
has happened is the change of names. 

“In my opinion, what the display group 
needs is to do, for instance, what the 
Medical Association does—do some _ re- 
search work, work out a problem and come 
up with some new answers, new and better 
ways of selling merchandise and present 
them so concretely that the merchant will 
cock his head in amazement to think that 
he had not come up with the ideas himself. 

“If the National Association of Display 
Directors could operate like the national 
medical association, they would be the envy 
of everyone in retailing.” 

Next, “I am willing to join an organiza- 
tion that would really be willing to get 
into the guts of the display profession. 
One that would become a part of the Na- 
tional Retail Dry Goods Association's Sales 
Promotion division, by having men on the 
panel that have the interests of the profes- 
sion at heart and men that get into the 
facts and figures of why a store should 
display, how it should display, etc. If the 
display directors who are interested in 
store operations from the standpoints 
of merchandising, expense control, public 
relations, and so on would whole- 
heartedly give of their time to further such 
a program and slug it out side by side 
with the so-called brainier advertising ex- 
ecutives, then I could see the wisdom of 
joining their ranks. 

“As it is, and I feel it will continue 
regardless of the name by which the display 
organization is called, I do not and will 
not feel that I want to be a part (of the 
new display association). This business of 
depending on manufacturers for financial 
aid and support —which I heard while in 
New York City was in the wind — does not 
appeal to me nor does the fact that the 
same people who were active in the other 
outfit are the same ones who are starting 
this.” 

And the next letter: “I did not know of 
the new organization which has been formed 
of display directors and I do not know ex- 
actly how I feel in regard to such an 
organization. I would have to know the 
purpose of such a group, what their inten- 
tions are, and if anything more would be 
accomplished than an _ occasional get-to- 
gether and drinking bout. 

“I like fun as well as the next person, 
but feel that if such an organization as the 
National Association of Display Directors 
is formed that it should serve a definite 
purpose and not for just a bunch of fellows 
to get together twice a year. 
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“None of my remarks are for (direct) 
quotation, as I know nothing about what is 
going on. The above is rather a negative 
approach, but I most definitely want to 
know what I’m joining in each case.” 

These letters are not presented in an 
attempt to condemn the new organization 
before it gets away to a good start. They 
are published with the thought that they 
are expressions from some of the best men 
in retail display and because they offer 
suggestions as to the form a national or- 
ganization of displaymen must take if it is 
to attract such men and others of similar 
calibre. 

3ut the letters quoted in the foregoing 
are representative of the thinking of the 
cross-section of top displaymen polled on 
the subject. The organizing committee of 
the National Association of Display Di- 
rectors will undoubtedly find them food for 
thought. 





A Brief Note 


On Service 

It may be of interest to American dis- 
playmen who are regular readers of DIS- 
PLAY WORLD to know that the magazine 
goes each month to a great many of their 
professional brothers in foreign lands 
scattered all over the globe Egypt, 
Denmark, India, Palestine, Brazil, Mexico 
and China to name but a few. In Denmark, 
for example, 175 copies go to one firm for 
distribution among subscribers there; but 
such are restrictions on foreign mail that 
the 175 copies must be sent out in 35 
separate bundles! 

DISPLAY WORLD usually reaches its 
subscribers in Australia and New Zealand 
in about one month after publication — but 
to relatively near-by Argentina and some 
other South American countries the time is 
six weeks to two months. 

All sorts of inquiries and requests are 
received from foreign subscribers, ranging 
from letters asking how to get a display job 
in the United States to one from the 
Netherlands asking if payment for a sub- 
scription could be made in tulip bulbs. From 
the Latin American countries come numer- 
ous requests for a special section in DIS- 
PLAY WORLD, to be printed in Spanish 
A subscriber in the Fiji islands writes in 
to ask for information on display equipment, 
and to say that he finds the magazine of 
help in his work in that exotic part of the 
world. From the Hawaiian islands comes a 
request that DISPLAY WORLD be sent by 
air mail each month. 

And for every foreign letter asking for 
help and information there are dozens from 
displaymen in the United States. In most 
cases it is possible to answer immediately 
with the data needed, culled from DISPLAY 
WORLD's voluminous files and lists and 
from the intimate acquaintance of the staff 
with all phases of display and resources. 
Not all are so easy, and it is necessary to 
obtain the information wanted by more 
lengthy means. But each request for help 
gets answered, regardless of its nature. 

All of which is rather a lengthy way of 
working up to the point: DISPLAY 
WORLD’s service is net confined to pub- 
lishing the magazine; it includes assistance 
on any problem connected with display. The 
service is yours for the asking. 


= 
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sreneker Makes Changes 
) Sales Set-Up 

lhe Greneker Corporation, 250 West 54th 

eet, New York City, has announced sev- 

al changes in its sales set-up. In the 
ritory formerly covered by Sydney Ross, 

‘eneker will in future be represented by 

wis Loock, for many years display di- 

ctor for L. L. Berger Company, Buffalo. 

Werner Lewy, whose showroom is located 

27 East Monroe street, Chicago, will 
irry Greneker lines in Illinois, lowa, Min- 

sota, Missouri and Wisconsin. A_ sub- 
tantial number of samples, both manne- 

ins and display properties, will be on 
isplay at Lewy’s and also in the show- 

oms of Sylvan Cohen Displays, Inc., 254 

itter street, San Francisco, and James H. 
acobson, 219 West Seventh street, Los 
\ngeles, who also represents the firm in 
Oregon and Washington. 

Max S. Mayer, sales manager for Grene- 
ker, will continue to call on the trade from 
time to time. L. P. Waller continues to 
epresent the firm in the South, H. William 
Hill in the Southwest, Robert Delbol in 
the New England states, eastern Pennsvl- 
vania and New York State. 


17th Packaging Exposition 
Set For Cleveland 

The American Management Association 
has announced that its 17th annual Pack- 
aging Exposition, largest in the history of 
the event, will be held April 26-30, in the 
Public Auditorium at Cleveland. Approxi- 
mately 200 exhibitors will utilize 100,000 
square feet to display developments in 
packaging, packing and shipping machinery, 
equipment, materials, design and_ services 
which are used in the manufacture and sale 
of virtually every product in the nation’s 
ommerce. 

The 17th Exposition marks the first time 

four years the event will be held in the 
mid-West and the first time in its history 
that it is scheduled for five days instead of 
four. Extension of the schedule was de- 
termined after last year’s show in Philadel- 
phia was crowded by a trade attendance of 
16,000 and exhibitors requested the addi- 
tional time. 





Blitz Joins Father 
In Company 


Bob Blitz, son of Al Blitz, has joined the 
latter's company, Modern Displays, Wash- 
ington, D. C., as sales promotion manager 

charge of jobbers’ promotion. The son 

a recent graduate of Ohio State uni 
versity. 

Ollie Grimes, for a number of vears with 
Palais Royal, Washington, as display d1- 

ctor, has joined Modern’s staff and will 

ive charge of direct sales in the District 

Columbia, Maryland and Virginia terri- 
TV 





Decorative Displays 

in Larger Space 

Decorative Displays, until recently at 56 
homas street, New York City, has moved 
larger quarters in the firm’s own building 
57-57 64th street, Maspeth, Queens, N. Y. 
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ser inxinc Liste-O-Scnrike sicn MACHINE 


Even distribution of ink—Dial controlled pressure—Correct spacing of any 
desired layout—Combinations of Script and other type can be used—Prints 
cuts, electros or Linoleum blocks—Most practical for one of a kind or 
duplications where high quality is desired. 


euenmann 


AUN 

{poe mmyaerns 
ome 

pees: 


} 


LUVUVUVVUEUEDED A 


VAVVVVUULAVALAL A 


Line-O-Scribe is made in various models to fill every need. All size stores 
use this machine. 


May we send you details? 


THE MORGAN CO., 3966 Avondale Ave., Chicago 41 








LUXURIOUS PAPIER MACHE 
HERDIE 


In either White/Gold or Flesh Kraftex Finish and 
White or Flesh Smooth Finish 


All Amazingly Low Priced . . . . . $3.00 Each 


Any one or two-toned lacquered color combinations 
made to your specifications in minimum quantities of 12. 


Jobber's Inquiries Invited 


TRIM-RITE COMPANY 


315 Clinton Avenue Newark 8, N. J. 














1943 


will bring to you from the 
house of Hamberger new 
and better creations in 
display decorations. 
















It is our sole purpose to 
offer to displaymen of 
America the best ideas 
_ and sound values so that 
| every display dollar may 
| do a superior selling job. 


* 
_ DAVID HAMBERGER, Inc. 


Display Decorations 
| 115 W. 3lst St., New York City | 






































NEW 1948 


SPRING CATALOG 


Now Ready 


An 84 Page Catalog Featuring 


“Americas Most Complete 


Line of Display Materials” 


Flowers Foliage 
Panels Papers 
Backgrounds _ Posters 
Fixtures Novelties 


48 Pages of Color Illustrations 


Write for Catalog No. 209 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVE. 
ST. LOUIS 3, MO. 
Chicago Showroom — 20 E. Congress 
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PAPERS AND FABRICS 
[Continued from page 82] 


burgundy on white, Grand Canyon rose on 
shell pink, and seal brown on peach. Special 
colorings are made if desired. 


The “Ridg-wood Parquet” design seen 
next is by Bulkley, Dunton & Co., New 
York City, and is to be had in rolls 52 


inches wide by 25 feet or in 52 inches wide 
by 278 yards. A companion in the line is 
called “Ridg-wood”, and both items are to 
be had in Indian brown, Gull gray, Library 
green, “Beigwood”, “Seatone” and “Shado- 
tone”. 

Among the new designs ot Laverne Ori- 
ginals, Inc., New York City, is “Tea Chest” 


—Above, "Rayon-Eze" as used in the display 
window of Maharam Fabric Corporation, New 
York City. . . . Below, by Park Lane Fabrics 


Company, Inc., New York City— 


BolT 5 
we 


43 
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illustration on the 


the final 
Others, which are not shown, 


—as seen in 
same page. 
include “Space-Time”, “Clouds”, and 
“Spheres”. The old Chinese tea papers are 
suggested in the lacy, Oriental “Tea Chest”. 
All the backgrounds are hand-blocked by 
a secret process, while the overprints are 
hand-screened. As many as 100 color com- 
binations had, including many 
metallics. 

“Rayon-Eze” is the name of a new fabric 
of lustrous appearance and many display 
possibilities which is produced without 
weaving and hence is so inexpensive that 
it can be discarded after one use if wished. 
It is shown here used in the display window 
of Maharam Fabric Corporation, New York 
City, one of the two distributors of the ma- 
terial. Flame-proof or otherwise, as de- 
sired, “Rayon-Eze” can be puffed, draped 
and pleated. Light-fast, it comes in plain 


are to be 


or pattern style and in a wide range of 
colors. 
Park Lane Fabrics Company, Inc., New 


York City, is featuring “Parkgrain”’, which 
is a 48-inch leatherette paper in 
approximately 30 colors, both in solid and 
two-tone combinations. It is suggested for 
the usual display uses, and is illustrated in 
the final photograph. 


washable 


Not pictured is Facile Corporation’s new 
37-inch “Facil-Fab Vinylett’, a satin lami- 
nate backed with a fine vinyl that is pliable, 
stretchable, and so soft that it drapes with 
the finest fabrics. It can be had from the 
New York City firm in pastels, plain or 
patterned moire, and a nautical stripe and 
a mint pattern have also been added to the 
“Vinylett” line. 

Included in the new offerings ot Crown- 
Mark Paper Corporation, New York City, 
are the following: 
scribed above; “Crown Suede”, a paper with 
a soft, suede-like finish and in numerous 
colors, plain or embossed, in rolls 54 inches 
wide by 25 feet long; “Crown Mark Seam- 


“Rayoneze”, as de- 


less”, in either 92 or 107 inches width and 
in 22 colors, including “Peruvian” pink, 


and lemon-squash; and 
solid leatherette, 52 
15 colors; its deep em- 


“Firecracker” red 
“Crown Crush’. ‘a 
inches wide and in 
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ssed surface and pigmented lacquer colors 
re ideally suited to displays of all types. 

Dingleman-Wolff Company, New York 
itv, is showing a 3-inch velour stripe on 

new plastic material called “Striped 
Scheen”; this is put up in 12-yard rolls. 

\lso new with the company is a background 
attern called “California Sky”, to be had 
n both 53-inch and 107-inch widths; this 

a colorful, mottled all-over effect, high- 
ighted with cellophane in spring and sum- 
mer colors. The firm also is offering an 
ill-over cellophane paper suitable for floor- 
igs; available in spring colors, this “Gla- 
norette” line is 36 inches wide and comes 

12-yard rolls. 

The extensive line of Royal Paper Cor- 
soration, New York City, includes “Crys- 
tallon” mother-of-pearl, to be had in seven 
shades for spring and summer, and many 
ittractive designs and color combinations in 
Royal “Stainless” aluminum foil, plain, 
printed or embossed. Additionally, the line 
has decorated display papers on chrome 
finish, suede finish, and flint finish stocks. 


Costumes From The East 
Go On Exhibition 


Costumes of the Eastern World—from the 
voluminous folds of an Arabian woman’s 
costume to the rich garments of a king— 
are on view in a new exhibition which 
opened January 9 at the Costume Institute 
of The Metropolitan Museum of Art, New 
York City. 

Titled “From Casablanca to Calcutta,” 
the new exhibition unveils a panorama of 
costumes and allied arts from Morocco, 
funis, Algeria, Egypt, Turkey, Armenia, 
Syria, Arabia, Palestine, Persia, Turkestan 
(Bokhara), and India. The majority are 
from The Costume Institute’s own collec- 
tions. Others were loaned by the Brooklyn 
Museum, the Traphagen School of Fashion, 
the Art Institute of Chicago, the United 
Shoe Machinery Corporation, and private 
sources, 

One section of the exhibition is devoted 
to a display of modern fabrics whose motifs 
are derived from Near and Middle Eastern 
irt. Twenty-one manufacturers were in- 
vited to choose their source objects from 
the Museum's collections and to create de- 
signs from them for this exhibition. The 
source objects are displayed with textiles. 

The exhibition will be on view through 
\pril. 





Change Of Location 
For Cincinnati Firm 
Keen Displays, formerly located at 525 
Walnut street, Cincinnati, has moved _ its 
showrooms and offices to 505 Elm street. 
[In addition to handling a line of display 
laterials and equipment, the firm is making 
specialty of jewelry displays and fixtures. 











Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Aluminized 


SHELDON 


INFRA-RED 
HEAT LAMPS 


125-250-375 watts 
Regular and Pyrex Glass 
N Red, Amber, and L. I. Frosted 
SHELDON PS Available in 110 and 220 volts 


FL00d ve 
NEXT TIME 
SPECIFY 


Sheldon | 
SHELDON ELECTRIC CO., Inc. 


68-98 COIT STREET, IRVINGTON 11, N.J. 


...acclaimed the 
loveliest 


KORRECT-WAY'S 
CUSTOM-BILT MANNIKINS 


.. designed to dramatize the new 
fashions. How?...with fabulous coiffures, . 
hidden-seam fabric coverings and light-tested : = FBO71IRW135 


body finishes that set custom-bilt mannikins 





by Korrect-Way apart from all others. 


...it’s going to be a KORRECT-WAY MANNIKIN year in ‘48 





B.A. JACOBS CO. 


841 SO. LOS ANGELES ST. LOS ANGELES, CALIFORNIA 




























































NICE WORK 
And You Can Dolt! 


Here Is the first completely 
illustrated manual entitled 
“‘"Applied Papier Mache, 
Figures in Full-Round Relief'' 
by the country's leading au- 
thorty. 


Because of the great demand for Papier 
Mache in Full-Round Relief, Snap 
Wyatt Studios has prepared their own 
graphic, step-by-step procedure in man- 
ual form and now make it available to 
you. Written and fully illustrated by 
Mr. Wyatt, the country’s leading au- 
thority in the field, this manual covers 
every detail of full-round relief in 
Papier Mache. Suitable for commercial 
display, window decorating and adver- 
tising, or for your own entertainment 
as a fascinating and profitable hobby. 
Mr. Wyatt’s simple procedures are 
GUARANTEED to produce better. 


more lifelike results. 


Display Studios—Window 
Decorators — Artists — 
Teachers — Hobbyists 


Write Today . 
Don't miss this in- 
troduction to a 
NEW, FASCINAT- 
ING and PROFIT- 
ABLE art. Add 
this valuable man- 
ual to your refer- 
ence library with- 
out delay. 


MAIL THIS COUPON TODAY! 





SNAP WYATT STUDIOS 

1608 Franklin St., Tampa, Florida 

Enclosed please find $3.50 for which RUSH 
a copy of “Applied Papier Mache’’, postpaid 
Name ————— — 
Address 

City. State 
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—Half-round in form, the papier mache lyre 


is by Vause Creations, Venice, Calif... and 


stands 3 feet in height— 


VERSATILE PAPIER MACHE 
[Continued from page 57] 
Continuing the nautical atmosphere, Zaria, 
New York City, has designed a mermaid 
series; one is seen at the lower right on the 
highly styled sea-nymph 
feet in height. It is finished in draped 
scrim, adorned with mica _ particles, and 
decked out further in shells of papier mache 
Sea blues and greens are used 
used 


saire page. This 


is / 


and _ plaster. 


in the coloring, and chicken-wire is 
effectively. 

Vause Venice, Calif., did the 
papier mache lyre seen in the next photo- 


It is done in half-round. 


Creations, 


graph. 





"The Color Of Life” 
ls New Book 


“The Color of Life’, by Arthur G. Abbott 
is the title of a new book just released by 
The McGraw-Hill Book Company, Inc., 330 
West 42nd street, New York City 18. It is 
an interesting and useful presentation of 
practically all the known facts and theories 


about color, and hence is an important 
addition to the bibliography of display. 
\pproaching the subject from many as- 


pects, the book is a valuable reference text 


for anyone concerned with color problems 
decorat 


like. It 


as those 


in display, art, designing, interior 
advertising, and the 
the layman as well 

interested in the 
easy-to-understand 


fashions, 
for 
seriously 


ing, 
is written 
mort subject, 


and presents explana 


tions of just what color is and how. it 
happens, trom the scientific point of view. 
It fully explains the means of color terms, 
color names, how to tell harmonies from 
discords, correct color combinations, and 


The book 


contains 294 pages and is priced at $6. 


how color soothes or stimulates. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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CARDBOARD 


OF ALL 


DESCRIPTIONS 


28 x 44 — 40 x 60 — 14 Ply 
28 x 44 — 40 x 60 — 25 Ply 
28 x 44 — 40 x 60 — 28 Ply 


14 PLY 28 x 44 
COLORED SHOWCARD 


EASELS 


All Sizes 


© 
4 Sided Hand Made 


DECKLE EDGE PAPER 


for window scrolls, etc. 
in 6 colors 


MURRAY TOLL 


6224 PASCHALL AVE. 
PHILADELPHIA 42, PA. 











don’t let the 
SUN 

MARK DOWN 

YOUR GOODS 


Protect your merchandise from 
destructive sun rays with trans- 
Plastic 
shades allow complete visibility 


parent plastic shades. 
and eliminate awnings and clum- 


sy canvas strips. 


WRITE NOW ... for information 


about these easy-to-install eco- 


nomical plastic sun shades. 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS I5, N. Y. 
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Jisplay Factor Decorates 
Bronx Orphanage 

On December 12, Cecilia Staples, head of 
taples-Smith, Inc., New York City, was 
e subject of a televised interview in which 

e discussed the fascinating Christmas 

rds she designed, and which B. Altman 

Co. had been featuring. Children from 

e Woodycrest Home in the Bronx were 
1ests on that same Christmas program 
ver NBC television, and these youngsters 

interested Miss Staples that she offered 

provide fireproof Christmas trees and 
ecorations for holiday festivities being 
anned for the Home by its youthful new 
irector, Douglas Merrill. 

But Miss Staples has the conviction, as 
ave many other generous-hearted persons 
today, that the best gifts for children are 
those that have a permanent value, and she 
vanted to make such a gift to the Woody- 
crest kids —all 85 of them, from 4-year-olds 
to the boys and girls of 17. So, during the 
yveek-end following the television broad- 
ast she visited the Home and decided, 
with the glad approval of its director, to 
redecorate the big dining room where the 
children and resident staff eat together. 





To make it seem like a real Christmas 
resent it had to be done within a week, in 
time for the Christmas party, but aithough 
she had just lived through the busiest sea- 
son of her year, climaxed by Market Week, 
Cecilia promised not only to design the 
room’s new scheme and secure a donation 
of paint for the job, but to paint the mural 
decorations herself. 

The room was made a lovely, sky-like 
turquoise blue, with red and white stripes 
spiraling the round supporting posts and 
creating a gala circus tent effect for a 
curved alcove at one end of the room. A 
orps of girl artists from the Staples-Smith 
workshop volunteered to go along and help, 
ind they supplied the smaller circus motifs, 
made more real by three-dimensional papier 
mache appliques all around the room. Miss 
Staples painted the larger-scale circus acts 
if the “main tent”. It took hard work all 
lay Saturday to finish the job, but it was 
eady in time for the party that evening. 

Nor are matters ending here. Miss Staples 
plans, after the holidays, to redecorate a 
number of the sleeping apartments which 
groups of children share (an arrangement 
Douglas Merrill intelligently prefers to the 
institutional” type of big dormitory). Some 

the fabrics that will be needed have 
lready been donated, and it is the hope of 
ith Cecilia Staples and the Home's direc- 
rate that, eventually, every room in the 
chitecturally fine building may have in- 
riors as colorful and charming as_ the 
ning room already is—thanks to the for- 
nate accident of a Christmas television 
ww and the meeting of two persons who 
neerely care about children being happy 
only at holiday time but the vear around. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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| More Sales For You! 


DISPLAY YOUR 
MERCHANDISE ° 


with our 


Plastic Display Trays 


SOCK TRAY 
Style No. 725 
Size: 13” x 44%” x 2%,” 
$12.00 Per Doz. 





SHIRT & UTILITY TRAY 
Style No. 750 
Size: 19° x 10” x 4” 
$33.00 Per Doz. 





TIE TRAY 
Style No. 700 
Size: 12” x 4%” x 3” 
$9.00 Per Doz. 








Terms: 1% 10 Days 


@ Moulded in ONE Piece from Clear, Transparent, Durable Plastic. 
e@ See your local distributor or contact us if he cannot supply you. 


PLASTICS G METALS CO. 


292 MADISON AVENUE NEW YORK 17, N. Y. 
LEXINGTON 2-6914-5 
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... acclaimed the 
loveliest 





KORRECT-WAY'S 
CUSTOM-BILT MANNIKINS 


.. designed to dramatize the new 


fashions. How?...with fabulous coiffures, 


hidden-seam fabric coverings and light-tested FBO71IRW135 


body finishes that set custom-bilt mannikins 





by Korrect-Way apart from all others. 





GRANT & SILVERS, INC. 


| 921 SO. LOS ANGELES ST. LOS ANGELES 15, CALIF. 




















NATURAL 


































UBBERLITE 


GLAMOUR 
LEGS 


These Rubberlite 


Glamour legs are posed in the characteristi 
natural position of well formed legs at rest 
Especially charming in profile as well 
Mounted on circular blonde maple base 


Per Pair .. . $24.75 





RPL 35—Rubberlite Glamour hosiery legs 
mounted on circular blonde maple finish 
base, can be used either vertically or hori 
zontally and are demountable 

Per Pair ... $24.75 
Economy through lasting quality. 
Eliminates chipping and cracking. 


Skinlike in appearance; easily washed with 
soap and water. 


Contact Your Jobber 


or write 


RUBBER PRODUCTS, INC. 


2066 Canalport Ave., Chicago 8, Ill. 
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DISPLAY FIXTURES 
[Continued from page 73] 
plastic fixture building set, combined with 
glass of any size or shape of standard 7/32- 
inch thickness, can be made into innumer- 
able attractive “Rigid-Grip” 
units hold glass firmly by inserting glass 
into milled slots and turning a cam in- 
ward with a small screw driver into lock- 


displayers. 


ing position. 

Part of the “Moderne” line in men’s wear 
fixtures by Segall & Sons, Philadelphia, can 
be seen in the second photograph in the 
same column. Twelve different designs 
make up the line, fabricated from quartered 
oak and polished “Plexiglas”, and available 
in a variety of finishes. 

Next is a cluster stand in clear plastic 
for the mass display of millinery, providing 
a controlled, permanent display that domi- 
nates a large area. Constructed by L. A. 
Darling Company, Bronson, Mich., the 
grace and sturdiness of these stands are 


—Above, by Lustra-Cite Industries, Inc., New 

York City. ... Upper right, by Johnston Glass 

Company, Inc., Hartford City, Ind. . . . Right 

center, by Scheuer Creations, Inc., New York 

City. . . . Below, by The Fixture Mart, 
Chicago— 


all 
1800-1 


= 
1800-10 
i 








excellent. The overall spread is 43 inches, 
with five or eight arm supports and one 
millinery head support in the center. Heights 
of supporting rods range from 9 to 28 
inches, while the base is 14 inches in 
diameter. 

The fixtures seen next follow the lines of 


' 
1800 -6) 00-6 
wi + 
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mn-objective art and are the work of Tri- 
lied Creative Displays, Baltimore. The 
eces range up to 78 inches in height by 
S inches in width and 27 inches in depth. 
hey are made of plywood, covered with 

yod-grain paper for a novel effect. 

\t the top of page 102 is a displayer for 
oves, hose and Lustra-Cite 
dustries, Inc., New York City. It has 

16-inch base and is 10 inches high. In 

same photograph is a three-tier palette 
ble fixture, 20 inches high. It consists of 
two 10-inch and one 18-inch palettes. 

The Fixture Mart, Inc., Chicago, is put- 
ng out a new line of men’s stands in a 
blond frosted oak finish, of sturdy con- 
Some of the units are seen 
here, although a three-way flexible arm 
chrome hat stand which is outstanding is 
not shown. 

Bent glass fixtures are produced by The 
Johnston Glass Company, Inc., Chicago, and 
some of them are shown at the upper right 
on the same page. Plain or frosted-stripe 
units are available. 

Concluding the fixture group is a costumer 
by Scheuer Creations, Inc., New York City. 
This is 66 inches high and has a 24-inch 
crossbar bearing a plastic card-holder for 
a 314 by 5%-inch card. 
15 inches in diameter. 


shoes, by 


struction. 


The heavy base is 





'Prest-Glass,'’ New Product, 


Gets Introduction 

An unusual new glass and plastic lami- 
nated display and building material was 
introduced at a recent press preview held 
in New York City. It will be marketed 
under the brand name “Prest-Glass’ by 
Prest-Glass, Inc., of 8 East 12th street. 
The new product, exhibited in a variety 
of applications, comes in basic panel forms 
of varying widths and up to 8 feet high. 
It is available either translucent or opaque, 
dull or glossy, and in a range of 15 colors. 
Prest-Glass, Inc., reports the material as 
very light but so strong that weight for 
weight it is many times stronger than steel 
or aluminum. It has great dimensional 
stability, showing no measurable change in 
size under temperatures ranging from 100 
degrees below zero to 350 degrees above. 
\lthough made of glass, it is flexible and 
as simple and safe to handle as paper—it 
can be nailed, stapled, punched, trimmed, 
and cemented, and will not crack, split, 
or splinter. 

The product is now in production and will 
he available for early spring delivery. 
Literature is available from the manu- 
facturer at the address given above. 


Fort Worth Store 
Names Hal Lemon 
Meacham’s, Fort Worth, has appointed 
Hal Lemon as display manager. A gradu- 
ite of the University of Oklahoma, Lemon 
vas formerly employed as assistant dis- 
lay manager for Halliburton’s, Oklahoma 
City 



















Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Again! Solid Cast-Base All-Chrome Racks 


All these beautiful, sturdy, all-chrome racks on double ball 
bearing casters feature solid CHROMED cast-bases and arms. 


Heights and lengths as desired. Immediate delivery. 


No. 1699 (large photo) 

GRACEFUL OVAL DOU- 
BLE-TOP RACK. SINGLE 
UPRIGHTS. 5 ft. long., $50.75 











No. 1657 (above) — SINGLE 
TOP WITH SINGLE UP- 
RIGHTS. FOR SALES AND 
FEATURES. 5 ft. long. 

$26.75 











No. 1659 (above) — DOUBLE 
TOP WITH EXTENDED 


ARMS FOR MAXIMUM 
HANGING STRENGTH. 5 
ft. long $54.75 





Write for our Complete Cata- 
logue Visit our convenient 
showroom. 








Stuart UM. Lerner, Vue. 


225 WEST 34TH STREET 
SUITE 2118 


NEW YORK 1, N. Y. 


LACKAWANNA 4-7564 





... acclaimed the 
loveliest 


KORRECT-WAY'S 
CUSTOM-BILT MANNIKINS 


... designed to dramatize the new 


fashions. How?...with fabulous coiffures, 





hidden-seam fabric coverings and light-tested 


body finishes that set custom-bilt mannikins 


by Korrect-Way apart from all others. 


| 


| 
| 
| 
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_..i’s going to be a KORRECT-WAY MANNIKIN year in 
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WRAY WILLIAMS DISPLAY C0. 


21-23 So. Second Street 
MEMPHIS, TENNESSEE 





535 Gravier Street 
NEW ORLEANS, LA. 
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All Purpose Plastic Tray 


Sensational Value 
$2.75 each 


1% ten days 

















ATTRACTIVE! MODERN! 


Replace your wood and easily broken 
ecard board trays with our Model No. 
704— molded in one piece from clear. 
transparent plastic. 


SIZE — 15" x 10" x 4" 


Used nationally in women’s, men’s and 
children’s shops for lingerie - pajamas - 
shirts - accessories - scarfs, ete. 

Immediate Delivery 


Jobbers Inquiries Invited 


THE LANSBURY CO. 


450 7th AVENUE NEW YCRK I, N.Y. 








INFORMATIVE SIGNS @ FOR BULLETIN BOARDS 


FOR WINDOW DISPLAYS @ FOR 


2226 5th Avenue @ 


Zod me coke Me vich Ee Mel ba keke! a tich. 5) 


make every sales story 


EASY TO READ! 


MITTEN’S LETTERS — Inexpensive! Easy to use! 
Third dimensional— dramatic! White perfection! 
Pin back, Sanded back and track letters in 14 styles. 
Also gay borders and Mitten Ilustro Figures. 


Write for name of nearest dealer 
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Redlands, California 
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DISPLAY SPECIALTIES 
[Continucd from page 53] 
has large capacity, and sturdy construction. 


It is 48 inches high and 52 inches long, 
with either 100 slack or skirt arms. Arms 


and clips are chrome plated. 

For summer or cruise displays, Doerr & 
\ssociates, Portsmouth, Ohio, is offering 
natural finish beveled oak planking laid in 
panels 12 inches wide by 4% feet in height 


A 
JAHALL 
Z PRODUCT 





to form different sized screens. Large holes 
are irregularly cut out and intertwined with 
bright vellow fish net. 

Frank Paper Products Corporation, De- 
troit, features sparkling white plastic snow 
vermin-proof and reusable. In- 
cluded in the line are plastic snowballs, 
bells, miniature Eskimo figures 
referring to summer air conditioning. 

Color-in-motion is provided by the “Roto- 
spotlight seen next. a product of 
Manufacturing Company, Chicago. 
completely automatic, and 


which 1s 


stars, and 


chrome” 
Cx Id kK 


The action is 





required is contained 
motor 


the entire cquipment 


in the one unit. A constant-speed 
changes per 
light adjustable 
a sharp spot to a flood. 
“Safety-Set” store front construction is a 
new idea with Brasco Manufacturing Com- 
Harvey, IIL, to maximum 
visibility with a sash height lowered to only 
25/32 inch. In addition to 
largest possible glass expanse, the new con- 


provides six smooth color 


minute, and the beam is 


from smooth 


pany, provide 


exposing the 


struction includes improved installation and 


safety features, engineered for the special 








JANUARY, 


1948 











—Upper left, mirrors by Thall Plastic Engineer- 
ing Company, New York City... . Left center, 
by Winard Sales Company, Los Angeles... . 
Left, by The Fastener Corporation, Chicago. 

Upper right, by National Hanger Com- 


pany, Inc., New York City. . . . Right center, 

by Doerr & Associates, Portsmouth, Ohio... . 

Above, by Frank Paper Products Corporation, 
Detroit— 
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—Left, by GoldE Manufacturing Company, 
Chicago. . . . Left center, by Brasco Manu- 
facturing Company, Harvey, Ill. . . . Lower 
left, by Mitten's Display Letters, Redlands, 
Calif. . . . Lower right, by Rudolf Orthwine 
Corporation, New York City. . . . Upper right, 
Adler-Jones Company, Chicago. . Center 
right, by Sherman Paper Products Company, 
Newton Upper Falls, Mass.— 


quirements of today’s enlarged, full-visi- 
lity fronts. Five entirely new sash mem- 
ers are offered. Glass is held firmly and 
niformly, without pressure, springs, or 
et-screws. 








\ versatile assortment of 699 “Pin-in 
Back” letters and figures is offered by 
Mitten’s Display Letters, Redlands, Calif., 
is illustrated. Letters are easy to arrange. 
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and are cleverly packed in a display cab- | 


inet for easy handling. 
Rudolf Orthwine Corporation, New York 
City, has a new “Rudor” economy clip 


price ticket holder; the lower half clips to | 
shelves, dividers or merchandise from % 
to % inch thick, while the top half holds 
cards up to 4 by 6 inches at an easy angle 
for reading. The same company presents 
the “Rudor” snap-in threader tagging needle 
which holds the cord tag securely; an ex- 
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tended cord pick enables the tagger to pick 
single loops easily and quickly 

The Adler-Jones Company, Chicago, has 
resumed production of its patented column 
assembly seen in the next photograph. Made 








[Continued on next pave) 
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urt versen 
company 


ENGLEWOOD, N.F 


WEITE FOR LIFTER ATURE 



























Display by Witch Craft, New York, N. Y. 


PHOTOGRAPHER 
Specializing in 
Display & Window Photography 
4107 42nd Street 
Long Island City 4, N. Y. 
Studio—Telephone: STillwell 4-0031 






































DISPLAYMEN! 


In every state will use 


HAT-STA in '48 


BECAUSE IT'S 


e EASY TO USE 

e PRACTICAL 

e ADJUSTABLE 

e FITS ANY STAND 

e SWIVELS TO ANY ANGLE 


Immediate Delivery At Your 
Display House, Or 


ALPERN’S 


134 9TH ST. PITTSBURGH 22, PA. 
Manufacturers-Designers, HAT-STA 


Illustrated Folder On Request 
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of die-cut, paper-covered chip board with 
four pieces to a set, the assembly combines 


with “Buttress Board” to make possible the 


quick erection of inexpensive, permanent- 


looking full-round columns 12 inches in 





No tools, supports, nails or ad- 
hesives are needed. 

The pleasures of a picnic are pictured 
amusingly and entertainingly in one of 
Sherman Paper Products  Corporation’s 
series of panels for spring and summer. In 
addition to the one shown, others include 
four summer sports panels graphically done, 
landscapes, daisy and wild rose patterns in 


diameter 


continuous lengths, and water-color panels 
by the children’s artist, Carmen Browne. 
Sherman is located at Newton Upper Falls, 
Massachusetts. 

Pictured is one of the several tackers 
made by Markwell Manufacturing Com- 
pany, New York City; 
every possible use are included in the line. 

The electric turntable is by Plastics & 
Metals Company, New York City. It is 
made from “Bakelite,” noiseless and _ self- 
starting, rotating up to 12 pounds. The unit 
is 3% inches high and can be furnished with 
either 4 or 74-inch top. 

Suggested for customer convenience are 
the smoking stands by Roger Kent Com- 
pany, St. Louis. Available in clear plastic 
or in colors to blend with any background 
or color scheme, they stand 29 inches high 
and are equipped with a heavy crystal glass 
ash tray. 


stapling devices for 
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—Left, by Markwell Manufacturing Company, 
New York City. .. . Lower center, by Plastics & 
Metals Company, New York City. . . . Lower 
left, by Roger Kent Company, St. Louis. ... 
Color wheel by Best Devices Company, Inc., 
Cleveland. . . . Lower right, by Kurt Versen 


Company, Englewood, N. J.— 





The automatic color wheel is by Best De- 
vices Company, Inc., Cleveland, and is built 
especially for the R-40 reflector spot lamps. 
It is equipped with a 13-inch diameter wheel 
bearing assorted color gelatins, has a uni- 
versal mounting bracket which permits its 
use in any position, and gives one complete 
color change per minute. 

Using a “Versile,” by Kurt Versen Com- 
pany, Englewood, N. J., with a_ reflector 
flood lamp provides wide, broad-beam illu- 
mination. Using a reflector spot, in con- 
junction with a snap-on louvre, controls 
the beam of light to a width approximately 
5 inches in diameter. This can be changed 
in color by using any of a number of 
various colored filters in the louvre. By 
using the lens and plate in the filter frame, 
an almost-pencil-thin beam of light re- 
sults from the basic unit. 

Among the numerous turntable units pro- 
duced by General Die & Stamping Company, 
New York City, is the 40-inch “Roto- 
Wheel” pictured for vertical rather than 
horizontal display. 


1948 
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South Sea grass twill, and spray-painted 
birch trees. 


The pig and garden unit by Paradise ) a 
Displays, New York City, is constructed of | iT S HERE! 
plywood and padded in deep contour relief. 
IT’S NEW! 
* 
EXCLUSIVE! 


The New 


“INFRA-SHADE” 


“INFRA-SHADE” 


A new filter developed by 
the Celanese Corporation 
of America. 


- | ( *INFRA-SHADE” 


The show window pictured is from Meade to strictest labora- 
tory standards. 








Charles F. Berg, Inc., Portland, Ore. Both 

the permanent background and temporary 

scroll work are of plywood, points out Aetna . 

Plywood & Veneer Company, Chicago. Such ‘¢ La] HADE” 
7 Hn} { . on 

backgrounds are economical because they 3 INFRA S 

can be stored and re-used, or the panels “4 Two in One protection. 

from one set used to make others as re- ' 

quired. * n 
\mong the interesting display items listed ’ INFRA-SHADE 

in the new spring and summer catalogue of ee ’ Filters infra-red and ultra- 

W. C. Hurlock, Inc., Lansdowne, Pa., are 4S e violet rays 

West Indian grass blocks. These are natural 

color hand-woven grass squares, suggested 


‘ ; a 7 os o 
for summer sportswear and similar use. = 


They can be used singly or sewed to- a ; - 
gether for any desired shape. The blocks Eliminates color distortion 


are 12 by 12 by %-inch thick. Other Hur- — it's light green. 


! k pi duc ts Inc lude ratha straw mats, 
It 1S hat d painted 1] natural color Dy with i L RA Si 41 \D E 


Upper left, by General Die & Stamping niall cen Senos. Overall size is 33 100% visibility at all 
Company, New York City. . . . Plywood back- y re times. 


grounds by Aetna Plywood & Veneer Com- Merchandise is visible through “Sun 
Shades,’ made by the Sun-Shade Company, 


pany, Chicago. . . . Upper right, by W. C. : , 2 
Hurlock, Inc., Lansdowne, Pa... . Right cen- Irvington, N. J., and yet is protected from “INFRA-SHADE 


the sun’s rays. The final illustration with ft a 
this article shows the product in use. With the new plastic bind- 


ing — almost indestructi- 
ble — lasts tor years. 


i i 
——— Ne OL OO ee ae ae ee a eee er aT ar aT a ar er a 





ter, by Paradise Displays, New York City. ... 
Right, by The Sun-Shade Company, Irvington, 
New Jersey— 
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LOWER PRICES 
AGENTS WANTED 


—<—s) — 


THE 
SUN-SHADE 
COMPANY 


781-83-85 CHANCELLOR AVE. 
IRVINGTON II, NEW JERSEY 
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"TOO LATE TO CLASSIFY" 


[Continued from page 77 


become standard equipment in 
many departments. The material 
is fireproof, light in weight, and cuts and 
cleans easily. With it it is possible to 
make outline letters, igloos, snowmen, and 
all the other forms associated with winter. 
The manufacturer also points out the 
flexibility of the material, since it can be 
used for such promotions as fur sales and 


firm have 
display 


to stress air conditioning within the store 
in addition to winter scenes. 

Berott-Ross Company, Beverly — Hills, 
Calif. With the equipment provided by this 
firm it 1s possible for the individual dis- 
playman to do his own flocking 
jobs. In addition to furnishing a handy 
felt flock gun, which is manually operated, 
provides flock materials, and 
undercoat. Flock colors available include 
brown, taupe, silver, ivory, red, white, black, 


special 


the company 


blue, green and canary 

Bulkley, Dunton & Co., New York City. 
This firm has just released a new portfolio 
of display papers, showing many new addi- 
tions to the line \lso the 20-page bro- 
chure contains a number of sketches show- 
ing practical display uses of papers of this 
tvpe. Included in the products shown are 
Woodgrain, 


“Veloursheen”, 


Decorator's Rhino foil, base 
metal, 


papers, patent leather, and “Whirligig” 


leatherettes, seamless 


Museum Has Exhibit 
Of '90s Costumes 
Celebrating its golden 
Museum of the City of New 
exhibit of 


anniversary, the 
York has 
from. the 
The showing will continue for 


arranged an dresses 
1890 period 
three months. The museum is on Fifth ave- 


nue, near 103rd_ street. 


Russell Joins Staff 
Of R. H. Macy 


Tom Russell has joined the window dis- 
play staff of R. H. Macy & Co., New York 
City. He was 
Peck & Peck, was at one time with Mce- 
Creery’s, and. spent 
military service 


formerly first assistant at 


nearly four years in 


JANUARY, 1948 


—Wigs are by Madisonia, Inc., New York 
City. The patented socket of Swivelier 
Company, New York City, is at the right, and 
a caladium cart by Bliss Display Corporation, 
New York City, is also pictured— 
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lisplay Gives Salesgirl 
\ll The Answers 
Customers expect salesgirls to have at 
eir finger tips all possible information 
out a piece of yardgoods ... and a new 
splay provided by American Silk Mills, 
{00 Broadway, New York City, supplies 
ich information quickly and easily. Con- 
ived by Lois Ullman, the firm’s fashion 
omotion director, the unit coordinates the 
bric with a suitable pattern. 
Essentially, the display is made of plastic 
d can be easily draped with the selected 
bric. Behind the face of the display 
spears a reprint of the current national 
vertising as featured in well known 
shion magazines. A _ pattern poster set 
side it shows the customer the type of 
ess well suited to the material, and the 
bric is of the new fashion color as shown 
the advertisement. New reprints and 
ittern posters are supplied to the stores 
mthly, together with fabric promotion 
ideas. 
The new display stand is_ offered to 
\merican Silk Mills‘ customers at no 


charge, and may be obtained by addressing 


is Ullman at the address given above. 





Store Equipment Company 


In Larger Space 
Shenkin Store Equipment Company an- 
sunces the removal of the firm’s executive 


ast 149th street, New York City 55. In 
the new location the company is setting 
up a showroom showing equipment for a 
model department store, a model drug store, 
and general store accessory displays. 
General Display 
Adds Salesman 

H. William Meier is now on his first 
trip through Ohio, West Virginia, Kentucky 
nd Western Virginia as a representative 
i General Display Corporation, Cincinnati. 
lle joined the firm in a sales capacity about 
two months ago and has since been engaged 
in a preliminary survey of the territory. 
Meier is a veteran in the display field. 





Dick Gordon Rejoins 
Suffrin's, Detroit 
Following a brief venture into the 
vomen’s wear business, Richard Gordon has 
joined Harry Suffrin’s, Detroit specialty 
tore, as display manager. He _ replaces 
ihn Bernhardt, who is now engaged in 
ee-lance work. 


Novelty Easter Item 
ls Introduced 


\ new novelty Easter item, consisting of 
ister eggs turned from wood stock to 
tual egg size and dipped in lacquer colors, 


been announced by House of Charm 


itt, 334 Lackawanna avenue, Scranton, Pa. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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offices to more spacious quarters at 442 | 


CDisSPLAY WORLD 


109 








Put Life in Your Displays 





GRE 








' 
| 
Le 


The GREGORY MOTOR is composed of three parts: 


1—Solenoid type "field coil" 2—Curved swinging “armature” 3—-Mercury valve "switch" 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6" 


wide and will operate in an 8" space. 


the "field coil’ as in any motor except in this case the end of the armature passes through 


an open coil. 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 


almost nil, less than a 10 watt lamp. 


and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 


erate with you. 


DELIVERIES CAN BE MADE 
IMMEDIATELY FROM STOCK 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET 


WITH A 


GORY MOTOR 


The armature is actuated by the magnetism of 


Practically any reciprocating motion is obtainable 


BROOKLYN |, N. Y. 














CL10— ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 

point of sale pricing. 

Complete the picture of ultra-smartness 

created with plastic displayers by using 

ticket holders of clear plastic. These 

beautifully molded ticket holders are just 

the thing for soft line display. 

CL10 Package of 50 $ 9.00 
Lots of 100... 15.00 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 
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The quality of your work is 


Duo. 


greatly determined by the 
quality of your tools. DUO- 
FAST Compression Tackers 
help you build better displays 
. .. faster. 


ASK ABOUT OUR FREE 
SERVICE & PARTS POLICY 


Write the 


FASTENER CORPORATION 
848 Fletcher Street 
Chicago, Illinois 
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DY-O-RUG 
FOR COLOR MAGIC 


The Perfect Dye for Display Purposes. 
Saves Time—Saves Money—Easy to Use. 


Get color harmony or renew worn, faded carpets 
without removing from floor. Also wool fabrics, 
draperies, etc. 


Easily applied—Ready for use next day—Pint 
covers 108 square feet—14 colors. 


PRICE — All colors $2.29 pt.— Black $3.00 pt. 


HELMS CHEMICAL CO. 


BROOK, INDIANA 
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Filene's Television Windows 


Double Display Traffic 


\ day-long television program, originating 


in New York City and beamed to Boston 
over the new micro-wave of American 
Telephone & Telegraph Company, was pre- 
sented in six display windows at Wm. 
Filene’s Sons Company on December 17. 

Lee W. Court, display director, says of 
the attraction power of the promotion: “We 


at the exhibit on 
street of second 


twice as much traffic 
would consider the 


had 
what we 


importance. We had almost twice as much 
traffic on the street which we consider of 
third importance. Over 50 per cent of the 
observers were men. The greatest number 
of observers followed the general pattern; 
that is, more people were observing while 
the greatest traffic was flowing. 


“It has been my observation that the 
combination of sound and movement in a 
window, regardless of what is in it will 
stop people. I am sure that the unusual 
part of this television show was that we 
did it first. 

“Numerous times we have used the Mills 
Automatic Projector in a window’ and 


piped the sound outside and it stops a tre- 


mendous number of people. Where the film 


relates directly to the merchandise, we have 
found it to sell a lot of goods.” 
St. Louis Display Guild 
Honors Joe Chadwick 
The St. Louis Display Guild held its 


annual Christmas party on Friday evening, 
December 19, at the Forest Park hotel. 
Two hundred and fifty members and _ their 
wives attended. A buffet supper was served 
at 8 o'clock, by an evening 
entertainment 


followed of 
and dancing. 

the holiday spirit 
members of the Guild 
who has just 


oft the 
honored 
retired after 
director the Famous- 
At the conclusion of the 
of children dressed as 
reindeer emerged from a giant fireplace 
and danced to the tune of “Jingle Bells”. 
Following them through the fireplace came 
Santa Claus, his filled with presents 
everyone at the party. Last to be pre- 
sented was a handsome silver traveling bar 
and leather case for Chadwick from the 
members of the Guild. 

The was decorated 
| displaymen, 


Besides 
the 
Chadwick, 


party, 
Joe 
35 
years as display for 
Barr 
dinner, a 


Company. 


group SIX 


bag 
tor 


mt, 
most 


Louis 
presented a festive 
Newspaper photographers from 
and the Globe-Democrat 
which appeared the fol- 
papers. 


room by 
and 
appearance. 
the Post-Dispatch 
took photographs 


lowing day in the 


Publicity Campaign 
For Roger Kent 
The Kent St: Louis, 


announces the inauguration of a wide-spread 
advertising and promotional campaign which 


Roger Company, 


will include advertisements in each issue of 
leading trade publications, including Boot 
& Shoe Recorder, Creative Footwear, Dun's 
Review, and DISPLAY WORLD. 

In addition 30,000 retail stores and shoe 
departments in department stores will re- 
ceive direct mail from the company three 
times a year. Roger Kent is located at 211 
North Seventh street, St. Louis. 
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LIST OF MEMBERS 


Abacot Displays, Inc. @ Adler-Jones Company 
@ Advance Displays @ Aladdin Fabrics e@ 
Allcock Mfg. Co. @ Allied Display Materials, 
Inc. @ American Model Form Co., In 
@ American Fixt. & Mfg. Co. @ Ankerur 
Mfg. Co. @ Arkow-Lewis Assoc. @ Arrow 
Dec. & Fixt. Co. @ Austen Display e 
C. Barrango Co. @ Bliss Display Corp. e 
Bonafide Disp. & Dec. Co. @ Botanical 
Decorative Supply Co. e Eve’ Brueser 
Studios, Inc. @ Brunn & Bertheim @ Bulkley, 
Dunton & Co. @ The Carrata Co. @ L. J 
Charrot Co., Inc. @ Chelix, Inc. @ James A 
Cole Co. @ Columbia Display Materials Co 
@ Colonial Deeorative Display Co. @ Com 
bined Industries @ Cook & Meier @ Crown 
Mark Paper Corp. 


Emil Corsillo, Inc. @ Coy, Disbrow & Co 
e@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Inc 
@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Bazaar, 
Inc. @ Display Effects @ Display Equipment 
Corp. @ Display Mannequin, Inc. @ Display 
Products Co. @ Display World (Associate) @ 
Doerr and Associates @ Durable Displays, 
Inc. @ Duran Style-Rite Mannequins @ 
Everetts - Frederiksen - Soper Co., Inc. 
@ Facil Fabries Co. @ Feder Industries, 
Inc. @ Frankel Associates, Inc. @ Frankel 
Display Fixture Co., Inc. + Fren-Zee 
Store Equip. & Fixt. Co. @ Gardner Displays 
Co. @ Garrison-Wagner Co. @ Earl W. Gast- 
hoff Co. @ General Display Corporation @ 
General Display Studios @ Glo-Brite Products, 
Inc. @ Grant & Silvers, Inc. @ The Greneker 
Corp. @ Victor Haida Displays, Inc. © 
David Hamberger. 


Halsen Mfg. Co. @ W. C. Hurlock e 
B. <A. Jacobs Co. @ Irving Kaley @ 
Kaplan Products & Textiles, Inc. @ Lee 
Plastics @ London Displays @ A. Lutz @ 


Lynn Display @ Magnani Statuary Company 
@ Maharam FabricCorp. @ Majestic Creations, 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio @MGM Displays, Inc. @ Mileo 
Mannequins @ Modern Displays @ Moortgat 
Studios @ More Displays @ The Morgan Co. 


@ Mutual Disp. Mfg. Co. @ Naegele-Horner, 
Inc. @ Natural Creations @® New England 
Dec. Supply Co. @ New Style Studio @ Old 


King Cole Displays, Inc. @ Oltmanns. 


@ Pen Displays @ Leo Prager @ R-Tex Co. 
@ Radiant Glass Fibers Co. @ Reflector- 
Hardware Corp. @ The Reyburn Mfg. Co., Inc. 
@ Rip Studio @ Royal Paper Corp. @ Gus- 
tave Rubner, Inc. @ Sales Paper & Supply Co. 
@ Schack’s, Inc. @ Scheuer Creations, Inc. 
@ Shenker Displays @ Sherman Paper Pro- 
ducts Corp. @ Sherman-Weir, Inc. @ Frederic 
Shipman @ Shoe Form Co. ,Inc. @ Nat Siegel, 
Inc. @ Silvestri Studios @ Silvestri Art Mfg. 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Standard Cellu- 
lose & Novelty .. Inc. @ Starkman Dis- 
play Center @ W. L. Stensgaard & Asso- 
ciates, Inc. @ Swivelier Co., Inc. @ Sylvania 
Electric Products, Inc. 


Tabery Corp. @ Taffel Bros., Inc. @ Tally-Ho 
Display Studio @ Timbertone Decorative Co., 
Inc. © Timely Service Co., Inc. @ Tri-Allied 
Creative Displays @ Visual Merchandise Dis- 





plays, Inc. @ Jas. B. Williams, Inc. @ 

es Weinberg @ Wolf & Vine @ Zaria 
W. M. Zeppen-Field Studios. 
PROGRESSIVE 
MERCHANDISE 

@ @ @ PRESENTATION @ @ @ 
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“STRING SAVING,” can be false economy in a Display Department’s operation. Equip- 
ment and display properties having amply served their purpose should not be palmed off on 
interior displays and departments. Once they have become outmoded or worn beyond 
rejuvenation, discard them. (What does your store do with yesterday’s newspaper ads?) 
It is bad practice to continue using outworn, outmoded display equipment in display windows 
—then it is equally bad to put a curse on your newest merchandise showings in the store 
interior through the use of display equipment that is living on borrowed time. 


Survey your store’s departmental displays, if you have a conglomeration of equipment and 
dog-eared decor, 1948 is a good time to make connections. Is your merchandise hodgepodge ? 


Do you have ancient styles and shopworn merchandise mixed in with the new? Of course not! 

| 
; ACCENT DISPLAY in 1948 
Support your number one selling medium. Invest at 
i J least 1/3 of your promotional dollar in DISPLAY. 
' 

7 

PROGRESSIVE 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


For List of NADI members and products, write Nathan 
MERCHANDISE Silverblatt, 1209 Sycamore Street, Cincinnati 1, Ohio 


PRESENTATION 


















TERIALS 


~”. 


M4) Headquarters for 
BAMBOO RATTAN 
MATTING 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 
Priced reasonably 
Immediate delivery 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. 
1188 South LaBrea Avenue 


Los Angeles 35, California 
\ >| —— ||" 
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SPRING 


Is back again 

and so are 

our representatives 
all over the country 
to show you 

what we have done 


to help you solve 


YOUR DISPLAY PROBLEM 
H.H. GOULD DISPLAY 


37 East 28th Street 
New York 16, N. Y. 
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HEN the L Motors show and sales 
\X/ rooms open for the first time late 
this winter or early spring at 175th 
and Broadway, New York City, Dodge and 
Plymouth expect to have an exceptional 
opportunity to capture the automobile trade 
that not only flocks down the express arter- 
ies to and trom George Washington bridge, 
but more particularly to Loew's 175th street 
theatre, directly across from the building 
which in its remodeled form will face three 
streets. 
When traffic was clocked over a period of 


| 40 weeks, it was found that more than 


1,100,000 men and women had _= passed 


through the doors of the theatre. With no 


| appreciable competition in sight, the dealers, 


Sidney, Joseph and Milton Lipkins, expect 
their newest venture to attract attention at 
one of the most strategic locations 1n upper 
Manhattan. 

With room for the display of six cars 
and one truck, the showroom has been de- 
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Displaying Cars Naturally 


signed by Morris Lapidus, New York archi- 
tect, so that displays will be equally visible 
on Broadway, West 175th street and Wads- 
worth avenue. A striking front, set diagon- 
ally, will cut across the corner of Broad- 
way and 175th street to show one car set in 
a display surrounded by a circular colon- 
nade. The outside half of the circle will 
be enclosed to form the show window. In- 
side the structure—formerly a one-story 
“tax payer” housing small stores—the cir 
cular motif will be emphasized not only by 
stainless steel columns, but also by a cir- 


—Above is a sketch of the main entrance 
directly across from a theatre which clocks 
nearly 29,000 patrons in and out of its doors 
each week. The saucer-shaped extension of 
the circular interior will be in bright red, 
supported by terra cotta pylons to permit a 
clear view of the interior. . . . The interior 
itself will be done in an outdoors manner so 
that cars will be sold in the same atmosphere 
as that in which they will be used— 
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ilar dome around which will be set pro- 
otional copy in prominent lettering, in an 
laptation of the ancient frieze style. Fur- 
er to emphasize the spacious circular feel- 
gs, and to serve as an eye attraction, a 
d, saucer-shaped ceiling will extend from 
terior to exterior. Supporting this ex- 
nded “saucer” will be two large terra 
itta pylons into which will be set clear 
ass doors serving as an entrance to the 

owroom and giving 

e interior from the outside. 

\ different aspect of this showroom which 
erves to distinguish it from others in its 
lass is the effort of the architect to bring 
ito the interior the feeling of the out of 
oors in which the cars will actually be 
sed. Architect 
plish this by showing cars in their most 
atural setting. Instead of the usual “fussy” 
interior appearance, the entire showroom 
vill be done in rough gray fieldstone and 
flagging joined with brick, and wood siding 
commonly found in outdoor 
carry out the idea lighting will be arranged 
for overall diffusion to give exactly the 
same quality of illumination as sunlight 
would give if the cars were being shown 


Lapidus plans to accom- 


scenes. To 


ut of doors. 

The show windows themselves will be set 
at an angle to reduce glare from the sky, 
and will be railed off to keep observers at 
a sufficient distance from the tilted glass, 
which extends from floor to ceiling. 





Display Service Formed 
For Beauty Shops 

Jerry Hammer has established Hammer 
Advertising Enterprises at 4 East 41st street, 
New York City, to offer metropolitan beauty 
shops a display installation service. In- 
cluded will be 12 window changes each 
vear. Hammer was formerly in charge of 
display for Roaman’s. 





Block's Store Publication 
Praises Display Staff 


Nearly four pages of the 16-page Christ- 
mas issue of the “Booster”, store publication 
of Wm. H. Block & Co., Indianapolis, are 
devoted to the activities of the 42 members 
of the display department. Included was a 
photograph of Joe E. Brown, the comedian, 
posing as a men’s wear mannequin, and a 
short sketch on the display director, A. J. 
Roeder. 





Landon To Remain 
In Hartford 
Previously reported as joining F. & R. 
lazarus Company, Columbus, Ohio, as dis- 
lay manager, Judd Landon has decided to 
main with Sage-Allen, Hartford, Conn. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 








a complete view of | 


| 
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acclaimed the 
loveliest 


KORRECT-WAY’S 
CUSTOM-BILT MANNIKINS 


... designed to dramatize the new 
fashions. How?...with fabulous coiffures, 
hidden-seam fabric coverings and light-tested 


body finishes that set custom-bilt mannikins 





by Korrect-Way apart from all others. 


eed ¢ 
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_..it’s going to be a KORRECT-WAY MANNIKIN year in 








L. b. MEER DISPLAY EQUIP. CO. 


MINNEAPOLIS I, MINNESOTA 


9 NO. FOURTH STREET 












Freshen up your Spring Displays 


with MEMORIAL GRASS MATS 








UHRICHSVILLE 































= eye appeal in 
Memorial Grass Mats— 
rich grass-greenness to 
add life to your displays. 
Whether used in interiors 
or window displays, they 
create the proper back- 
ground to attract atten- 
tion to your merchandise. 
Ask your display jobber 
for Memorial Grass Mats. 





Chrome Metal Mouldings 


in stock for 
every display & 
decorative need 


Specify IRBECO for 
moulding that will not 
tarnish, that’s durable 
and that works so easy. 
It's doubly economical. 


write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 
economy. 


Attractive Discounts to Jobbers 


IRVING BERLIN & CO. 


719 8th AVE., NEW YORK 19, N. Y. 
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THE BANNER YEAR 


BUILD YOUR DISPLAYS IN 
WINDOW AND STORE ON 





SALESMAKER 


Does just what the Name implies 


FOUUARUSUULEUNEAUUL UA 








Electrical Revolving 
Turn-Tables 


“IT HAS NO EQUAL“ 








nxe® f) 


Patent Pending 


“ANIMATION” 


Puts that stop and look into your 
Display and never stops. 
Requires no maintenance. Motor will 
never overheat. Guarantee tag with every 
unit. Costs less than 2c a day to operate. 


IMMEDIATE DELIVERY 





MORGAN - LAPHAM, Incorporated 


1775 Broadway, New York 19, N. Y. 
Plant—New Canaan, Conn. 


Exclusive sales franchise alotted to 
qualified individuals and firms. 
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Testimonial Luncheon 


For Carl Haecker 


\ farewell testimonial luncheon in honor 
of Carl V. Haecker was held at the Hotel 
Astor, New York City, recently by friends 
and associates trom W. T. Grant Company, 
where he had been assistant sales promo- 
tion manager. He is now in charge of sales 
promotion tor Butler Brothers, Chicago. 





Interior Decorator Wins 
Local Display Contest 


\ local display contest sponsored by the 
Lions Club and several gardening clubs of 
New Canaan, Conn., was won by H. Clifford 
Burroughs, with second prize going to 
Olcott & Katzenbach, and third to Cushing 
Book Store. 


Smith Heads Display 
For De Pinna's 


Formerly on the interior display staff of 
Lord & Taylor, New York City, Sam Smith 
is now in charge of display for De Pinna’s, 


of the same city 


TRADE PERSONALITIES no 59 
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to top off your 
mannequins 


aatural 
attractive 
display 


WIGS 
Arranjay’s Wig Co. 


WiC SUPPLIES, 
DOMESTIC AND EXPORT 
$2 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 
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USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Celuma Inch — CASH WITH ORDER 








by Tony Brinker 





EZ ; 
A EQUADORIAN BY BIRTH, AND AN 
AMERICAN BY ADOPTION AND EDUCATION, 
ANTHONY OURAN CAME YO THIS 
COUNTRY SOME TWENTY YEARS AGO. 
Ar THE AGE OF 13, HE WAS DIVIDING 
HiS TIME BETWEEN SCHOOL AND 
DISPLAYS. ALTHOUGH HE LATER. 
STUDIED ENGINEERING AT THE 
COLLEGE OF THE CITY OF NEW 
YORK, HE RETURNED TO DISPLAYS 
IN 1938... THIS TIME IN HIS OWN 
BUSINESS. 


al 


er 


ie = a 





Win A BACKGROUND THAT RANGES 
WIDELY FROM MANNEQUIN PRO- 
DUCTION TO DIPLOMACY CDURAN 
WAS APPOINTED BY THE PERUVIAN 
CONSULATE GENERAL AS CHAN- 
CELLOR IN 1936- 1938 ) THE 
FOUNDER OF DURAN STYLE - 
RITE FINDS HIMSELF WELL-EQU\PPED 
FOR EXPANDED BUSINESS OPERATION. 















DURANS STYLE-RITE, new york city 
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Packaged-Rug Promotion 
Contest Winners Named 


More than 90 stores from 24 states were 
ntered in the five classifications included 
n the national display contest sponsored by 
‘igelow-Sanford Carpet Company, Inc., 
New York City, for the first packaged-rug. 

Winners were as follows: The Outlet 
ompany, Providence; F. & R. Lazarus & 
o.. Columbus, Ohio; Gorman’s, Kansas 
City, Mo.; New Bedford Dry Goods, New 
sedford, Mass.; Penn Furniture Company, 
\ltoona, Pa.; Walker Hood Furniture Com- 
pany, Waycross, Ga.; Hiken Brothers, 
Collinsville, Ill.; Levy Brothers, Niagara 
Falls, N. ¥Y.; Schonhardt’s, Marshfield, Wis., 
ind Slater’s, Paterson N,. J. 

Contest judges were Elinor Duff, editor, 
Rug Profits; Frank LaClave, Printer’s Ink, 
ind Fabian Schupper of Retailing and 
Home Furnishings. 





Booklets Announced 
By Shopsin Paper 





Shopsin Paper Company, 112 Charlton | 
street, New York City 14, now has avail- | 


ible a new booklet, 947-D, showing samples 
of nine colors of cardboard, coated one 
side. The stock is to be had in 14-ply, and 
is 28 by 44 inches in size. Also announced 
hy the firm is a booklet, 102-D, showing 33 
colors in foils and fancy papers, stocked 26 
inches wide and put up 25 feet to the roll. 
Both booklets may be had on request. 


Earney Leaves Store 


To Join Hurlock 

Boyden R. Earney has resigned his posi- 
tion as interior display manager for N. 
Snellenburg & Co., Philadelphia, after be- 
ing connected with the store for 13 years. 
He has joined W. C. Hurlock, Inc., display 
materials firm of Lansdowne, Pa., and will 
be in charge ot sales for the New York and 
Philadelphia metropolitan area. No deci- 
sion has yet been made on his successor at 
Snellenburg’s. 


The Lands Company 
Makes Changes 

Formerly operated as a partnership, The 
Lands Company, 128 North Ninth street, 
Philadelphia 7, is now under the ownership 
{ Morris Susson. S. L. Luber is no longer 
vith the firm. Among other changes, the 
ompany has acquired another complete floor 
n its present location, permitting the addi- 
tion of more equipment to the shop. An 
rt department has also been added to aid 

developing the company’s line. 

Irv Susson, formerly with Lee Plastics, ot 

same city, is now handling the produc- 

on department. Sidney Ciment, at one 
ime representing Lands in the South, is 
ww in charge of sales. 


Hildon Haney Adds 
Dazian's Line 
Hildon H. Haney, who represents Schack’s, 
Chicago, throughout the mid-South 
ritory, has added the fabric and special- 
s line of Dazian’s, Inc., New York City. 
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Your “Point of Sale” signs, displays and 
posters will stay where YOU want them. 





Equip your Merchandise Men and Route 
Salesmen with a Markwell Tackmaster 
—it's light, compact and can be carried 
easily in the hip-pocket or brief case. 


IT'S A CINCH to tack up those signs 
quickly and they'll stay put. 


TACKMASTER is ooo $7.50 


5,000 3/\4"" staples saan $2.10 
(Discount in quantity) 


MARKWELL 


Industrial Products Division 
200 HUDSON STREET . NEW YORK 13, N. Y. 
































MULTIPLE OUTLET FUSE CONTROL 
PREVENTS Main Line Blowouts . . . AVOIDS Lighting Interruptions 


FUSE CONTROL 


Now Available for the First Time 


Here is an electrical device you have always wanted. 
A multiple outlet fuse box with eight outlets, ten feet 
f cord with plug in and with five spare fuses. A com- 
plete, dependable unit that will save lots of time in 
setting up electrified displays and auxiliary display 
lighting. tt eliminates tangled wires and main _ fuse 
blowouts. A real help for the displayman. 


Price $10.00 complete, f.o.b. N. Y. C. 
JOBBER INQUIRIES INVIT£D 


STANDARD CELLULOSE and NOVELTY CO., INC. 
476-478 BROOME STREET NEW YORK 13, N. Y. 














e WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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AT LAST - a practical, professional 
WIG REPAIR KIT 













qe ) WiG REPAIR KIT 


\°\ 


w DISPLAYS 


NU-SHOW O18 gk ciTY 


er ot ave, 


wear. 


Here you have a complete wig repair kit, containing 
all the necessary materials and tools to keep your 
mannequin wigs in first-class condition. This is 
a professional display kit to enable you to do pro- 
fessional work. It will enable any displayman to 
keep wigs in top condition. All contained in a 
strong kit, built to order for hard usage and long 
Two-week delivery. 


WRITE FOR FURTHER INFORMATION 


$22.50 F.0.B. N.Y.C. 


NU-SHOW DISPLAYS 


67 SIXTH AVE., NEW YORK CITY 13 











~ 


FULL LENGTH 





MANUFACTURERS OF 


LUCITE 


Hosiery Display Forms 
and Display Fixtures 
for IMMEDIATE DELIVERY 


Write for Full Information 


THALL PLASTIC ENGINEERING CO, 


155 Chambers St. New York 7, N. Y. 














Cardboards 


are Different! 


““NAT-MAT”™ Cardboards are 
your assurance of proven de- 
pendability, full value and quality 
throughout. 
Remember Cardboards are 
different, you will be glad you 


insisted on “NAT-MAT.” 


NATIONALCARD,MAT &BOARDCO. 


Manufacturers 
4318-36 CARROLL AVE., CHICAGO, ILL. 
Allied Mills 
11422 Se. Broadway, Los Angeles, Calif 


Peterboro, Ont., Can 
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Ten Thousand Exhibits 
For Industrial Fair 

The largest world industrial fair in his- 
tory will occupy 500,000 square feet of 
exhibit space on Atlantic City’s Million 
Dollar pier during the period from June 26 
through September 11. More than 10,000 
exhibitors are expected to show their wares, 
with a total attendance of 300,000 persons 
The first such undertaking in this country 
the fair will be designed along lines fol- 
lowed by the trade fairs which have been 
held in Europe for 700 years. Dr. H. W 
Waters, Toronto, is president and general 
manager of the exhibition. 





Display Production Centre 
Changes Location 


Display Production Centre, Inc., under 
the ownership of Jac M. Lesser, has moved 
from 35 West 36th street, New York City, 
into more spacious quarters at 51 West 
35th street. The new location is on the 
second floor and makes available some 2,000 
square feet of space in addition to provid- 
ing show windows. Lines handled by the 
company include decoratives, artificial and 
preserved flowers and foliage, papier mache 
units, papers and the like. 





Korrect-Way Announces 
Cleveland Distributor 

Starting with the new year, Korrect-Way 
display products will be handled exclusively 
in the Cleveland area by the Art Products 
Company, of Detroit. John Sills will repre- 
sent his company in the Cleveland territory, 
where he is well known. Sills and his wife 
have operated Art Products for many years 
He served with the Marine Corps during 
the war. 





Additions To Line 
For Associated 

The Associated Fabrics Company, 1600 
Broadway, New York City, has announced 
several new items for spring. They in- 
clude ombra rainbow tarletanes in pastel 
colors, ombra rainbow nets, chenille de- 
signed tarletanes and pastel display scrim 





Catalogue Released 
By Markwell 

The Markwell Manufacturing Company, 
producer and distributor of stapling ma- 
chines, has just released a complete cata- 
logue on industrial products. Copies may 
be had from the company at 200 Hudson 
street, New York City 13. : 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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New Orleans Club 
das Orphan Party 


A Christmas party for 167 orphans was 
eld on December 17 by the New Orleans 
jisplay Club at the Madonna Manor 
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Modern SHOWCASE 





\rphanage Home in Marerro, La. Among 
ie children were 40 from the Chinchuba 
\rphans’ Home for the Deaf. 

The New Orleans club handled the entire 
arty, soliciting local merchants for toys, 
ainting, repairing where necessary, and 
ift wrapping a total of nearly 500 toys. 
in the afternoon of the party a delegation 
if club members installed a giant Christmas 
tree as well as decorations for the orphan- 
ge’s auditorium. These were supplied by 
the club, while members’ wives provided 
okies, candies and favors; ice cream was 
lonated by a local firm. 


WITH OR WITHOUT FLUORESCENT LIGHTING 











The party opened with community sing- 
ing, and games and the refreshments fol- 
lowed. Santa Claus was seen peering in 
at different windows later in the afternoon, 
and finally made his grand entrance amid 
great excitement and cheering. <A_ large 
bundle of gifts was presented to each child. 





So successful was the party that the club 
plans to make it a yearly function, a differ- 
ent orphanage to be visited each year. 


AVAILABLE 


FOR IMMEDIATE DELIVERY 


Participating on the official committee ig ° 
gers Mes ; These smartly styled showcases come in full, two thirds 


were the following: Chairman, Frank 
Vermilye, then with Maison Blanche Com- 
pany, and now with Foley's, Houston; 
Buddy Austin, New Orleans Public Service, 
president of the club; Roger Balot, Sher- 
win-Williams; Charles Merrill, Godchaux 
Clothing Company; Henry Heim, Kauf- 
man’s; Joe Miller, Sears, Roebuck & Co.; 
Dick Sharp, Beekman’s, and Leonard Pons, 
D. H. Holmes Company, Ltd. Joe Mertz- 
weiller, Porter Clothing Company, very ably 
played the part of Santa Claus. 


or half vision styles, with or without fluorescent lighting. 
Four, five or six foot lengths 20” wide are available in 





natural birch finish. All cases are F.O.B. Minneapolis. 
Combed oak available in 60 days. 


WRITE FOR 


our store fixture price list. 


We invite carload inquiries. 


STORE PLANNING 


Send us the dimensions of your store and we will supply you 








Shipman Announces Rental 
Of Mirror Displays 


Attracting unusual attention at the De- 
cember Market Week in New York City 


was the Easter mirror display of Frederic STORE FIXTURES 

Shipman, 512 Fifth avenue. This exhibit > 

incorporated an apex construction which S - a R ee A UJ E r EQUIPMENT AND 
, sy DISPLAY MATERIALS 


permits ease of installation and 
24 South Sixth St. 


with blueprints of new store layouts without charge. 





hanges, and was constructed on a two- 
evel basis to produce a new and unusual 
lramatic effect 1n mirror treatments. 

The new mirror display is now being 
ffered to retail stores on a rental basis. 


Minneapolis 2, Minn. 


Branch Office: 
New Orleans, La. — International Trade Mart Bldg. 











vith a number of bookings being made 
luring Market Week. Bookings are grouped 
eographically, so that the installations can 

moved from store to store with the least 
vossible amount, of lost time. 





The Old Styles 
are Back Again! 


Rent the authentic early fashions 


Paul Smith Wins 
Contest Award 
Paul Smith, display director for J. W. 
binson Company, Los Angeles, has been 
varded $200 in Savings Bonds by Charm 
igazine for his entry in the publication's 
irl of the Year” window display contest. 
her prizes were won by the following: 
ond, Frank R. Jelleff, Inc., Washington: 
rd, Geo. Innes Company, Wichita; fourth, 
L. Berger Company, Buffalo; — fifth, 
irth’s, Waterbury, Conn., and sixth, H.C. 
pwell Company, Oakland 


from 


KATHERINE BURR FLEMING 


76 Rogers St. Branford, Conn. 
Tel. Branford 1756 





- roan Write for new circular with 16 photos 


Blue silk skirt with black satin mantalet. D. M. Read showing different eras. 


Co., Bridgeport, Conn., 90th anniversary display. 
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_.. it's going to be a KORRECT-WAY MANNIKIN year in ‘48! 





MELVIN S. ROOS AND COMPANY 


I8i PRYOR STREET, S. W. 


ATLANTA, GEORGIA 





manufacturers. 


JOBBERS ... Attention 


Additional distributorships available to reliable jobbers, to 
meet increased demand from display directors on two con- 
tinents for the famous Corsillo interchangeable mannequin wig. 


Exclusive line of wig styles can be created for mannequin 


Write today giving full information as to your organization, 
other lines handled and primary territories covered. 


EMIL CORSILLO, 


Originators of the Mannequin Wig 


1343 North La Brea Avenue Hollywood 28, California 


INC. 














JOBBERS 


WE MANUFACTURE ALL KINDS OF 


PAPIER MACHE FORMS 


Ladies’ and Men's Coat, Suit, Sweater and Shirt Forms, Blouse, Lingerie, 
Bras, Etc. Metal stands supplied at most reasonable prices. 


For particulars, write 


ACTION FORM CoO. 


265 WEST 17TH STREET 


NEW YORK II, N. Y. 


JANUARY, 1948 


Jug Of Florida Sand 
Is Display Prop 


In order to open the “Off to Florida” 


| season the H. & S. Pogue Company, Cin- 


cinnati, sent a shiny glass jug down to 
Miami via Delta Air Lines. <A_ pleased 
Chamber of Commerce arranged to have 
an attractive Florida bathing girl fill the 
jug with sand and, presumably, sunshine. 
The container was then flown north ‘and 
used by William Grover, display director 
for Pogue's, as the central prop in a display 
based on Vogue’s theme of “Christmas 


| Coming — Fashions Going South”. Photo- 
| graphs of the jug on the beach and en route 


by plane were included. 


Well-Known Firm 


| Changes Name 


D. G. Williams, Inc., is the new name of 


| Jas. B. Williams, Inc., 498 Seventh avenue, 


New York City. Known for many years 


| under the latter title, the change was made 


primarily to separate real estate holdings 
from the operating division. There is no 
change in the manufacturing and_ sales 
structure of the company. 


Howard Messmore Joins 


Messmore-Damon 

Messmore- Damon, Inc., designer and 
builder of exhibits and displays at 400 West 
27th street, New York City, announces that 
Howard C. Messmore is now associated 
with the company 


Little Is Promoted 
By Columbus Store 

Robert C. Little, for the past decade with 
F. & R. Lazarus & Co., Columbus, Ohio, in 
various capacities, has been made display 
director. He succeeds E. Lawrence Good- 
man, who is now in charge of publicity for 
the store 


Wilkins Now With 
Maas Brothers 

Maas Brothers, St. Petersburg, Fla., has 
appointed L. L. Wilkins as display man 
ager. He was formerly in a similar posi 


tion with Pizitz Dry Goods Company, 


Birmingham 


Thompson Succeeds Anderson 
At Kline's, Detroit 


Following the resignation of Frederick 
\nderson as display director for Kline's, 
Detroit, the store has appointed James 
Thompson to the position. He is a former 
free-lance displayman from Pontiac, Mich., 
and has been engaged in display for more 
than a decade 

\nderson, who announced his resignation 
several months ago, is expected to reveal 
his.future plans soon. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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RCA Contest Offers 
$4,000 In Prizes 


\ nation-wide display contest sponsored 

Radio Corporation of America, Camden, 

J., has been announced, with a total of 
“4,000 being offered in cash awards. Half 

e prize money goes to the RCA dealers 

ith the best entries, with the other half 
eoing to distributor salesmen. Top award 

$500. 

Designed to promote the RCA _ Victor 
radio show, the event makes available 

mplete display kits. The contest will be 
held in February, with dealers having the 
privilege of selecting the seven consecutive 
days in that month during which they will 
carry a tie-in display. 

Dealer prizes consist of the following: 
first, $500; second, $250; five awards of 
$100 each, and 15 of $50 each. Entries are 
to be made by photographs and must be 
mailed not later than March 8 to the atten- 
tion of Brice Metcalfe, at the address given 
above. 

Contest judges are John K. West, vice- 
president in charge of public relations, RCA 
Victor division ; James Nelson, director of 
advertising and promotion for the National 
Broadcasting Company, and R. C. Kash, 


editor, DISPLAY WORLD. 


Maharam Reported Backing 
New Musical Comedy 


Joseph Maharam, president of the Ma- 
haram Fabric Corporation, New York City, 
is reported to be one of the “angels” back- 
ing two newcomers to Broadway. ‘Make 
Mine Manhattan”, a musical comedy, will 
open on January 15 at the Broadhurst 
theatre after filling a successful engagement 
at the Forrest theatre, Philadelphia. Staged 
by Hassard Short, the sketches and lyrics 
ire by Arnold B. Horwitt and the music 
by Richard Lewine. The show has a cast 

4(), 

“Strange Bedfellow’, a comedy, is sched- 
uled for opening soon. 





St. Louis Club 
Visits Studio 


Members of the St. Louis Display Guild 
met the evening of January 8 at the studios 

Design, Inc., for an inspection tour of 
the company. Later the group adjourned 

the Melbourne hotel for dinner, afte 
vhich a business meeting was held 


Store Fixture Firm 

ls Organized 
Nebraska Fixture & Supply Company, 

imaha, is a new firm organized by Joseph 
msolino, Concetto Vacanti and Joe Patane 
sell retail store equipment. The com 
ny has filed incorporation papers, with a 
pitalization of $25,000. 


Brochure Describes 

New Fixtures 

Display Marketers, Inc., 227 South Fifth 
eet, Philadelphia 6, has produced a bro- 
ire describing the firm's new display 
tures featuring a “Plastron’” finish. 
pies may be had on request. 
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WILLIAM'S CORPORATION 


4 SOUTH LIBERTY ST. BALTIMORE, MARYLAND 





7 Size DIVISION MADE EASY — AT LOW COST 


An Absolute Necessity For Every Store 


16 For Stockroom Use 

The white pressed card- 
board divider has been 
proven successful for 
many years. An excel- 
lent divider for stock- 
rooms. Very inexpen- 
sive. 





Round lumarith (non- 
inflammable celluloid) 
size divider. Cannot 
fall off the rack. Beau- 
tiful in appearance. 
All sizes carried in 
stock from 1 to 54, also 
half sizes. Actual size 
of divider 2%” dia- 
meter. Fits any rack. 


1Oc Each 





All sizes from 1 to 50. 
Actual size 12” high 
4” wide. 


1Oc¢ Each 








JOBBERS INQUIRIES INVITED 


NATIONAL HANGER:.CO., INC. iw York ciry 1 











Make Your Mannequins... 


REALLY BEAUTIFUL 


With HASSLER 


LASHES 


*® Easily shaped. Bend foundation strip to 
desired curve and it holds that curve for 
fitting. 

* Holds curl permanently. 

*® Lashes are trimmed in curve to better 
simulate real lashes. 

* In quantities, lashes are die cut and curled 
exactly as desired. Samples upon request. 

HASSLER BEAUTY PRODUCTS e 280 Terrace 

Altadena e California 


GOODMAN PATENT 


FLEXIBLE SLEEVE 
FORMS 


Just slip them in the coat 
sleeve and the trim is com- 
plete. No fussing, no stuffing, 
no bulging. Save to 30 minutes 
on each form. Create an at- 
tractive display. Sizes 36 and 
38. Try a pair on approval 
Return without obligation if 
not satisfied 
Patent No. 1,808,459 


PALAZZO SLEEVE FORM 


MANUFACTURING CO. 
34 Park Pl., New York City 7 
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CARDBOARD 


WHITE COATED 
and 
COLORED SHOWCARD 
14 ply — 28 x 44 
Write for new booklet 947D 


FOIL DISPLAY BOARDS 
Bright Gold — Bright Silver 


Xmas Red — Xmas Green 
Xmas Blue 


14 ply — 25 x 44 


Write or phone for samples and prices 
6 


33 - COLORED FOIL PAPERS 


Stocked in 25' and 100' rolls, 
26" wide 
Write for booklet 102D 


& 
Manufacturers of QUALITY CARDBOARD 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WArtkins 4-5350 











modern 
furniture 


FOR MODERN DISPLAYS 








illustrated brochure upon request 


special display trade discounts 
functional 
furniture manufacturers 


1()-17 22nd St. e Long Island City 1, N.Y. 


N. ¥. Showroom 192 Lexington Ave., N. Y. 16, 


Suite 1106 
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DISPLAY TO FIGURE HEAVILY 
IN ‘48 BUSINESS 


[Continued from page 71] 


tions of small firms. Point-of-purchase de- 
emphasizes the “expense no object” and 
throws greater emphasis on ideas and in- 
genuity in display creation. 

Retailers themselves are becoming more 
exacting in their appraisal and acceptance 
of display material for their store windows 
and counters. A “free dozen” or “dollar” 
rental no longer wins precious space. More 
retailers use displays on the basis of their 
over-all service to the business. It is not 
enough that particular piece boosts 
sales of the product it promotes. The re- 
tailer wants displays that will help stimu- 


some 


late store traffic and sales generally: to 
swell store volume, increase revenue, hike 


net profits. 

With the battle for display space in win- 
dows and on store counters growing in in- 
tensity, manufacturers rely more on recom- 
mendations of display specialists, and defer 
to the judgment of display experts who are 
as familiar with the problems of retailers 
as with the advertisers’ preferences. There- 
fore while the window display becomes more 
complex through developing use of special 
construction, dimension, light and anima- 
tion, the design and manufacture must never 
overlook the cardinal importance of (1) 
simplicity 2) 


in shipping and (2) ease of in- 


stallation in store windows. 
vital! Retailers refuse to 
over complicated assembly instruction sheets, 


7 his 1s pore 
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much less try to “fit G into S5 and twist in 
U-form behind and below J9.” Pieces that 
can be put together and locked in position 
with a minimum of study and motion are 
the ones that win preferred position in 
store windows and on store counters. 

The return of the war-banned battery 
operated animating mechanism that supplies 
any of a number of different movements to 
displays is a case in point of simplification 
in an era of complexity in point-of-purchase 
displays. 

The displays are constructed with simple 
cardboard slots on the back to hold the ani- 
mating mechanism. Displays are shipped 
flat, as any “still” display. Salesmen can 
carry a dozen or two in their cars at a 


time. In the store the professional in- 
staller, or the retailer, merely slips the 
animating mechanism into the cardboard 


slot, hooks up two wires to a single stand- 
ard size dry cell battery, gives the mechan- 
ism a flick with a finger, and “a lovely 
blonde’s arm waves languidly” day and 
night for two weeks without further cost or 


attention. ‘“Arm-waving” is only one of 
many motions possible with the battery- 
operated device that surveys show is re- 


sponsible for stopping and selling six times 
as many prospects as the same display 
when inanimate. Such is the alleged in- 
fluence of animation, that the New Jersey 
state liquor authorities will not permit ani- 


mated liquor displays in the state! Cost of 
animation with battery-operated types is 
comparatively inexpensive, and pays for 


itself through stepped up sales. 


For more complicated movements, or 





—A black and white marble floor, gold shells, and two tapering columns are used in this 
display by Sol Kamensky, J. A. Kirven Company, Columbus, Ga.— 
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avier action, such as General Electric's 
w “flip flop” display for G-E refriger- 
‘ors, the standard plug in mechanism is 
referable to the battery operated type. 
The new G-E “flip. flop”, incidentally, 
irnishes a timely illustration of ingenuity 
adapting old ideas for new window dis- 
ays. The medieval Chinese pocket book 
ick, more commonly known to millions 
American boys and girls as “Jacob's 
adder,” furnished the inspiration for the 
Hip flop.” A series of cards, in column, 
‘ar terse blurbs on the G-E refrigerator. 
t the end of a certain number of seconds 
a carefully tested reading time—the cards 
lip,’ and on the back appear a collection 
eight-color pictures, illustrating advan- 
tages of the new box. 
According to reliable portents, including 
i leading page one article, “Business Will 
Splash More Cash in Sales Promotion Next 
Year,” in The Wall Street Journal for 
October 22, the vear 1948 will be somewhat 
if a Battle of the Bulge in business, and 
the beginning of a new era in advertising. 
Heavy selling will supplant the complacent 
institutional copy and art of war _ time. 
Not only will the big advertiser use more 
point-of-purchase displays to coordinate his 
entire advertising, but the smaller manu- 
facturers who can not resort to unlimited 
icross-the-board ad campaigns will go in 
more heavily for window and counter dis- 
lays to win distribution and sales. 
Finally, and this is my own prediction, 
1948 will be the year in which point-of- 
purchase display themes will be the peg on 
which national advertising programs are 
pinned, just as it has been doing for some 
time in the case of Rheingold. Starting 
point for “Miss Rheingold” is not a maga- 
zine layout, but window displays, counter 
ind car cards. The national campaigns 
follow through from this point. There'll be 
more of this as time goes on. 





Frank Mulvey Wins 


Diana Contest 

First prize in the annual window display 
contest sponsored by Diana Corset Com- 
pany, Inc., has been won by Frank Mulvey, 
rhe Outlet, Providence. Second place went 
to J. J. Zettle, M. O’Neil Company, Akron, 
ind Edward Lisle, Halliburton’s, Oklahoma 
City, won third prize. Honorable mention 
went to Sanger Brothers, Dallas; Snellen- 
berg’s, Philadelphia, Richard's, Miami, and 
the Boston Store, Providence 


Complete New Line 
For Barrango 
Carmen Barrango, head of Mannequins by 
sarrango, 579 Market street, San Francisco, 
innounces that the firm is bringing out a 
mmplete new line of mannequins for men 


nd boys. Details will be released soon. 


Al Bliss Leaves 


“or Brazil 
\lbert Bliss, head of Bliss Display Cor- 
ration, New York City, left January 11 
ra month’s business visit to Rio de 
ineiro. During his stay he will redesign 
ree floors of A Exposicao, men’s wear 


ore 
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EASTERN DISPLAYS, INC. 


51 KNEELAND STREET BOSTON LI, MASSACHUSETTS 



























“Happy New Year 


to our many friends everywhere. We are grateful for 
the fine consideration shown us the past year and we 
hope to merit your continued patronage. 


OUR NEW 


SPRING and SUMMER LINES 


of display background papers, case papers and floor- 
ings have met with unusual favor by those who saw 
them at the New York Show. 


Member 


unt meune See these papers for yourself by writing for new swatch 
( folder, showing actual samples of these beautiful and 
\ 


| colorful display papers. 


rc A 


DINGLEMAN-WOLFF CO., Inc. 
112 W. 42ND STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 





























































INGENTO 


QUALITY TRIMMERS 







There is no costly 
waste through man- 
gling of stock, or 
ragged cutting when 
you use an INGENTO. 
These precision-made 
trimmers 
assure a 
clean cut 
every time! 


@ SAFETY SPRING holds handle 
aloft at any height... protects 
against handle dropping. 

@ BLADES of tempered (long- 
life) tool steel. 

@ New, exclusive **GUARD-RAIL” 
protects fingers. Available on 
all except 6” and 8” models. 

@ CAST IRON BASE on 15, 18, 

24 and 30” models. 

ALIGNING RULES scored into 

bed, except on 30” size. 

@ SIZES 10, 12, 15, 18, 24, and 30”. 


See your Ingento dealer 
or write us for details! 


IDEAL SCHOOL SUPPLY CO. 


8318 BIRKHOFF AVENUE 
Chicago 20, Illinois 


PATER | & CHANDLER AIRBRUSH 


y, the particular artist 


Jend for Cata/og §2 


THAYER & CHANDLER 
_910 W.VAN BUREN ST., CHICAGO. ILL. 














USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 

POSITION WANTED POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 

$3.00 Per Column Inch — CASH WITH ORDER 
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| Lillis Leaves Display 
| For Own Business 

David Lillis, formerly display manager 
for Ida’s Department Store, Washington, 
D. C., has resigned in order to open his 
own interior decorating business. Succeed- 
ing him at Ida’s is Cecil C. Ellis, formerly 
with Sears, Roebuck & Co.'s Wisconsin 
avenue store. 


Humane Association 
Asks Display Help 

In connection with annual “Be Kind to 
Animals Week” (May 3-9) and “Humane 
Sunday” (May 9) The American Humane 
Association, 135 Washington avenue, Albany 
6, has requested the cooperation of retail 
displaymen in acquainting the public with 
the two events. Full details can be ob- 
tained from James M. Ross, editor, The 
National Humane Review at the address 
above, or from local Humane societies. 
This is the thirty-fourth observance of 
the occasions, conducted under the auspices 
of The American Humane Association. 
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Immediate Delivery 
On Air Brushes 

Thayer & Chandler, 910 West Van Buren 
street, Chicago, announces that the firm is 
now able to make immediate shipment from 
stock on orders for new air brushes, and 
that repair service is being handled in from 
24 to 48 hours. Prices on air brushes have 
advanced only 10 per cent from pre-war 
figures, it is pointed out, and the unex- 
pectedly heavy demand for this equipment 
during the past year is continuing without 
abatement. 


Godfrey Appointed 
By Nadelson 

Ralph L. Godfrey has just been appointed 
merchandising counselor for Louis Nadel- 
son, Inc., a firm specializing in merchan- 
dising displays for the cosmetic industry. 
Godfrey was formerly associated with the 
Revlon Products Corporation for the past 
two years as assistant director of mer- 
chandising. 


by Tony Brinker 








' j' 

Born AND REARED IN DALLAS, 
TEXAS, AND STARTED OUT IN 
DISPLAY WORK TWELVE YEARS 
AGO AS AN ASSISTANT IN THE 
FINE BROS. MADISON CO., 
OF LAUREL, MISSISSIPPI. 
AFTER WORKING THERE FOR 
SEVERAL YEARS, HE MOVED To 
BRY- BLOCK MERCANTILE Corp. 
OF MEMPHIS:-+ THEN TO 
LOWENSTEIN'S 





ae 

E HAS BEEN ASSOCIATED WiTH 
PHIL A. HALLE ALITTLE OVER A 
YEAR, AND HAS SPOKEN ON 
SEVERAL OCCASIONS TO ACLASS 
OF DISPLAY AND ADVERTISING 
AT ONE OF THE LOCAL COLLEGES. 
HE IS VERY ACTIVE IN THE 
MEMPHIS DISPLAY CLUB. 
HIS HOBBIES ARE SINGING 
AND PLAYING GOLF . 


JOY GAY 


DISPLAY MANAGER_, 
A.HALLE CO., 
MEMPHIS 
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Store Design. Merchandise Presentation, 


Number 4. Chicago: W. L. 


Volume 1, 


Stensgaard and Assoc., Inc., 1946 
PUBLICITY 
Books 
*Anon Radio tor Retailers. ‘New York 
National Association of Broadcasters, 1947 
Frey, A. W. \dvertising. New York 


Ronald, 1947 
Kleppner, O. Advertising Procedure, 
Kd. New York: Prentice-Hall, 1946 
Hotchkiss, G. R. Advertising Copy 
Kd. New York: Harper, 1946. 
R. and P. Lesly. Public 
Irwin, 1945 
Retail Advertising ( 
National Retail 


3rd 
Rev. 
Sills, T Relations 
Chicago 
Harries, L. ourst 
New York: 
\ssoc.., 1944. 
Kdwards, C. M. and W. H. Howard. Re- 
tail Advertising and Sales Promotion. 
Rev. Ed. New York: Prentice-Hall, 1943. 
Baus, H. M. Publicity: How to Plan, 
and Place It. New York: Har 
1942. 
Wiseman, Mark Phe 
New York: Harper's, 1942 

and A. A. Wells. Simplified 
Sales Promotion for Retailers. New York: 
National Retail Dry Assoc., 1940. 
indage, C. H Advertising Theory and 
Practice, Chicago: Irwin, 1939. 

wwman, N. H. Successful Fashion Shows. 
New York: New York Univ., School of 
Retailing, 1938. 
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For Smooth, Silent, Fully Automatic Operation of 
DISPLAY WINDOW CURTAINS 
AND ADVER 


TISING DISPLAYS 


Vallen exclusive one-button 
motor control starts, stops and 
reverses action from any remote 
spot. 


Models for all conditions © Fully guaranteed. 


Vallen, Vue. 22 


The World's Largest and Oldest 


Write today for FREE CATALOG 
6 Bluff Street * Akron, Ohio 


Manufacturers of Curtain Control Equipment 











YOUR DISPLAYS 





Fresnelite, Jr. 
100-watt. G 1612 bulb extra 


° 

ay. -o* 
N, + ere* 
“laa $1320 3 


CENTURY Lighting Equipment is ENGINEERED Lighting Equipment 


419 West 55th Street, New York - 626 N. Robertson Bivd, Los Angeles 








923 ARCH § 
PHILA. Z PA. 
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Granular Display Materials 


THEY ARE NOVEL... UNIQUE 


SPRING COLORS NOW AVAILABLE 


(catalogue furnished). 


Trademark Reg. U. S. Pat. Off. 


Prompt Shipments. 


OUR PRODUCTS ARE SOLD BY WEIGHT (not per bag) FOR YOUR PROTECTION. 


They have many uses for exterior and interior displays, also flocking. 


over and over again 


choice of Leading Stores from coast to coast. 


Wood Flakes 
Wood Kubes 
Wood Chips 
Curly Flakes 
Pearl Chips 

Sea Shells 


Snow 





Diamond Dust 
182P—Wood Kubes 


Good around Tree Trunks, 


Can be used 


Islands, It’s first 


Borders, ete. — 


We Produce following Kew Bee Kut Products: 


Colored Sand 
Colored Stones 
Beach Sand 
Pine Cones 


Scatter Grass 
Lawn Grass 
Grass Mats 
Crystal Rock 


Cedar Slabs Tan Bark 
Aluminum Mica 
Excelsior Cork 


Adhesives Fibre Glass 


NATIONAL SAWDUST Cco., Inc. Display Dept. 


65 NORTH 6th ST. 


BROOKLYN II, N. Y. 


Contact your Jobber (ask for Prices by Weight Not per bag) — If necessary write direct. 




















LUCITE 
PLEXIGLAS 


HANDY KIT CONTAINS: 
¢1 qt. Cleaner 
e 1 qt. Wax 


¢ 1 qt. Burnisher 
Plus smoothing paper 
and soft cloth. 


$4.50 Complete F.0.B. Pgh. 


Mail Orders Filled 


To Maintain 
Original New 


Lyte 
: Sr IN 
( Ss VISIBILITY 
of your 7! \ \\" [I\!\ NS 
AND OTHER 


PLASTIC 
SURFACED 

















DISPLAY 
FIXTURES 


Plastic surfaces attract film and dust. These were ex- 
pressly made to clean and enrich all plastic surfaces. 


These handy kit aids protect and beautify, intensify 
the transparency, keeping displays ever clean, bright, 
and sparkling, making constant dusting unnecessary. 
The wax gives a tough, transparent film; the burni- 
sher removes marring scratches and haze; the cleaner 
takes off dirt, oil, grease, fingermarks, etc. 


ART R. COHEN CO. 3810 Penn Ave., Pittsburgh 22, Pa. 





THE NEW 


FD SAME SIZE 


\LLUSTRAT 


“pupOR” CLIP 


(PATENT PENDING) 


ECONOMY 


Adds display value to shoes, chinaware, 
handbags, etc. Ideal for notion counters, 
glass partitions and display racks. 


PRICED TO FIT YOUR MOST EXACTING BUDGET 
BUILT TO SUIT YOUR MOST EXACTING NEEDS 


NICKEL FINISH 
Per Gross 


RUDOLF ORTHWINE CORP. 
516 West 34th St. New York 1, N.Y 

















*Cherington, P. T. 


| Anon. “The 
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TELEVISION 

Magazines 

Barnsoan, Al. “Television Display Aids 
Developed by Gertz.” DISPLAY WORLD 
October, 1946, pp. 115, 118, 119. 

*Wardrip, W. L. “Television and the Dis- 
playman.” DISPLAY WORLD, January, 
1946, pp. 46, 47, 131. 


Anon. “Retail Television Report Stresses 
Display Angle.” DISPLAY WORLD, 
December, 1945, pp. 13, 85. 

Pamphlets 


Stensgaard, W. L. Showmanship for Intra- 
Store Television. Merchandise Presenta- 
tion, Volume 1, Number 2, Chicago: W 
L. Stensgaard and Assoc., Inc., 1946. 


PSYCHOLOGY 
Books 
*Brandt, H. F. The Psychology of Seeing. 
New York: Philosophical Library, 1945. 


*Burtt, H. FE. Psychology of Advertising. 
Boston: Houghton- Mifflin, 1938. 

*Laird, D. A. What Makes People Buy 
New York: McGraw-Hill, 1935. 

Link, H. G. New Psychology of Selling 
and Advertising. New York: MacMillan; 
1932. 

Scott, W. D. The Psychology of Advertis- 
ing. New York: Robert McBride, 1932. 
Strong, E. K. Psychology of Advertising 
and Selling. New York: McGraw-Hill, 

1925. 


Hollingsworth, H. L. Advertising and Sell- 


ing. New York: D. Appleton and Co., 
1919. 

Magazines 

Anon. “The Psychology of Touch.” Amer- 


ican Fabrics, Spring, 1947, pp. 106-109. 

Psychology of Seeing.” DIS- 
PLAY WORLD, May, 1946, pp. 56, 57, 124. 

Bliss, A. “The Psychology of Seeing—A 
Book Review.” DISPLAY WORLD, 
April, 1946, pp. 70, 92-93. 


O’Brien, B. “How Much Can We See?” 
DISPLAY WORLD, March, 1947, pp. 
82-83. 

Pamphlets 


*Impulse Buying. Philadelphia: Curtis 


Publishing Co., 1947. 


THE CUSTOMER 
Books 
*Kidd, E. Just Like a Woman. 
Appleton-Century, 1945. 
Norris, R. T. The Theory of 
Demand. New Haven: Yale 
Press, 1941. 
Wyand, C. S. 
tion. New York: 


New York: 


Consumer 
University 


The Economics of Consump- 

MacMillan, 1937. 
Peoples Wants and 

How to Satisfy Them. New York: Har- 
per, 1935. 

*Pitkin, W. B. The Consumer. 
McGraw-Hill, 1932. 

*Nystrom, P. H. Economic 
Consumption. New York: 


FASHION 


New York: 


Principles of 
Ronald, 1929. 


Books 

Rudofsky, Bernard. Are Clothes Modern? 
Chicago: Paul Theobald, 1947. 

*Burris-Meyer, E. This is Fashion. New 
York: Harper, 1943. 

*Crawtord, M. D. C. The Ways of Fashion 


New York: Putnam, 1941. 
Stevenson, M. How the Fashion World 
Works. New York: Harper, 1938. 


Laver, J. Taste and Fashion From. the 
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French Revolution Until Today. New 
York: Dodd, Mead & Company, 1938. 
ans, M. Costume Throughout the Ages. 
Philadelphia: J. B. Lippincott, 1938. 
Young, A. B. Recurring Cycles of Fashion, 
1760-1937. New York: Harper, 1937. 
cClellan, E. History of American Cos- 
tume. New York: Tudor, 1937. 


Nystrom, P. H. Economics of Fashion. 
New York: Ronald, 1928. 
whler, C. A History of Costume. Lon- 


don: G. G. Harrap, 1928. 
Vorth, J. A. A Century of Fashion. Bos- 
ton: Little, Brown and Co., 1928. 


RETAILING 

Books 
Brisco, N. A., Retailing. Rev. Ed. New 
York: Prentice-Hall, 1947. 

‘Duncan, D. J. and C. F. Phillips. Retail- 
ing Principles and Methods. Rev. Ed. 
Chicago: Irwin, 1946. 

‘Robinson, O. P., and C. H. Robinson. 
Successful Retail Salesmanship. New 
York: Prentice-Hall, 1942. 

Brisco, N. A., et al., Store Salesmanship. 
Rev. Ed. New York: Prentice-Hall, 1942. 

*Swinney, J. B. Merchandising of Fashions, 
New York: Ronald, 1942. 

Wheeler, E. Tested Retail Selling. New 
York: Prentice-Hall, 1941. 

Barker, C. W. and I. D. Anderson.  Prin- 
ciples of Retailing. Rev. Ed. New York: 
McGraw-Hill, 1941. 

Baker, H. A. Principles of Retail Mer- 


| 


chandising. New York: McGraw-Hill, | 


1939, 
Wingate, J. W. and N. A. Brisco, Ele- 
ments of Retail Merchandising. New 


York: Prentice-Hall, 1937. 
Nystrom, P. H. Elements o, Retail Sell- 
ing. New York: Ronald, 1936. 
Nystrom, P. H. Economics of Retailing. 
3rd Ed. New York: Ronald, 1932. 
Nvstrom, P. H. Fashion Merchandising, 
New York: Ronald, 1932. 


TEXTILES 
Books 
*‘Bendure, Z. and G. Pfeiffer. American 
Fabrics, New York: Macmillan, 1946. 
Wingate, I. Textile Fabrics. New York: 
Prentice-Hall, 1935. 
[To be conciuded] 





Haecker Takes Post 
With Butler's 

Carl V. Haecker, who has spent the past 
several years as assistant sales director for 


W. T. Grant Company, New York City, | 


is joined Butler Brothers, Chicago, as 
iles promotion manager. He will direct 
the company’s national program for about 
2000 of the Ben Franklin, Homecrest and 
l‘ederated stores. 

Haecker has long been affiliated with the 
isplay field and is in constant demand as 
speaker on this subject. Prior to joining 

ant’s, he was national display manager 

Montgomery Ward & Co., Chicago. 


Promotion Received 
8y Sellman 
\lfred L. Sellman, for the past eight 
irs with Oppenheim Collins, Philadelphia, 
display director has been named man- 
of the new store the company is 
ning at Germantown. 
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NEW 2xgrcued PRICE TICKETS 


that will Help the a 







PASSER BUY... 


...instead of 


PASS YOU BY! 





for 


loose leaf 
binder 


containing 304 


Department Stores, Gift Stores and many assorted tickets and 
others will find constant use for this set of handy price 
tickets. They are now being used by the finest jewelry 25 PRISMS 
stores in the country. Handsomely engraved, they are 
distinctive and practical companions to your finest ' ” 
wares. May be placed on a prism, as illustrated, and 
set close to any item ... or... can be attached MOUNTS on PRISMS 
directly to any unit. Also adheres firmly to china, or Clings to Any Surface 
glassware, leather goods, etc. . . . yet can be easily 
removed without leaving an impression or mark. 304 SILVER LEATHER 
tickets in all the popular prices ranging up to $1,000.00 CHINA GOODS 


mounted in a trim pocket size binder. This volume, 25 


prisms and an extra roll of masking tape for only GLASSWARE ETC. 
$35.00. Special price ranges upon request. Slogans 


available. Write us for special orders. at Any Angle 


WILLIAM KORN Display & Fixture Corp., 17-21 Elm St., Buffalo 3, N.Y. 
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REASONS FOR USING CORSILLO W G S eee 


There are many reasons why Corsillo mannequin wigs are 
acclaimed in the display world. Leading the list we find 
. . . original advanced styles . . . perfect fit . . . interchange- 
ability . .. guaranteed workmanship and materials . . . superior 
construction . . . cleaning and restyling by Corsillo (a major 
feature of these fine wigs). 


Corsillo offers the perfect combination for wigs of beauty and 
durability. Your choice of styles at no extra cost. 


Watch for sensational new 
Corsillo creation next month. 


We'll see you at the Los Angeles show this month. 


te 


Ask your display distributor 
or mannequin manufac- 


Pritmaen siren lia 


' turer .. . or write direct to 


Lestyne n of Boru Hatr Keces 


Corsillo for the name of 


. HOLLY 
the nearest supplier. a 
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Waterbury 


ELECTRIC 
TURNTABLE 





&.00 
72 Ineh Top 


For revolving 
Self-starting. Noiseless. Revolves 


214 times per minute. 


merchandise displays. 


about 


115-120 Volt. A.C., 50-60 eyele. Capacity 


3 Ibs. 


Economical to operate. 


Durable plastic top and 


8-foot cord. 


WATERBURY COMPANIES, 


791 S. Main Street 
Waterbury, Conn. 


base. 


Supplied with 


Inc. 











REZ-NAT 
PATENTED 


SLEEVE 


FORMS 


Do you trim "Drape Suits"? 








or — Is your problem "Conservative | 


Suits'’? USE ™»> 


4 





SAVE TIME — GET RESULTS 


Sizes 37 and 38 





$4.50 pr. — Without Springs 
$4.75 pr. — With Springs 
F.O.B. Everett 


TANZER DISPLAY CO. 


6 Walnut Street Everett 49, 


Mass. 
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S.D.A. News 


By H. J. ISAACSON 
Publicity Director 


SGIN attend the 
South's greatest display show and con- 
Memphis, Hotel Peabody, 


planning now to 


ference, 
April 12-15. 
Louis Booth reports on his return from 
New York Display Market Week that ex- 
hibit space is over two-thirds sold. The 
manufacturers’ and their representatives’ 
enthusiasm is reflected in their early inter- 
est and Booth’s fine reception by everyone. 
Reservations for hotel accommodations are 
already beginning to come in from display- 
All indications are 
that we will have an overflow. The Mem- 
phis committees are now arranging for an 
outstanding educational and entertainment 


men all over the South. 


program. 

This should be a banner year for the 
Southern Display Association as the central 
locality of the 
surely be an incentive to bring many dis- 


Memphis conference will 


play people into our organization who have 
heretofore felt that SDA loyalty was most 
prevalent in only certain sections of the 
South. It is our earnest desire to obtain 
a good representative membership in every 
city, section, or state of the South. If you 
are a display person in any of the following 
\labama, Arizona, Arkansas, Florida, 
Georgia, North Carolina, South Carolina, 
Mississippi, New 
Mexico, Oklahoma, Tennessee, Texas, Vir- 


states: 


Kentucky,  Loutsiana, 
ginia, or West Virginia, you are eligible to 
belong. We would sincerely appreciate your 


mquiries 


One of the most commendable things 
about the SDA is the loyalty and support 
(both morally and financially, if necessary) 
ot the display people in Texas, Louisiana, 
and parts of Mississippi and Arkansas, It 
is difficult for a person to appreciate the 


lovalty of these people without knowing 
them personally \t the October directors’ 
meeting in Memphis, I had the pleasure of 
meeting many ot them for the first time. 


Their spirit and all-out support must surely 
be merited by something tangible. 

There is a definite need for display or 
ganizations both nationally and sectionally 
We believe the SDA is now one of the 
strongest in the country because of the 


fellowship) and = close harmony — existing 
among its present membership 
The efforts of the display pioneers who 


worked so diligently in 1944 to re-organize 


the SDA at a most difficult time will most 
certainly he rewarded — by its growth 
throughout the South 


We should, under no consideration, forget 
the Houston conterence and the men behind 
the wheel who put over what is reputed to 
be one of the most colorful, massive, and 
complete display exhibits ever held = any 
where. These Houstonians set up a prece 
dent that is going to be hard to out-do by 
any officers the SDA may ever see fit to 
elect. They started the ball rolling, New 
Orleans certainly did a fine job of keeping 
it going, and now it is up to Memphis to 
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YUCCA POLES 

Give high dramatic lines to your windows! 
1” to 6” diameters. 6’ to 12’ high. Immediate 
delivery. 


BAMBOO POLES 


From ¥%” to 2” diameters. Priced from $18.00 


per hundred. 
TAPA PAPER 


Reflecting the charm 
and romance of the 
South Seas. Six de- 
sions; 2 xz”. @ 
sheets $7.00. 


BAMBOO MATS 


For backgrounds — 
flooring — dividers. 
3%” x 54%” @ $3.95. 


















WRITE FOR 
NEW CATALOGUE 


TROPILRAFT 


535 Sutter St. San Francisco 2, Calif. 














For Jobbers Only! 


PLASTIC 
HAT STAND 


Yes! Sturdy, beautiful 
plastic! Priced less than 
old style wood stands. 8" 
tall. Pink, blue, or clear 


plastic. Packed 48 S 
D 


ee 


to a carton. Terms: 
net F. O. B. New 
York. 


AAI CORP. 


502 W. 44th St., N.Y., 18 


OZ. 








BROS. 


PHILADELPHIA 7, PA. 


MANUFACTURERS OF CUSTOM 
DISPLAYS 


since 1931 
@eWINDOW DISPLAYS 
@ EXHIBIT BOOTHS 
@ JEWELRY & SHOE PLATFORMS 
@ INTERIOR BACKGROUNDS 
@ STORE MODERNIZATION 
e CUT-OUT TRADEMARKS 
@ CUT-OUT LETTERS (compo & wood) 

















ePlease Mention DISPLAY WORLD 
When Wiiting Advertisers 
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we've 





eep up the good work. As said 
efore, we feel that the Memphis confer- 
nce will be a complete success; we do not 
link our job will be complete until we 
ave arranged for the next city in 1949. 
Vhich will it be? There are several bids; 
t's make sure we pick the right one. 
Make your reservations now to be in 
Memphis, April 12-15. Write to Mrs. An- 
rew Riley, reservation chairman, 1590 
inden, Memphis. 


New Catalogue 
For Lustra-Cite 
Lustra-Cite Industries, Inc., 225 West 28th 
treet, New York City 1, has announced a 
new catalogue showing an extensive line 
all-plastic displayers. Copies are avail- 
ible on request. 





Store Modernization Show 


Dates Set For 1948 


\lbert E. Bliss, Bliss Display Corpora- 
tion, New York City, and secretary, National 
\ssociation of Display Industries, has been 
appointed to the new Advisory Committee 
§ the second international Store Modern- 
ization Show to be held at Grand Central 
Palace, New York City, July 6-10. 

\n attendance of 25,000 retailers and 
irchitects from all over the world is pre- 
dicted at the exhibits and daily clinics, 
iccording to John W. Evans, managing 
lirector. 

Some ot the companies already signed up 
for the 1948 Show are: Pittsburgh Plate 
Glass Company, Grand Rapids Store Equip- 
ment Company, Otis Elevator Company, 
Cluett & Peabody Company, Inc., Mosler 
Safe Company, Columbus Show Case Com- 
pany, and General Electric Company. 

\ forecast prepared by the economists of 

e Producers’ Council states that there 
will be an easing up of building material 
shortages during 1948, thus allowing thous- 
inds of store owners to carry out their 
plans to modernize and expand. The Store 
Modernization Show 1s designed to give 
hese store owners, their architects and dis- 
laymen, the opportunity to speak to lead- 
ing manufacturers and designers in_ the 
held, to compare styles, materials, and 
prices. On exhibition will be displays of 

latest techniques of store exteriors, 
interiors, mechanical and merchandising 
quipment, and _— other related modern 
methods of the modern store 


National Display Institute 

ls New Corporation 
\pproval of an application for a charter 
incorporation has been granted by the 

state Department of Pennsylvania for Na- 
mal Display Institute, Inc., located at 
24 Arch street, Philadelphia. Directors 
the firm, which has an authorized capi- 
lization of $6,000, are Arthur Glick, Milton 
Brown, Lester Burd, and Harry Mazur, 
of Philadelphia. 
he teaching of display, interior decorat- 
g, cartooning, and related arts, plus the 


le of display supplies and engaging in 
mmercial display work are listed as the 
nections of the new company. 
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Exotic 
REED and RATTAN 


FOR 
Window and Interior Displays 





°o 


This medium promises to be the most popular 
display treatment for 1948. 





° 


We are prepared to serve you with new and 
original ideas. 





°o 


° Minufstawee 
BASKET/- WINDOW AND INTERIOR DISPLAYS 
3 Wert 18 ST. New York II,N.Y. CHerren 2-6264 














...acclaimed the 
loveliest 


KORRECT-WAY'S 
CUSTOM-BILT MANNIKINS 


... designed to dramatize the new 
fashions. How?...with fabulous coiffures, 
hidden-seam fabric coverings and light-tested * FB8O71JRW135 


body finishes that set custom-bilt mannikins 





by Korrect-Way apart from all others. 


... it’s going to be a KORRECT- WAY MANNIKIN year in 





HECHT FIXTURE COMPANY 


| 315 WEST QUINCY STREET CHICAGO 6, ILLINOIS 
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Plastic flowers 
in tree, bush or 
spray form 
created to spe- 
cification. 
Giant flowers 


produced. 


SPRING 
Parade 


of 


PLASTIC 
Flowers 








on (19 W. 24TH ST... NEW YORK It, 


ant 





~ NORTON CENTERPIECES INC. 


wa Fs 








...acclaimed the 
loveliest 


KORRECT-WAY'S 
CUSTOM-BILT MANNIKINS 


.. designed to dramatize the new 
fashions. How?...with fabulous coiffures, aa, 

. . . . ; Be y 
hidden-seam fabric coverings and light-tested ; FBO71IR 


body finishes that set custom-bilt mannikins 





by Korrect-Way apart from all others. 


NATIONAL EQUIP. CORP. 


919 BROADWAY KANSAS CITY 6, MISSOURI 


W135 
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Two Mannequin Firms 
Combine Resources 


Announcement has just been made that 
Naegele-Horner, Inc., and American Model 
Form Company, two mannequin firms of 
New York City, have combined their re- 
sources to provide a complete range of 
mannequins of all price and style levels. 

All sales and promotions will be con- 
ducted under the name of Naegele-Horner, 
Inc., at the showroom and offices at 164 
West 24th street. The products of the 
combine will be manufactured as American 
Model Form Company wares. Enlarged 
factory facilities are at 38 Greene street. 

Hugh Horner will continue as designer 
of the “Blithe Spirit” line, for which im- 
portant additions are planned. 

Salesmen now with the company are 
Morley Kraten, Albert Schneider, both 
United States Army veterans, and Allan B 
Spencer, formerly publicity director of the 
Industrial Commission of Colorado. 


Louis Porchia Resigns 


From Blauner's 

Louis Porchia, who has’ been display 
manager for Blauner’s, Philadelphia, for 
the past several vears, has resigned. His 
future plans are unknown. No appointment 
has been made as to his successor. 


Display Helps Available 
For Valentine Promotion 

Elgin American, Elgin, Ill., has planned 
a Valentine's Day promotion to stimulate 
the sale of fashion accessories for jewelry 
dealers. Advertising and display aids have 
been designed to help retailers cash in on 
the sales possibilities in connection with the 
day. 

The Valentine theme is being featured in 
Elgin American's full-color space adver- 
tising, and on the Groucho Marx radio 
program. Mounted, full-color display cards, 
window display suggestions and_ photo- 
graphs, as well as gift cards, make up the 
sales aids. Featured among them is a 
concave Valentine heart, designed for dis- 
playing an individual compact. Small in 
size, this display unit enables jewelry 
dealers to make a mass display of Elgin 
American compacts and cigarette cases. 
Lapidus Remodeling 
For Bond's 

Morris Lapidus, architect of 256 East 49th 
street, New York City, is presently en- 
gaged in remodeling the building formerly) 
occupied by Best & Co. at 34th street and 
Fifth avenue for the Bond Clothing Com- 
pany, and is doing a store for the same firm 
in Oak Park, Ill. He was also the archi- 
tect on the new Bond store in Cincinnati, 
and is associated with Chicago architects 
in erecting a new building for Bond's in 
that city. 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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-ield Meetings 
stress Display 

A series of nationwide field meetings, de- 
igned to acquaint distributors and dealers 
ith the successful merchandising qualities 
* the “Disposall” are being carried on by 
otpoint, Inc., L. C. Truesdell, vice-presi- 
ent of marketing, has announced. 

The “Disposall” merchandising program 
as prompted by greatly increased produc- 
ion which has resulted from Hotpoint’s 
20,000,000 postwar expansion. The “Dis- 
osal”, formerly regarded as difficult to 
isplay, is now being manufactured in 
ufficient quantities to merit advanced sell- 
ig techniques, Hotpoint officials explained. 

Prewar production of this appliance was 
elatively small and merchandising was no 
problem. Now that “Disposalls” are reach- 
ing distributors and dealers in larger num- 
bers, Hotpoint is emphasizing the prominent 
display of the garbage disposal unit along 

ith the company’s other appliances which 
ave established a high degree of consumer 
icceptance. 

The “Disposall’, Hotpoint distributors 
and dealers are being told, has every ele- 
ment necessary for successful and profitable 
merchandising: A “vast” market; excellent 
ise value; good display and demonstration 
features; minimum competition, and good 
profits. 

Dealers and distributors are being urged 
to reach the new home market. For years, 
company officials said, builders have sought 
new means of making their homes more 
ittractive to prospective buyers. With the 
‘Disposall”, builders are equipped to offer 
a new attraction—entire elimination of the 
garbage problem. Architects should be 
informed of the unit’s value in the modern 
kitchen, and they should be made familiar 
with specifications and installation data. 

Aside from the new building program 
there remains “the vast, wide-open market 
{ individual sales” for the “Disposall”. 
This category includes homemakers who are 
remodeling their homes, and those who are 
replacing obsolete or worn out equipment. 
These prospective buyers, Hotpoint officials 
said, are the people who enter the appliance 
store daily. For this type of buyer there 
are three simple methods of selling the 
Disposall”—use, display and demonstration. 

Many distributors and dealers have failed 
» display the “Disposall” properly, Hot- 
point spokesmen said, adding that in many 
nstances a suitable display rack was not 
rrmerly available. Hotpoint is introducing 

stand, resembling a cutaway sink, for 
iounting the unit in display windows or 
iside the store. 

Demonstration, dealers are told, is one of 
he most effective means of selling the 
Disposall”. Using small wood blocks, 
egetable tops and navy beans to simulate 
ones and garbage, the dealer can demon- 
trate the product while it is mounted on 
e display stand. 


erlin Releases Literature 

dn Display Mouldings 

\ full line of chrome metal mouldings 
der the trade name of “Irbeco” is de- 
ribed in literature just released by Irving 
‘rlin & Co., 719 East Eighth avenue, New 
irk City 19. Copies will be sent on re- 
‘est direct to the firm. 
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~ 500 
WATT 





t Prominent merchandisers across 

7 the country have proved the value of 
. spotlighting displays with GoldE. This i 
é cooler handling high efficiency 500 ‘ 
. watt Bantam Super-Spot throws a 
t clear powerful beam—easily adjust- i 
: able from even flood to concentrated i 
: spot. Has 414 inch Fresnel lens and 
i pre-focus socket. Full universal 
' mounting for ceiling, wall or floor. : 
' Very rugged, long lasting. Weighs i 
t only 8 Ibs. Uses long-life lamps. } 
: A real value! 
SEND FOR BULLETIN NO. 454 

; Full Line of Attachments 

! Available 


GoldE Manufacturing Co. 1222-A W. Madison St., Chicago 7, U.S.A. 
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.. designed to dramatize the new 
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hidden-seam fabric coverings and light-tested FBO7IIRW135 


body finishes that set custom-bilt mannikins 





by Korrect-Way apart from all others. 
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AND FORMS", on Money-Back Guarantee if not ex- 

actly as described or not satisfied. 

if I enclose $2 end book postpaid 

Send book C.O.D, for $2.00 plus postage. 
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Address ....ccccesesscece ee eeee 
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A Book That Shows You 


Almost every conceivable kind of adorn- 
ment and artistic decoration is listed and 
ILLUSTRATED in this unusually helpful 


and encyclopedic reference and idea book. 
This BRAND NEW WORK with 109 full 
pages of illustrations in black and white 
and 13 in full color shows the entire range 
of ornaments |i ill its different styles 
from prehistoric t es to the resent, in- 
cluding a spe Il section ¢ Pe sylvania 
Dutch and one n Moder Desig 


There are Ornaments, Designs, Devices, 
Forms, Shapes, Folk Art. Symbols: wreaths, 
silhouettes, Ss, alpha- 
bets, frames columr patterns, 





borders, monogram 





flowers, bows, chains geometric forms, 
animals, rules, textile de wallpaper 
designs, furniture, pottery, costumes and 
fashions et et lost f the designs 
shown are FULL SIZE and complete, and 
easy to trace copy or reprodiice They 
will prove to be a gold-mine of ideas and 
surgestions for developing appropriate and 
original designs for your ART, CRAFT or 
COMMERCIAL PRODUCTS 

Helpful idea book for artist crafts- 
mer designers decorators fabric and 
naterial stylists, printers, painters, sculp- 
tors vood carvers, modelers, hobbyists, 
ceramists, jewelers, textile- 
workers, scenic designers, dis- 
pla creators, e ravers, plas- 
tic workers, leather workers, 
embroidery, rug craftsmen, stu- 


dents, etc. 
If you work with designs of 


any kind, you need this ‘*2000 
DESIGNS, ORNAMENTS and 
FORMS” t M. I a beau- 
tifully printed, 812x111 inches, 
piral-bound volume Price $2 


KNICKERBOCKER PUB. CO., Dept. D 
120 Greenwich St., New York 6, N.Y. 
Send me a copy of 





2000 DESIGNS, ORNAMENTS 


2000 Drawings and Illustrations 
of DESIGNS, ORNAMENTS and FORMS 
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CREATIONS IN 


SPRING 
SUMMER 


PAPIER MACHE & LUCITE 


Ly WO) tay 


17 W. 45th St., New York 19, N. Y. 
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FLOWERS AND SET PIECES 


[Continued from page 61) 


third unit is a section 


made of 


inches in size. The 
of dock and _ piling, 
18 by 18 inches square. 


wood; it 1s 


From Fawnfield Decorations, Georgetown, 


Conn., comes the next floral offering, 
called “Blossoming Tree”. This is made of 
a real tree on a base, with small dried 
flowers, and can be had in any color. The 


flowers are 114 inches in diameter, re- 


sembling dogwood, and the finish — which 
can be done in any color —has the texture 
of natural flower petals it is said. The 


tree can be had in various sizes, or similar 
sprays in any wanted size are available. 
Mutual Displays, Cleveland, designed and 
made the next merchandiser that 
provides a mannequin seat 2 feet by 4 feet 
and shelves, 12 by 14 size. 
The opening is 18 inches in diameter and 22 
inches in height, thus providing ample room 


item a 


two inches in 


for the showing of small items in connec- 
tion with the apparel of the mannequin on 


the seat. The unit stands 6 feet in height 
overall, and is of all-wood construction, 
lacquer finished in white and pink. The 
column itself is covered with pink ‘“Mar- 
balia’, and sprays of spring flowers and 


foliage in suitable colors add further dec 


oration 





JANUARY, 


—At the upper left, the giant rose spray is by 

Harry Mich Company, Chicago. . . . Lower 

left, three units from the line of H. H. Gould 

Display, New York City. . . . Immediately 

below, a blooming tree by Fawnfield Decora- 

tions, Georgetown, Conn. . . . Lower right, by 
Mutual Displays, Cleveland— 


At the top of the last page of this article 
is pictured a striking and unusual display 
piece by The Tabery Corporation, Los 
Angeles, which is designed for use with 
beachwear promotions and which represents 





one of numerous lines for cruise or vacation 
wear display, high style display, and the 
like. This particular unit is given an under- 
water-logged finished and is em- 
bellished with plastic fish and coral which 
realistic in appearance. This 
related pieces are each designed for 
addition to 


sea or 


is extremely 
and 


the display of merchandise in 





serving as a display prop; each piece has 
generous shelf space. 

Natural Desert Displays, as the 
suggests, specializes in 


name 
products of the 
desert—saguaro logs, saguaro stumps, cholla 
and “Crown of Thorns”, palo 
verde, and cacti spinae clusters. The firm’s 
headquarters are at Coolidge, Arizona, and 
one of its products is seen in the next illus- 
tration. The cholla tree furnished 
up to 8 feet in height, two or three 


logs, 


trees 


can be 
with 


1948 
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—Above, an undersea unit by The Tabery 
Corporation, Los Angeles. Lower left, 
by Natural Desert Displays, Coolidge, Ariz. 
. . . Lower right, a novelty ring unit by Vause 
Creations, Venice, Calif.— 


irms or with more if desired. Trees up to 
feet in height are the best formed, the firm 
eports. The cholla is suggested for drap- 
ing purposes, to support pieces of Western- 
Western atmos- 


type merchandise, or for 
phere. 

The last photograph shows a novelty ring 
unit with floral decoration, by Vause Crea- 
tions, Venice, Calif. It is 4 feet in height, 
and supplied in pastel tones as desired. 

Probably suitable for inclusion under the 
designation of flowers and set pieces might 
be the products of Rustic Furniture Com- 
pany, Inc., Williamstown, N. J. This firm 
specializes in producing display items from 
natural finish poles, rods and slabs of wood, 
ranging from bird houses to special interior 
treatments which simulate trading 
orral fences, and trappers’ shacks. 

\lso not illustrated are the grass mats of 


posts, 


DISPLAY WORLD 








Company, Uhrichsville, 
Ohio. These grass mats are available either 
dyed or undyed in 52-row and 68-row types, 
the standard size being 3 feet by 6 feet in 
size. The firm also makes the above-men- 
tioned type mats in roll form, size 1 yard 
by 10 yards. West coast Madagascar raffa 
and Indian burlap are used for the mats, 
pressure-dyed under steam; they are fire- 
proof and mildew-proof. 


Grass 


Memorial 


. 





Prizes Announced 
In Contest 


The House of Plummer has been awarded 
first prize of $100 in the silver fox display 
contest sponsored by the American National 
Fur Breeders Association in cooperation 
with the Greater New York Retail Furriers 


Association. Second place went to M. 
Gutter, Lexington avenue, with Alfred 
Klein, Madison avenue, and Progressive 


Furs, Lexington avenue, winning third and 
fourth prizes respectively. All firms men- 
tioned are of New York City. 
of the association participated. 


Only stores 
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WARNING! 


NO OTHER 
SUN SHADES PROTECT 
LIKE THE NEW 


Iufra- Chem 


TRANSPARENT SHADES 


“Tufra- Chem is our exclu- 


sive process, patented and secret, 
which gives your displays far greater 
sun protection than any other shade 


previously on the market! 


WRITE FOR FREE 20 PAGE BOOKLET 


Address Transparent Shade Co. 
Box 2135-DW, Terminal Annex 
Los Angeles 54, California 


1 


501 N. Figueroa St., Los Angeles 12, Calif. 


RANSPARENT SHADE CO. 








(T he Electric Veseasalidinn 
You Can Depend On... 


 oto-Sho 


ELECTRIC TURNTABLES 


The ACTION Display-Way! 


HESE year ‘round sales boosters are 

activating merchandise displays every- 

where, in show windows and inside the 
store — commanding attention and doing a 
man-sized, low-cost selling job . . . because 
motion is the key to successful displays and 
exhibits. Continuing surveys prove it! 

Of course ROTO-PRODUCTS, used world- 
wide for ten years, are the all-purpose units 
you should turn to first. All steel, compact 
and reliable, the standard ROTO-SHO with 
your choice of 18”, 14 or 9” flat table 
easily carries up to 200 lbs. A.C. only. 
Attractive build-up fixtures are available 
too. There is also ROTO-WEEL for back- 
ground displays, and ROTO-CEILING that 
can be mounted to the ceiling. 

Your favorite display jobber probably 
stocks ROTO-PRODUCTS for immediate de- 
livery. See him now, and please write us 
for our complete new catalog. It tells the 
full story of electric turntables. 


Turns up to 
200 Ibs., 
three times 
a minute! 


GENERAL DIE & STAMPING COMPANY 
Scat ©, 262 Mott St., New York 12, N. ~ 
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KORRECT-WAY’S 
CUSTOM-BILT MANNIKINS 


... designed to dramatize the new 

fashions. How?...with fabulous coiffures, 
hidden-seam fabric coverings and light-tested 
body finishes that set custom-bilt mannikins 
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...it's going to bea 


LAMONT A. WARE 


PITTSBURGH, PA. 
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JUST TRY IT!!! 
the beautiful 


SOMETHING NEW!!! 


To create the effect of a BLOOMING BOUGAINVILLAE 
in a jiffy, arrange together with our Smilax — either 
fresh or preserved (the preserved can be used over and 


Red for 
black for 


over again), our red, black, white or fall oak. 


the Christmas season, white for weddings, 


funerals, and the fall colors in season. 


When these vines are hanging in a church or hotel lobby 
or ballroom, or on a stage, they symbolize the different 
Try it. 
and you will say like the reporter at the South American 


occasions by the white, red, black or fall colors. 
Press Conference here when we decorated the Hotel 
George Washington. The reporter exclaimed, “A million 
dollar decoration!” —and really it was also a surprise to 
us. To have the effect is by distance — when viewed from 


a distance the beauty of the decoration is emphasized. 


YOU will be as awed as WE were at 


effect — A DR. DUX CREATION!!!! 


DR. H. DUX COMPANY, Inc. 


O. BOX 


2060 


JACKSONVILLE, FLORIDA 






















DISPLAY YOUR 


Se CHRISTMAS TREE || Newbattan 


THIS YEAR WITH A 


REVOLVING STAND | 
With Lights Flashing 


M. Moister & Co., Mfrs. 


American & Rising Sun Ave., Phila., Pa. 
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(INCORPORATED 


New York City 11 


woo 


IS] W. 18th St. @® 
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Internationa 
Trade Fairs 


By JACQUES KUNSTENAAR 


Specialist in Charge, Fairs and Exhibitions 
Special Services and Intelligence Branch 
Office of International Trade 
Department of Commerce 


SIX-POINT program to assist 
American producers, importers and 
exporters wishing to develop and 

participate in international trade fairs was 

recently announced by the Department of 

Commerce. In connection with this pro- 

gram, the writer of this article spent five 

weeks in Europe in order to evaluate the 
role of international trade fairs today in 
promoting world trade and to obtain in- 
formation on European trade fair techniques 
for the benefit of organizers of such fairs 
in the United States. He visited the Royal 

Netherlands Industries Fair at Utrecht, 

Holland; the Prague International Trade 

Fair, Czechoslovakia; and the Swiss Sample 

Fair at Lausanne. In addition, the writer 

conferred with officials of the Swiss Indus- 


tries Fair at Basel, the Brussels Inter- 
national Industries Fair in Belgium; the 
Paris and the Lyon International Trade 


Fairs in France and the British Industries 
Fair which is held each year, simultaneously, 
in London and Birmingham. 

Conversations were also held with the 
commercial officers of the United States 
Foreign Service in the various countries 
where these fairs take place; and, further, 
the question of international fairs and ex- 
hibitions was discussed with officials of 
foreign governments, with international 
trade organizations abroad, and with indi- 
vidual business people. 

International trade fairs, which are also 
called international sample fairs or inter- 
national industries fairs, have been de- 
scribed in detail in several articles pub- 
lished in Foreign Commerce Weekly. An 
international trade fair can be defined as a 
regularly recurring exhibition of merchan- 
dise samples, shown once or twice a year 
for periods lasting generally not longer than 
two weeks each, in specially erected build- 
ings on the fair grounds. There is no 
specialization as to the goods displayed, no 
over-the-counter selling is allowed and the 
scope of such a fair is commercial. Ex- 
hibitors are available to discuss sales with 
prospective buyers. Foreign exhibitors are 
admitted together with domestic participants. 

International trade fairs were set up in 
most European trading centers mainly after 
World War I. They have established them- 
selves firmly as an indispensable mechanism 
for the advancement of both domestic and 
world trade. No international trade fair of 
a character and importance comparable to 
those held in Europe has ever been organ- 
ized in the United States, but several im- 
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yrtant projects are currently under con- 


deration in this country. 

The type of trade fair best known in the 
nited States is the special or technical 
ir which is limited to a particular group 
products. Special or technical fairs take 
e form of building material shows, phar- 
aceutical exhibitions, gift shows, etc. They 
ive proved their value as a means of 
omoting domestic business in the specialty 
<hibited but so far have been, in the over- 
helming number of cases, regional, or at 
e most, national instead of international 
scope. 

International trade fairs which are held 
gularly once or twice a year in most 
uropean trade centers have become an in- 
gral part of the machinery employed in 
these countries to promote international 
trade. They are being utilized today to a 
larger extent than before the war to stimu- 
late commerce. Most of them have greatly 
expanded since the end of World War II, 
and, whenever possible, new fair buildings 
have been erected. Applications for exhibit 
space have become so numerous that at 
each event hundreds of prospective ex- 
hibitors have to be refused. The Royal 
Netherlands Industries Fair, which is held 
twice a year at Utrecht, Holland, is a 
typical example of the rapidly-expanding 
fair institution, and it occupies today twice 
as much space as it did in 1939. The man- 
agement is trying to get materials for a 
new exhibition hall to take care of the 
overflow of applications for space, but 
because of the acute housing shortage in 
the Netherlands that program has not vet 
been accomplished. 

There can be no doubt that the inter- 
national trade fair can contribute substan- 
tially to an increase in our international 
commerce. United States interest in these 
events has been interpreted as a sign of 
United States willingness to assist in the 
reconstruction and development of the 
uropean economy. The recent first official 
visit by a representative of a Federal agency 
to European trade fairs was widely publi- 
cized in the press of the countries concerned 
and the wish was expressed that American 
business might increasingly avail itself of 
he fair as a mechanism for the promotion 

United States trade with Europe. 
Increase of imports into the United States 

a means of furnishing dollar exchange 

the European nations in need of such 
irrency is in line with the efforts of the 
iropean Recovery Plan. 

The international trade fair brings the 
manufacturer into contact with a large num- 

of customers and affords an unequaled 
portunity for the buyer to examine and 
igh the advantages and disadvantages of 
series of products in which he is inter- 
ed, in order that he may purchase those 
st fitted to his market and purpose. When 
luyer visits an international trade fair, 
can view on one spot the products of 
dreds or even thousands of factories. 

may conclude transactions mutually 

fitable to himself and to the seller on a 

nd basis of personal acquaintance and 
p'-vious discussions of products and prices 

ering possible alterations in the form, 

or packaging of the product so as to 
ler it adaptable to his particular market. 
ie fair also affords an opportunity for 
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CARDBOARD. ..<s our tusiness 
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YOUR DEALER 
IS READY TO 
SERVE YOU 


HIM TODAY / 


‘CHICAGO CARDBUAAD COMPANY 


666 WARMING TOR BiVD. oe CHICAGO. ILLINOIS o 



















PAPIER MACHE 


Built to your order 





YP 0. SN 
WINDOW DISPLAY 


AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


Drawing and sample piece sent from your 
description of your needs. No obligation 
Priced right. 






JIMMY AND LUCY HOLLAND 


HOLLAND MFG. CO. 


220 Wood St., Texarkana, Arkansas, Texas 
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the buyer to obtain worthwhile agencies o1 

representations of foreign firms. Edouar« 

® | Herriot, the founder of the Lyon Interna 
acclaimed the | tional Trade Fair, once defined the trad 
, | fair as a “common meeting place where it 


a minimum of time with the minimum o 


| [| es outlay the maximum of business can_ be 
ove les | transacted”. This opinion was confirmed by 
i several American buyers interviewed at thx 
Prague and Utrecht fairs and, in particular 
by the chief buying agent of one of the 
largest mail order houses in the United 
lo 3 ’ States, who stated that his visit to th 
KORRECT-WAY'S 7 7 ea Prague Fair enabled him to transact his 
_— om a a aid | business in a fraction of the time it woul 
CUSTOM-BILT MANNIKINS ey have taken him had he not attended the 
¢ | fair. It is clear that smaller American firms 
- designed to dramatize the new | with a more limited knowledge of foreign 
fashions. How?...with fabulous coiffures. : Sa buying would find this true to an evet 
hidden-seam fabric coverings and light-tested il FBO71JRW135 larger extent. 
body finishes that set custom-bilt mannikins | Unfortunately, American buyers were not 
well represented at either the Prague or the 
Utrecht Fair. The same holds true with 
regard to most of the other fairs held in 
Europe. It seems that the importance of 
international trade fairs as promoters of 
two-way trade is not yet sufficiently realized 
in this country, particularly because no 
international trade fair of the European 
tvpe has ever been held in the United States 
The Department of Commerce is, how- 
ever, receiving an increasing number of 
inquiries from businessmen on fairs and 


| exhibitions abroad. The information and 
advice given out is based on reports on 
| trade fairs received through the United 
e e | States Foreign Service. 


2310 LOCUST STREET ST. LOUIS 3, MISSOURI | At both the Utrecht and the Prague fairs 
' which are international in character since 
they exhibit not only products of their own 


. e | 

STORE DIRECTORY Flamingo Se tt ng | countries but of other countries as well, a 
| wide array of merchandise was displayed. 
| Many goods exhibited were quality products 
IN NATURAL WOODS | of a high type which could probably be 
| readily marketed in this country with its 
with interchangeable slides easily read at ey, | high standard of living. They were often 
@ distance. NAY? ; | of a type not competing with American- 
; made goods. An improvement was noted in 
the quality shown over those exhibited at 
previous fairs. American importers visiting 
European trade fairs would be able to sug- 
gest, in personal conversations with the 
producers, any alterations necessary to adapt 
their goods to the American market and 

taste. 





by Korrect-Way apart from all others. 








A very important amount of foreign busi- 
ness running from a few million dollars to 
over a hundred million dollars is trans- 
acted at each fair, proof that those foreign 
buyers who attend the fairs find what they 
need for their markets. It is, of course, 
possible that at the present time the dollar- 
foreign exchange relationship often makes 
: at prices rather high. American importers 
te . | Fa § | could bring this to the attention of foreign 

; FLOOR COVERING > . 4 ee | producers who otherwise have no way of 
anne : | knowing at what prices merchandise can 


MUSIC DEPARTMENT se No. 232 — FLAMINGO SETTING — hand be sold in the United States. 


painted wood constructed flamingo and base Many goods produced abroad and_ ex- 





In natural woods—Walnut, Maple, Oak 


2 sprayed natural branches trimme ith hibited < he fairs are earmarked for ex- 
unl Pele Vere. pray d wit ubited at the fairs are earmarked for e 


apple blossoms — 6!,’ overall — 1. to port only. In the writer's conversations 
INTERIOR WOOD box $27.80 ea. with foreign producers, it became apparent 
STORE SIGNS LETTERS that they would do everything, with the 


help of their governments, to speed up 


D ( | DISPLAY MANUFACTURERS MART, inc | delivery of such goods for export markets 
ISPLAY RAFT “Everpling for Display” | Another point of interest to American im 


903 LAKE DRIVE S.t. GRAND RAPIDS 6 mich. | ee ete. ee BORK |. N.Y [Continued on page 147] 
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Shur-Nuff Expands 

Store Design Service 

Shur-Nuff, display and store fixture com- 
iny of 24 South Sixth street, Minneapolis 
now has crews traveling in all parts ot 
e United States to install new store set- 
ys in accordance with a plan to expand 
is branch of the firm’s operations. The 
mpany has a novel service, whereby a 
re contemplating remodeling or renova- 
ns can submit a rough. sketch, with 
mensions, and a complete recommended 
ire layout is then furnished without 

charge by Shur-Nuff. 





New Location 
For Feder 
Formerly at 116 West 48th street, New 
rk City, Feder Industries, Inc., is now 
in bigger space at 234 West 56th street. 


NEW YORK DISPLAYS 
[Continued from page 49} 





\ lavender and pink brick chimney topped 
with pine boughs proved the surprising place 
for the lady to sleep; her sheer nylons hang 
ready for Santa’s bounty. On a lower pine 
branch, a white kitten snoozes and further 
down a white bird and her young are asleep 

all having their own tiny white stockings 
hung. There is even a mouse and the faith- 
ul hound fast asleep at the fireplace. 

\nd so on through the series, each dis- 
play depicting with delightful and imagina- 
tive detail the lines of the poem. The final 
scene, “Happy Christmas to all and to all 
a good night” revealed a mannequin about 
to disappear in a grandfather's clock on 
the stroke of midnight. 

Black evening gowns for holiday festivi- 
ties were presented in two adjacent stage 
settings on the third floor at Lord & 
Taylor’s. The mannequins were posed be- 
lore a panel of arches—this covered in 
silvery blue foil with leaves in the same 

or. Pale pink net curtains were draped 
behind the arches and partially revealed a 
crystal chandelier hung before the light blue 
backwall. Mounds of snow were heaped on 
the floor of the platform. 

There was an incomparable beauty about 
the perfume windows at Bonwit Teller’s. In 
each of the nine settings, Display Director 
Gene Moore created an individual interpre- 
tation of a named fragrance. 

In the accompanying illustration (Guer- 
lain’s “Vol de Nuit” is dramatized in a 
Gothic setting. The outer frame simulates 
rusty brown stone with the classic carving 
period. Turrets of a castle rise on the left 
above a tiled brown and cream stone ter- 

The life-size mannequin in a lamé 
it holds an iron chain with padlock, 

‘tching out her arms to frame the lovers 

» fly into the blue night on the back of 

fire-breathing red dragon. These two 

lature figures of papier mache = are 
ssed in the wine, green, and blue of an 
painting and the woman carries her 

mgings in a tiny kerchief tied to a 

len pole over her shoulder. The man 

ls a golden chain which is the dragon's 
Cherubs painted on blue clouds and 
yriad of twinking electric stars add 
tiveness to this charming scene. Actual 
tles of the perfume stand just outside 
sinall illuminated doorway. 
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KEHOE DISPLAY FIX. C0. 


541 MARKET STREET SAN FRANCISCO 5, CALIFORNIA 








PERFECT PERFORMANCE 


FASTER 
TACKING Y 
Lae 





HANSEN 
TACKERS 


Display men are loud in their praise of the Hansen 


© Rapid-fi 
Tacker. ''lt cuts our time by as much as a third," they say. _— 


® Pocket sized 
Small wonder: Hansen's Balanced Drive spots tacks 


@ Light-weight 
or staples as fast as the hand can grip—firmly, accur- i " 


ately, neatly. There are Hansen models, too, for every ¢ Economical 
kind of job, from tacking flimsy crepe paper, to fastening © Precise 
down bulky display merchandise. Hansen does the work 

fast, yet never mars or wrinkles. Write for full informa- ASK FOR 
tion today. FOLDER 











cia ~A.L.HANSEN MFG. CO. 


9041 RAVENSWOOD AVE. CHILAGO4OILL. 


baat s 
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NUMBER SEVEN 


In our family of delightful Spring Creations. 


Pink ring unit, yellow floral decora- 
fions 48 inches high. 


17°: 
Photographs of other numbers on 
request. 


VAUSE CREATIONS 


75 and 77 MARKET STREET 
VENICE, CALIFORNIA 











EDGE 


LIGHTED 


Crown signs embody the newest develop- 
ments in electrical-edge illumination. 
Attractive and easy-to-read, they are ideal 
for directional use, department identifica- 
tion, window and display messages. Your 
trade-mark or signature can be duplicated 
exactly in a choice of 5 glowing colors. 
The letters are carved in clear glass or 
plastic and appear brilliantly lighted on 
a transparent or mirrored background. 


A variety of fixture styles and panel sizes 
are available in single-faced and double- 
faced signs. Easy to maintain, they retain 
the sparkling appearance indefinitely. 
Panels are easily interchangeable, so that 
messages can be varied in the 
original fixture. 


SEND FOR ILLUSTRATED FOLDER D 


CROWN PLASTICS 


100 BOYLSTON ST., BOSTON 16, MASS. 
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International Display Conference 
Planned By European Group 


An International Congress of Displaymen 
is planned for Lugano, Switzerland, on the 
15th, 16th and 17th of May. It is being 
arranged by the Verband Schweizerischer 
Schaufensterdekorateure,, or Association of 
Swiss Displaymen. 

The program is as follows, according to 
the president of the group: Saturday, May 
15: Reception of the press and general 
meeting of Swiss displaymen. 

Sunday, May 16: Formal opening of the 
show “Decoration Materials” and also of 
“Retrospection of decoration art from the 
beginning of the century to the present day”. 

Reception of foreign delegations, followed 
by lectures on display and a banquet. An 
“International professional revue” will be 
presented, and the afternoon will be devoted 
to a tour of local scenic spots. Motion pic- 
tures bearing on display will be shown dur- 
ing the evening. 

Monday, May 17: 


Professional lectures, 


Display Impressions 
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a tour of Lugano. Sightseeing trips t 
famous Swiss spots are being arranged t 
follow the conference, as well as a visit t 
display studios and a Swiss display schoo 

More complete details of the affair wil 
be announced later. American displayme 
are cordially invited to attend. 





Pendulum Motors 
Now Available 


In the short supply classification for th 
war years, pendulum motors are once agaii 
to be had for immediate shipment fron 
Gregory Motors, Inc., 320 Bridge street 
Brooklyn 1. Each motor consists of thre: 
parts: a solenoid type field coil; curve: 
swinging armature, and a mercury valve 
switch. With them practically any recripro 
cating motion is obtainable and displays ca: 
be animated efficiently and smoothly at low 
cost. The motors work on either AC o 
DC, 110 to 125 volts lighting circuit, and 
have been known to operate for as long as 
five years without service. 


By Tony Sendoykas 


— Display assistant — 
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CHICAGO DISPLAY SCENE 
[Continued from page 59] 

rmed a side wall for an alcove lined with 
light, fluted wood, against which a man’s 

t coat on a riser was silhouetted by an 

‘rhead spot. On the opposite side of the 

ndow a mannequin wore a_ gabardine 

ercoat and for balance a tweed overcoat, 
ng on a stand, was brought forward in 

e window. A flood of strong, clear light 
from the ceiling emphasized the merchan- 

se. Added for masculine interest were 
two papier mache dogs and a modern pic- 

re of a bizarre figure mounted on wood. 
Les Barofsky is display director. 

Chicagoans have many reasons to be 
proud of the magnificent store opened a few 
weeks ago by Baskin Clothing Company, 
with Fred Rude in charge of display. The 
building, designed by Holabird & Root, 
Chicago architects, is the first State street 
structure to be completed since the cessation 
of hostilities. The Californian architecture 
with a wide open-to-view frontage on two 
streets and the extensive use of plate glass 
is a significant trend in the art of visual 
merchandising. On the main floor banks of 
windows are constructed on a 6-inch bulk- 
head and form a continuous alignment of 
display space, without partitions, that is 
readily accessible through open entrance- 
ways. All of the windows are floored with 
California gold vein marble, its neutral 
coloring augmented by a continuous back- 
wall of bleached oak. Conforming with the 
Californian architecture, colors throughout 
the store are those associated with that 
state and shopping is made a pleasant di- 
version by subdued music wafted over a 
speaker system. Illumination is a combina- 
tion of incandescent and fluorescent lighting 
reflected from a louvered, egg-crate ceiling 
utilized to conceal spotlights that can be 
trained on merchandise in any direction. 
The combination lighting gives a shadow- 
less, daylight effect under which natural 
colors are retained. Down to the smallest 
details of visual selling the various sections 
are modern, with stock kept in open bins 
and displayed in showcases with rounded 
corners that form wide aisles, and always, 
somewhere, there are growing plants to 
bring the outdoors inside. 

The company, which for many years oper- 
ated a men’s furnishing store exclusively, 
has branched out into a broader merchan- 
lising field with the fourth and fifth floors 
devoted to women’s wear. On these two 
floors a novel presentation of women’s 
apparel is made by mannequins that are 
seated on sofas and chairs, and quite un- 
expectedly a shopper is confronted with a 
mannequin sitting on the floor in a whim- 
ical pose. 

Simplicity, the keynote of the entire store, 

exemplified in a window (not shown) 
eserved for women’s wear where a group- 

g of four mannequins in travel attire, and 

ree pieces of luggage, without props and 

thout dramatization other than the com- 
ned lighting thrown from the ceiling, 
resent a nice technique in display. This 

window is backless and creates an 
esting architectural break in the solid 

ll that defines the window expanse. The 

ning is partially closed by means of a 
play cabinet of bleached oak which pro- 
‘S an entrance-way to the window at 
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acclaimed the 
loveliest 


KORRECT-WAY'S 
CUSTOM-BILT MANNIKINS 


. designed to dramatize the new 

fashions. How?...with fabulous coiffures, 
hidden-seam fabric coverings and light-tested 
body finishes that set custom-bilt mannikins 


by Korrect-Way apart from all others. 
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GENERAL DISPLAY CORP. 


140 WEST FOURTH STREET 


CINCINNATI 2, OHIO 





Gracias! 


translated, means many thanks to all of you for great con- 
sideration shown us during the past year. 


your patronage and hope to deserve it for many years to come. 


OUR CATALOG IS READY! 


Write us now for a copy of our new and complete catalog. 


It will be a big help to you. 


e SCATTER ITEMS 
e FLOOR COVERINGS 


and many other display accessories 


ANKERUM MANUFACTRING CO. 


S. E. COR. 19th & ARCH STS. 


We appreciate 


It shows our complete line of 


e FISH NETS 
e GRASS MATS 


PHILADELPHIA 3, PA. 











2902 W. 76th St. 


REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


Los Angeles 43, Calif. | 














MANNEQUINS 
repaired 
refinished > expertl 
? (it catiied } ~ 
lnc 


412 Bay Bldg. 
Seattle 1, Wash. 
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SIZES 
eee 42-5 Shoes 
ce ee 5%2-6 Shoes 

PRICE LIST 
Barrier s% cicwnisiscm $ 1.25 ea. 
VAGEONIPK 655 cess 15.00 doz. 
2 GOZO PF... 2-605 13.50 doz. 
Avdozenipr.... 0+. 12.00 doz. 


[] SEND PAIR @ $1.25 
[] 1 doz. small @ 15.00 
_] 1 doz. large @ 15.00 
[] 3 doz. small @ 13.50 
[_] 3 doz. large @ 13.50 
[] 4 doz. small @ 12.00 


[ ] 4 doz. large @ 12.00 
THE “INVISIBLE” SHOE FORM! ~“"*" . 
CLEAR PLASTIC! FITS EITHER SHOE. 1 Pleose send, without obliga: 


MAIL THIS CONVENIENT ORDER BLANK TODAY! tion, “Modern Design on Display 
your catalog containing 60 illus- 


tee es, ae a : trations of modern fixtures. 


Street , = 





Firm Name 


Trade Mark Registered* 
City : = a ee 


ROGER KENT COMPANY . .... bostios 


211 N. Seventh St. St.Louis | Mo., 








TRANSPARENT PLASTIC 


HOSE LEG 


Ideal for Display 
of 
All Shades of Hose 


$9.75 EACH 


We will welcome inquiries 
from Jobbers and Syndicates 


IMMEDIATE DELIVERY 


THE FIXTURE MART, INC. 
314 W. JACKSON BLVD. 
CHICAGO 6, ILLINOIS 


Send for our Free 72-page Catalog 
























FELT FLOCK FINISHING -- 


with complete spray outfit 


Now you can apply a_ professional, colorful felt 
flock finish on display backgrounds, shadow boxes, 
fixtures, picture frames, signs, etc. Excellent for re- 
finishing old or worn fixtures. Precision cut rayon 
fiber flock available in the following brilliant colors: 
brown, ivory, blue, taupe, red, green, silver, white, 
black and canary. 

Complete kit (as pictured) includes undercoat, choice 
of two colors of flock, solvent, brush, patented 
Spray gun and instructions. 


Write for FREE circular and color sample card. Full price $9.25 postpaid 


BEROTT-ROSS + Dept. 1D, 411 No. Foothill Road, Beverly Hills, Calif. 
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either side, while above a view of thi 
store’s interior is gained. 

An interesting grouping of men’s hats an 
accessories on a free-form table covere 
with neutral gray mohair is simply dis 
played against a blocked backwall 
bleached oak. The same simple treatment 
is employed for a presentation of men’ 
formal attire with a casual reminder s¢ 
forth by the copy card that “This year you 
can dress up for holiday festivities.” 





Austen Display Moving 


| To Larger Quarters 





Austen Display will move on February | 
to larger quarters at 133-135 West 19th 
street, New York City 11. The firm has 
been located at 31 West 3lst street for 
some time. 

Austen also announces that Gene Worts 
mann,representing the firm in the Southern 
territory, has resigned and B. G. Lerner has 
taken over his duties. Lerner is a_ well 
known former displayman from Connecticut 
and has been in the selling field for the 
past vear. 

Jack Castle is representing Austen in 
Texas, Oklahoma, Arkansas, Kansas and 


Nebraska. 





Animated Display 





Lifts Popcorn Sales 

A new kind of lighted motion display that 
materially increases sales at candy counters 
or similar locations is now being offered 
by Pronto Pop Corn Sales, Inc., according 
to Morton Ladge, president. The new ma 
chine has a brilliantly lighted plastic cone, 
inside of which whirls a continuously flash- 
ing spray of popcorn. 





New York Club 
Elects Friel 

Installation of newly elected officers of 
the New York Displaymen’s Club, Inc., 327 
Broome street, New York City, will be held 
at a dinner on Sunday evening, February 15. 
Taking office at that time will be the fol- 
lowing: president, Norman Friel;  vice- 
president, Irving Berman; treasurer, Ben 
Kahn; recording secretary, Milton Spencer; 
financial secretary, Jack Greenberg. 

Chairman of the executive board is Lester 
Pollack, while the board is made up of Roy 
Klapper, Jack Fishman, Joe Goldberg, 
Henry Rubin, Arthur Leichter, Joe Rothen- 
berg and Al Greene. 

Starting with the current month, meetings 
are held on the first Friday evening of 
each month, at the Hotel McAlpin. The 
membership of the organization reached a 
new high during the year just ended. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Poster Art : 
.. AbCiAalMe C 
Nn LIsplay loveliest 
| 
By HANK SHEEHAN | 
| 
W. T. Grant Company | 
New York City 
KORRECT-WAY’S 
: E all know that to sell, windows | CUSTOM-BILT MANNIKINS 
must attract attention, arouse desire | _ ' ia 
and stimulate action. To achieve | <9 Oe Sh Cae ee 
, these potent objectives, we must consider fashions. How?...with fabulous coiffures, 
nany vital factors, one of which is the hidden-seam fabric coverings and light-tested : FBO71JRW135 
poster. A well designed, sales-stimulating body finishes that set custom-bilt mannikins 
n poster will add immeasurably = the draw- by Korrect-Way apart from all others. 
ing power of a merchandise display of any 
: kind. 
, The initial step in creating selling posters 
ii oncerns itself with the merchandise. The 
: latter must be analyzed as to price, quality, 
style and newness or timeliness. The first 
; question a poster designer must ask him- 


self is, “What, exactly, will this merchan- 
lise do for the prospective customer? Will 





it offer him a saving? Is the item guar- 
inteed for long wear? Is it a new, novel 


idea?” When this point has been deter 
mined, then it’s time to consider the theme ] 
t of the copy and the art work in relation 
5 to these vital selling qualities. a 

In creating copy for posters be brief and 


to the point. The average person passes | SUFTE 1405, 85 EAST GAY ST. COLUMBUS, OHIO 


a window display very quickly and_ the 
human eye can absorb only a fleeting im- e 
wana Age or hye aeaad: This lack of ¢ AL This COM M ERCIAL ART 
OMMERC! 
. Home-Study Course helps men 
get ahead 


time should make us realize that our mes- 
sage must contain only the few vital tacts. 

Here are five books giving practical material for the display craftsman 

who wants to improve his technique and handle a wider scope of work 
These books take up thoroughly the best-paying types of commercial art 
work, show what sells, and how it is produced. They enable you to 
brush up on fundamentals and special points of technique — they teach 
you the esesntials of doing representative drawing, fekien figure draw 
ing, all kinds of lettering, rendering of commercial subjects of many 
types, practical design — just the type of material you need to handle 
the most popular forms of advertising and commercial illustrations, 
displays, layouts, etc. 


McGraw-Hill Commercial Art Library 


These books save the reader’s time with brief, punchy text that gives 
essential instructions in usable form. In addition many illustrations 
and examples give the artist visual instruction, inspiration, and models 
of many types of work. Old-fashioned, standard, and modern letters 
alphabets, and scripts; advertising illustrations; posters; show cards; 
book and printing designs; fashion drawings; practice forms; renderings 
in many mediums; etc.—more than 1300 illustrations in all—form a feature 
alone worth the price of the Library. You get this, plus complete. 
step-by-step instructions, written by specialists—all the material you 
need to carry on a definite improvement plan and make more money. 








The poster illustration is our next con- 
sideration. What technique or medium shall 
be used? We must determine the type of 
: merchandise and the sort of audience we 
are appealing to and draw our conclusions 
accordingly. Photographs are ideally suited 
as illustrations in many cases where clothing 
is displayed. Art work showing the mer- 
chandise in use will be helpful in illustrat- 
ing the varied applications of a product. 
\tmospheric art work can be used to great 
idvantage where it is desirable to create a 
nood or impression such as winter, summer, 
travel or style. If art and copy combined 
will dramatically tell the story, then we 
shall use both. If art or copy alone will 
ompletely convey our message, then we 








vill use whichever suits our purpose best. 











preteen ene e nen e nee n wenn enn eee nnn eee n eee eees, 
temember to analyze your merchandise first : _ON-APPROVAL EXAMINATION COUPON _ } 
‘, ~ sine > ' “1 are Ld : 
» find out what type of story you are 5 VOLUMES * McGraw-Hill Book Co. Inc. . 
roing to tell. 1278 PAGES s 330 W. 42nd St., N. 1 ’ 4% 
It is ssible livide wee. into five § Send me the oe. Hill Commercial Art Li- 6 
IS PpOSsIDIE to < EVIE e€ posters ito eb HUNDREDS ' brary, 5 volumes, for 10 days’ examination on ap- § 
road group classifications and sub-classifi- OF s proval. In 10 me I will — re plus a a7 H 
; rhs : , ere * cents postage. and $4.00 monthly till $24.75 is paid, » 
itions when discussing them in relation to ILLUSTRATIONS : or return books postpaid. (Postage paid on orders 5 
isplay. AND s accompanied by remittance of first installment.) § 
7 ’ 

1 testinal wD - EXAMPLES ’ 8 
nstitutiona osters. + Name - 
a. Advertising a store service H s 

. . ' 7 »ee 
b. Featuring a brand name 10 DAYS’ EXAMINATION ' Address : 
i er ° ° , 
Publicizing local community drives Easy monthly payments ‘ City aad State : 
and events. We want you to examine this Library for 10 : H 
ee . . lays. If you don’t want it at the end of that * Positi : 
¢ ¢ —— . « » “OS - ae . ‘ : osition ’ 
d. oe drives, such as Red Cross | time thaie's Ge ebfination to hese 1. Om the ‘ ; 
Anniversary or birthday events other hand if you decide you want the help ‘ ; : ’ ‘ 
: : ‘ bs : : these books can give, start the small monthly ; Company : DW 1-48 ; 
Posters falling in the above categories can payments then, and in a short time the books § (For Canadian poe, bn P rang | am Co. of $ 

. - . re yours, righ ile you hav > ; * Canada, Ltd., 12 Richmonc treet oronto 1 

much in the way of increasing store | 4°? °C it while you Rave Gees using ‘ mnninage wicnidiveds 


them. Send the coupon today. iakcaagiistcaaaey ocak epi lini attic a ate Gintama 
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fashions. How?...with fabulous coiffures, 











hidden-seam fabric coverings and light-tested 
body finishes that set custom-bilt mannikins 


by Korrect-Way apart from all others. 
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THE ART PRODUCTS COMPANY 


LAFAYETTE BUILDING 


DETROIT 26, MICHIGAN 








ews 


FOR ECONOMY AND SPEED 
USE 


GENUINE 


[Seam 


BACKGROUNDS 


$6.75 


Per Roll e All Colors 
107"' Wide x 12 yds. 














JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA. 














GLASS 


AND 


MIRRORS 


FOR 


DISPLAY 


PROMPT DELIVERIES 


M. KRAKOVITZ & SONS CO. 


1322-36 Washington Ave., Phila. 47, Pa. 








LEROY W. FRYMAN 
Keru 4202” DAYTON 2, O. 
@ FLOWERS 
@ FIXTURES 


e FABRICS 
e PAPERS 





DISTRIBUTOR 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 
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prestige and good will if they are well de- 
signed and dramatically rendered. 

In every classification shown there is < 
specific story to be told. If a brand name 
promotion is being run, blowing up the 
manufacturer’s label or illustrating the 
various steps in the manufacture of the 
product displayed are two of the most 
effective methods for this type of window 
display. Store services may be effectively 
put over with drawings or photographs of 
the particular department featured. Here 
is an opportunity to introduce humor int 
our posters—the kind of humor that pro 
motes a warm, friendly feeling toward the 
store. Many successful store service cam- 
paigns are due to a humorous angle aimed 
directly at the store itself. 

In cases where local or national drives 
are being featured there is usually a wealth 
of material available to the designer for 
consideration. Let the color and motifs 
used be determined by that material. Add 
your own originality and style but stick to 
the general theme of the event. 

As for birthday or anniversary 
events, here is another opportunity for the 
designer to use his ingenuity. We are all 
familiar with the traditional motifs of the 
birthday event. Through careful study and 
selection of color plus stylization of ac- 
cepted motifs, a new, fresh approach may 
be gained. 


store 


2. Sale Posters. 
a. Store-wide event with reduced prices 
b. Clearance in specific departments 
The store-wide event may be an annual 
or semi-annual event while the clearance 
usually falls post-season in an effort to 
clear out unseasonable merchandise and 
make way for new lines. Posters for this 
kind of event should be, and generally are, 
of a sale type. To gain this sale atmos- 
phere, more vivid colors and bold head- 
line copy are used. Remember that the 
story in posters of this type is one of re- 
duced prices, and with substantial merchan- 
dise price reductions (generally 10 per cent 
or over), the designer can afford to be a 
little sensational in his approach. Even a 
little ballyhoo in poster art is not con- 
sidered bad taste. This is also a time when 
interior posters and point-of-sale material 
is invaluable in selling the customer. Ban- 
ners, posters, card toppers, and other simi- 
lar devices may be used to good advantage 
if the art and copy tie in with the window 
posters. 
3. Fashion Posters 
a. Advertising a particular trend 
b. Creating atmosphere 
c. Discussing fashion news 
Fashion is always news. Here are posters 
in which all the creative talent and ingenuity 
of the designer can be used to the hilt. 
There is always something new in_ the 
world and it is the job of the 
fashion poster or window background artist 
to interpret this news in a manner that 
veritably epitomizes style. The art must 
symbolize all that is style-right and modern 
in the fast moving trends of fashion. With 
the correct selection of a motif, 
these posters will not only exude an atmos- 
phere of ultra-smartness and good taste but 
actually enhance the merchandise itself. 
Moreover the designer must never lose 
sight of the fact that he is talking to 


fashion 


fashion 
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ymen. Not only must the copy speak their 

nguage but the character of lettering must 

so be feminine in design. 

4. Seasonal Posters 

a. Christmas 
b. Easter and spring 
c. Summer 
d. Fall 
Seasonal posters are, quite generally of 
atmospheric variety. The four broad 
classifications noted above are generally 
msidered to be the more important ones. 
Certain merchants will add others, but 
generally speaking these are the big events. 

Every artist and designer is acquainted with 
the traditional color combinations and 
motifs of these four periods. The challenge 
to the designer here lies in his originality 
and creative interpretation of what has been 
generally accepted. He should, by the use 
f color and seasonal motif, make the 
public feel the season. Copy on posters of 
this type may be of a greeting or institu- 
tional nature. These are the posters that 
will make a store stand out distinctively 
against competition. Again we find that 
posters, copy cards and banners may be 
used in store interiors, thus creating the 
atmosphere of the season within the store. 
Remember that people like to buy in stores 
that are attractive and certainly good art 
und design can go a long way toward 
ichieving that end. 

Having discussed the various types of 
poster, I would like to touch briefly on the 
ictual preparation of a poster for repro- 
luction. As I have already noted, the de- 


signer must analyze the merchandise and 
note the potent selling factors. Copy is 
then requested and a rough visual made 


to determine the layout, lettering and art 
1 motif to be used. When this rough 
lraft has been completed it is wise to make 

more comprehensive color visual for a 
final OK before finished art is_ started. 
Then it’s time to consider the method of 
reproduction. 

Posters can reproduced in_ several 
Broadly speaking, the classifications 
as follows: 


be 
WaVs. 
ire 
1. Lithography 

Lithography is a process that is often 
used when there is a large quantity of 
posters to be produced. On small runs 
of posters the high cost of lithographic 
plates makes lithography impractical. 
The lithographic process allows for 
any number of colors and all grada- 
tions of colors from tints to solids. 


— 


2. Screen process is most used by stores 


where a nominal number of posters 
must be produced. Here the artist is 
limited to the use of “flat” color, as 


a stencil or wood block must be cut for 
each color used. Most silk screen or 
wood block artists try to keep the 
number of colors used to a minimum. 
Some of the finest posters done in 
recent years have been done in less 
than four colors. It is not necessary 
to use every color in the spectrum to 
produce effective art. 

3. Handpainted 

This process is frequently used by 

stores for window posters and poster 

backgrounds. Here the artist can use 

all the color he desires and is limited 

only by good taste. 
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SAMUEL . DUTCH & SON 


3750 Royal Palm Ave. 
MIAMI BEACH. FLORIDA 


a 

















487 Washington Street 
BUFFALO 3. NEW YORK 





MODERN STORE DESIGN AND 
DISPLAY FIXTURES REQUIRE A WIDE 
VARIETY OF VENEER AND PLYWOOD 


a 
8 
2 
i 
Ed 
# 
J 





. - - Regardless of Your Needs 


AETNA CAN SUPPLY YOU PROMPTLY 


Whether your requirements are large or small, take advantage 


of our tremendous warehouse stocks and mill supply facilities. 


AETNA PLYWOOD & VENEER COMPANY 
1741 ELSTON AVENUE, CHICAGO 22, ILLINOIS 
Telephone ARMitage 7100 Teletype CG 305 


FOR LATEST TELEPLY TICKER PRICE LIST — MAIL THIS COUPON 


AETNA PLYWOOD & VENEER CO., 174! Elston Ave., Chicago 22, Ill. 


Please send free, latest copy of Teleply Ticker Price List giving inventory of veneer and 
plywood you have on hand. 


NAME 
ADDRESS 
CITY STATE... 
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WRITE OR WIRE 
ABOUT OUR EX- 
CLUSIVE EASTER 
SHOW. 


CLAUDE D. 
ADAMS & CO. 


Retail Sales Promo- 
tions - Publicity - 
Advertising-Display. 


NATIONAL 
HELICOPTER 
COVERAGE 





















“a 
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Show" 500 FIFTH AVENUE 


al a7~e sTeeeT NEW YORK 18.N Y 
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Wome Office and Fuclory 
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Photographs In Display 


N conjunction with the opening of what 

is probably the country’s first complete 

portrait and commercial studio for three- 
dimensional photographs, at Lit Brothers 
department store in Philadelphia, a novel 
technique of using these new type photo- 
graphs as a component part of window dis- 
play was worked out by Thomas B. Comer- 
ford, display manager, and Louis Walton 
Sipley, director of the American Museum 
of Photography. 

Certain basic principles were adopted by 
the collaborators on the project in order 
to eliminate in advance factors which might 
operate against the optimum success of the 
tie-in displays which were to go in the 
store windows. These principles may be ot 
interest to others in the display field: 

1. Photographs are copies or reproduc- 
tions of realities and as such must be 
considered as substitutes to be used 
mainly where it is not practical to use 
the original or genuine article because 
of physical or cost limitations. 


~ 


2. The subject matter in display photo- 
graphs should have as much anima- 
tion as possible, te, where the mer- 
chandise in question is to be worn or 
used by living people then the photo- 
graphs will be most effective if a living 
model is depicted in the proper rela- 
tionship with the merchandise. 

) Photographs should not be used to 

detract from other parts of a display 

but should form a component part 
along with mannequins, merchandise 


—This is the studio setting arranged by Tom 

Comerford and Louis Sipley for Lit Brothers’ 

three-dimension photograph studio. | Comer- 

ford will make considerable use of the new 

photography method in his window and 
interior display— 


and decor. For unity in a display 
there must be a definite coherence be- 
tween all items in the display and this 
must include subject matter in_ th 
photographs themselves. 

Before explaining how these principle 
were applied, a word of explanation con 
cerning the dual type of three-dimensional 
studio set-up in Lit Brothers might be of 
interest. Whereas the complete studio has 
been set up as a unit within the store, 
covering some 2,100 square feet of floor 
space, it is in reality two distinct studios 
One camera or operating room is intended 
for the production of three-dimensional por- 
trait photographs and has a complement of 
make-up rooms, laboratories, and display 
and sales areas. This portrait end of the 
studio functions entirely for the making of 
portraits for store patrons the same as any 
ordinary portrait studio excepting for such 
variants as enter into the production of this 
newer type of photograph. 

Since both opaque and transparent  por- 
trait photographs are made by this process 
a revolutionary type of display area was 
designed in order that all types might be 
shown for customer inspection at best ad 
vantage. Transparencies require illumina- 
tion from the rear whereas opaque pictures 
depend upon surface light. Furthermore the 
brilliance of light passing through trans 
parencies is much greater than that re- 
flected from an opaque picture. These fac 
tors influenced the design and location of 
display panels in the portrait sales area 
And since the three-dimensional photo- 
graphs themselves are the newest in photog- 
raphy it was deemed desirable that the 
display area should in itself be most modern 
in design. The accompanying photograph 
shows the effect achieved through the com- 





JA 





JANUARY, 1948 





of the 
Comer- 


William E. 


department, 


Scull, 
and 


efforts of 
ire’s planning 

d and Sipley. 
[he second section of the studio that 
ich has been designed for the production 
merchandise display photographs. In this 
tion there another camera room with 
complement of 
idel’s dressing 
oratory. The 
s more overhead 
r portraits. 
d larger can 
ereater variety of 

play (or commercial) intended 

; solely for the use of depart- 

ent in the production of three-dimensional 

otographs for as part of window 

terior displays. The use which 

, makes of this novel adjunct to his regular 

display department should prove of interest 
to other display managers. 

In planning the first series of windows in 
the correlated of three-dimen- 
photographs was to applied, a 
first held the mer- 
to whom various 
had for 

from 


ied 






is 


is 
store-room for 
and 
camera room is larger 
than the 


pr ps, 


room, a processing 
and 


clearance 


constructed with 
This 


sets be a 


backgrounds. dis- 
section 1s 

Comerford’'s 
use or 
he 


which use 
sional 
msultation 
managers 
16 in all, been 
merchandise their 
After an agreement had been 
the items displayed in 
the windows for the two-week in 
uestion, the merchandise to be shown was 
sent to the display camera Models 
suitable for photography in with the 
nerchandise were compositions in 
color harmony were designed, and full color 
photographs on 11 by 14 “Kodachrome” 
were made with the three-dimensional 
“Vita Vision” camera. Each window 
eated as a unit and the number of three- 
dimensional transparencies, mannequins, 
erchandise, and the general decor arranged 
a whole. Since the 
vere adjacent to each other 
reatment all was necessary 
each window was in itself a complete 
In one typical window devoted to men’s 
vear there in addition to 
various items merchandise, fully 
lothed mannequin and four three-dimen- 
sional transparencies of a male model wear- 
ng the various items shown. Another win- 
low intended to feature woman’s cloth 
at with fur collar included a mannequin 
vith the coat and a suitable hat, 
irniture upon which various 
casually placed, and a display 
Iding three illuminated three-dimensional 
hotographs of a young woman wearing the 
oat in question as from different 
imera angles. A window in which 
handise and mannequins did not appear 
is that planned as “The Bride’s Window” 
1 this window it was intended to visual- 
e not only a bridal gown suitable for 
rtain type girl but to also show a selec 
n of outfits suitable for the bride's 
susseau. Five full-color three-dimensional 
tures of the model wearing different 
itfits permitted a dramatic presentation of 
ide coverage within the one window. 
The treatment the other windows 
llowed the same pattern as that described. 
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e ribbons referring to the “Vita Vision” 
rtrait studio which was opened to the 
hlic at the same time the windows were 
talled. 
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OR-IN-MOTION 





ROTOCHROME 
SPOTLIGHT 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 


Totally Enclosed — Absolutely Safe — 
Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 


Ideal for Store Windows, Displays, Exhibits, 
Conventions, Shops, Theatre and Hotel lobbies, 
Restaurants, Night Clubs, Cocktail Lounges. 


Send for Bulletin No. 471 


GoldE Manufacturing Co. 


1222-A West Madison St., Chicago 7, Ill. 








...acclaimed the 


loveliest 


KORRECT-WAY'S 
CUSTOM-BILT MANNIKINS 


. designed to dramatize the 


How?... 


fashions. 


hidden-seam fabric coverings and light-tested 


body finishes that set custom-bilt mannikins 


by Korrect-Way apart from all others. 


WALTER 


1622 ARAPAHOE STREET 


with fabulous coiffures, 


new 


FBO71IRW135 








W. MARTIN 


DENVER 2, COLORADO 
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Model 155 
110-Volt  60-Cycle 


MOTOR DRIVEN 
REVOLVING 
COLOR 
WHEEL 


only $17.75 











10516 WESTERN AVE. 





5 Automatic Color Changes per minute 
from G.E. Spotlight or Floodlight Lamps 





@ Compact 


@ Full universal action 
"U" bracket for 
easy positioning. 


@ Attractively finish- 
ed in durable black 


wrinkle. 











THE BEST DEVICES CO., INC. 


CLEVELAND 1!!, OHIO 


Spotlights @ Automatic Color Wheels @ Clip Up Type Lampholders 

















Gaon Easter and Summer Displays 
e RAINBOW TARLETANES 
e RAINBOW NETS 
e CHENILLED TARLETANES 


in Easter and Summer Colors 


Also GRASS MATTING 


Distributors of Facile Display Products 


ASSOCIATED FABRICS CO., 1600 Broadway, N. Y. 19 














AT MY 


27 E. MONROE 


“An “Announcement ... 


YOU CAN NOW 
OUTSTANDING 


VIEW THE 


CREATIONS OF 


THE GRENEKER CORPORATION 


SHOWROOM 


WERNER LEWY 


CHICAGO 3, ILL. 











FOIL and FANCY 
PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links. 
IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 
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Self Threading Tag Needles 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 

Price Card Holders 


Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. 34th St. New York 1, N. Y. 
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JANUARY, 1923 

The Chicago Displaymen’s Club elected 
the following officers: president, Willian 
A. McCormack, The Boston Store; vice- 
president, E. H. Leaker, The Hub; treas 
urer, A. Bergman, Rothschild & Co.; secre- 
tary, Sol Fisher, Fisher Display Service 
The board of directors consisted of Allen 
Kagey, Mandel Brothers; Harry Davis, 
M. L. Rothschild’s, and Howard Oehler, 
Weiboldt & Co. 

L. Alenier, display manager for Sharten- 
berg & Robinson Company, New Haven, 
planned to visit every city in Connecticut 
to enroll dsplaymen in the Connecticut Dis- 
play Men’s Association, in process. of 
formation. 

Members of the New York City display 
organization met to hear a discussion of 
lighting since 1600, by a representative of 
Display Stage Lighting Company. 

Morris Klasky, Kelly-Duluth Company, 
was reelected president of the Twin Ports 
Displaymen’s Association. Other officers 
were: vice-president, W. Bartikoski, Silber- 
stein-Bondy Company; secretary, W. Wel- 
ters, and treasurer, Bob Coster. 

Ben Millward, display manager for Mann- 
heimer Brothers, St. Paul, and past presi- 
dent of the International Association of 
Display Men, was promoted to sales man- 
ager for the store. 

Harry Groves, The Walk-Over Shoe 
Company, was elected president of the 
Buffalo Association of Displaymen. Assist- 
ing him were: vice-president, Philip 
Belanca, Davis Brothers; secretary, Ellwyn 
McEachnie, Jahraus Braun Company; treas- 
urer, Al J. Dietrich, The Liberty Company. 

John Stiff joined the Fifth Street Store, 
Los Angeles, as display manager. He had 
been with Shillito’s, Cincinnati, and Nu- 
gent’s, St. Louis. 

The sixth annual convention of the Kansas 
Association of Displaymen was held at 
Topeka, under the direction of Ray T. 
Whitnah, _ president. F. J. McMurray, 
Pegues-Wright Company, Hutchinson, was 
elected as Whitnah’s successor. 


JANUARY, 1938 


Distributors of “Korrect-Way” display 
products spent two days in a sales confer- 
ence held by American Fixture & Mfg. 
Company, St. Louis. 

First prize in the A. Hollander & Son 
national fur display contest went to George 
H. Wagner, J. L. Brandeis Company, Omaha. 
Second and third awards were won _ by 
Irving C. Eldredge, R. H. Macy & Co.,, 
New York City, and John Dubuisson, Cain- 
Sloan Company, Nashville. 

Jack DeWeese, DeWeese Display Equip- 
ment Company, Pittsburgh, announced the 
opening of a branch office in Cleveland. 

Clement Kieffer, Jr., The Kleinhans Com- 
pany, Buffalo, won first prize in a display 
contest sponsored in connection with the 
national Shoe Fair. Second place went to 
Irwin Riga, Potter’s, Cincinnati, with Frank 
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Vhitelam, R. H. Fyfe & Co., Detroit, plac- 4 
g third. 

Kenneth Hildreth, Stern & Mann Com- 
iny, was elected president of the Canton 
‘isplay Club. Other officers for the Ohio EVE BRUESER STUDIOS INC and 
ity group were John Jackson, Stark Dry ° . : ’ : 
oods Company, vice-president, and Leo 
ence, The Harvard Clothing Company, GRIMES DISPLAY SERVICE of 
cretary-treasurer. 

W. B. Hooper, formerly in charge of dis- 
n lay for the Ernst Kern Company, Detroit, ; “ id a ‘ 

e- esigned to join Tuttle & Clark, of the 22 W. 38th Street, New York City 18, 
same city. He was succeeded at Kern’s by 














john T. Chord, who had been with The : } : : - 
: a ee will, as of January 1, 1948, be known as 
ni The San Antonio Display Club, organized 
S, some three months before, held its first 
T, social affair. A total of nearly 80 display- 
men and their guests attended an informal 
: ; linner at the Olmos Dinner Club. ‘ 
n, Carl Gestrine, Butler Brothers, was elected I 
it president of the Chicago Display Club. 
a Others elected were Ollie James, Wieboldt’s, . . 
of Evanston, and R. R. Jericho, The Boston There is no change In management. 
Store, vice-presidents; L. J. Dwiggins, 
y Reyburn Manufacturing Company, secre- 
rf tary-treasurer; directors, Jim Berg, Paul 
rf Wertz, Ferrell Mason, Howard Oehler, 
Harry Mich and Allen Kagey. 
y J. F. Maxwell joined the L. A. Darling 
'S Company, Bronson, Mich., as designer. 
. National Crochet Week - DE-LUXE SHOWOFF 
4 Set For April 3-10 qs sete 
A potential traffic and sales builder for lag, i Ma oe 
fe art needlework departments, the nation-wide 13". Uprights have a 


partial gold shading 


5 ae ae a 


crochet contest, is being launched for the 


f 
ee 


f seventh time during National Crochet Week, a — 
April 3-10, and for the first time since 1942. ° ’ . 
Thousands of retailers throughout the oe | ' § 
country, recalling their success with this ad bsiepe a: e a 
promotion in the past, are planning to tie { ‘ * me co fee ee <4 a | 
in again to extend their spring art needle- a . uprights are of twisted <a j 
work sales. wood rope. 

a Colorful window and departmental dis- a 

; plays will be possible during National SEND FOR FREE CATALOG @® JOBBERS INQUIRIES INVITED 


° Crochet Week with the display material 

7 ivailable, free of charge, from the National DISPLAY Marketers. Tuc. 227 S. FIFTH STREET, PHILA. 6. PA. 
Needlecraft Bureau. Included with each 
set of display material will be a quantity of 
omplete rule sheets for the contest, which 


; retailers may distribute to their needlework 
t ustomers. ee @ 


Many display managers are expected to 


participate in the window display contest to give you Better Service 
being sponsored during National Crochet 


Week. Large cash prizes will be awarded 
for the best window displays featuring the S SPRING LINE 
heme of the promotion. Complete details, Ce Our 


lisplay material and other promotional helps 
ire available from National Needlecraft 


see Inc., 385 Fifth avenue, New York 5] WEST 35th STREET 
| Displays Are Telecast NEW YORK CITY |! 


At Furnishings Show 


Displays on five separate floors of the DISPLAY PRODUCTION CENTRE, Inc. 


lerchandise Mart, Chicago, during Inter- 
itional Home Furnishings Market were 
esented through television to Chicagoans 
an attempt to show the public what made in the latest Fifth Ave- 
es on behind the scenes in a trade show. nue fashions —or your own 
description. Perfect fitting. 
ry for the program, and numerous me- IGS Wholesale and Retail 
anical difficulties were encountered. De- For particulars write 
ite this, displays of lamps, bedding, floor WINDOW MANNEQUIN, INC. 
verings, furniture, major appliances and 449 West 30 St. New York 1, N. Y. 
‘n television itself were shown. 








at our new location 




















Thousands of feet of cable were neces- 






































Smartly Styled — Sophisticated 


METAL for SPRING 





A smart, modern, decorative screen from our new 
lime .. sturdy, one-quarter inch wallboard on a 


l in. x 2 in. wood frame .. . giant cutout tropi- 
cal leaves against a background of white basemetal 
lace ... ;-in. gold satin finish metal tubing 
appliqued to accentuate the leaf outline . . . deep 
green background leaf stems of airbrushed 
gold. Panels 23 in. x 7 ft 
No. 48 -Two panels, hinged ea. 30.00 
Three panels, hinged ea. $43.00 


Single panel ea. $16.50 
DISPLAY WONDERS, Inc. 


1113-15 Keith Bldg. Cincinnati 2, Ohio 








Hit of the Show in New York! 


HAND-SCULPTURED 
Life - Size 
Flocked Wire 
Swans 


EXCLUSIVE with ONE STORE IN A CITY 


24.50 


Tt excit 1a y show a ng 

Mark W eek Hi } otureda wire 

t ked whit witt t 1¢ T 
Huae rt bow at ck IN any 
de i f F beak Stands 33 
r 1h 49 h wide 28 inches 
Jee } y ¢ re n h 
B r ind be e to have this 
}, Deautit Wisplay 

- it 7 
; 
j 


TRI-ALLIED | 


CREATIVE DISPLAYS 


MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE 1, MD. 


DISPLAY 


Glass On Display 
At Cooper Union 


Modern glass from 51 American and 
European manufacturers, loaned by mu- 
seums, private collectors and the industry, 
will be exhibited at The Cooper Union 
Museum for the Arts of Decoration in New 
York January 12 through March 20. The 
exhibition will be entitled “2500° F: The 
Art and Technique of Modern Glass”. 

Ranging in retail value from a few cents 
to $800 a piece, the table and decorative 
glass ware in the show will include ex- 
amples of all glass making processes from 
inexpensive machine made tumblers to 
hand blown pieces by famous European and 
American designers. All pieces included 
will be of the last 25 years’ manufacture. 

\n introductory portion of the exhibition 
will include a technical and industrial ex- 
hibition of glass and glass making. <A 
professional glass blower will be on hand 
at the opening of the exhibition to demon- 
strate the tools of his trade, and gallery 
talks by museum experts will be given and 
motion pictures of glass making in England, 
France and America will be shown four 
days a week 

The museum’s exhibition area will be 
darkened for the show, with the glass illu- 
minated by concealed fluorescent light from 
underneath each piece. The area has also 
been especially decorated with glass blocks, 
spun glass draperies, mirrors and mirror 
doors, and glass tables designed by H. H. 
Turchin and Osamu Noguchi. 

Designs by Maurice Marinot, carried out 
by careful use of outside tooling and heavily 
etched, and others by Henri Navarre with 
two-color blendings, and moulded opalescent 
glass by Rene Lalique, make up a portion 
of the section devoted to France. The 
famous “Pearl Diver’ vase designed by 
Viktor Linstrand of Orrefors, and cased 
glass designed by Elis Bergh for Kosta, are 
highlights of the Swedish section. 

Karhula crystal from Finland, Leerdam 
glass from Holland, cut glass from Eng- 
land, a wide selection of crystal and 
moulded glass from Lobmeyr of Austria, 
much of it designed by J. Hoffmann, and 
Italian glass trom the famous glass making 
island of Murano near Venice, two-color 
cased glass from Belgium, and representa- 
tive pieces from Czechoslovakia, Mexico, 
and other countries are included in other 
sections devoted to foreign manufacture. 

Perhaps outstanding in’ the American 
section is the work of Sidney Waugh for 
Steuben of America, notably his famous 
pieces called “The Sea, the Forest and the 
Desert’, which achieve an effect almost 
like tapestry with their highly detailed en 
gravings. Other notable Steuben contribu- 
tions are the Audubon pieces which were 
given Princess Elizabeth and her consort 
as wedding gifts from President Truman 
and Ambassador Lewis W. Douglas. 

\lso outstanding in the American section 
are the designed figures and ornaments by 
Marianna von Allesch and a Moth-Wing 
bowl by Maurice Heatton. 

The introductory portion of the exhibition 
will illustrate the tools for making glass: 
blow pipe, steel tool, pallette, pincers, wood 
jack, forming block, calipers and shears; 


the kinds of glass: machine and hand 


| 
| 
| 
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For a special Washington display to 
succeed your Valentine promotion, a 
processed silhouette poster as shown, 
red on white or blue on white, 22 
inches wide, 28 inches long, $1.00 each, 
$10.00 dozen. 





EASTER EGGS! 
Actual hen size, full round, turned from 
fine wood stock, packed 12 different 
colors to the dozen, $1.80 dozen, $21.00 
gross. 
Order either item from your jobber or 
direct from 


The House of Charm Craft 


334 Lackawanna Ave., Scranton 3, Pa. 





532 N. WATER ST. 











SELL MORE in ’48 


-RE-VAMP INEXPENSIVELY 


with 


MIDWEST DISPLAYS 


Write for FREE copy of 
SPRING and SUMMER Catalog 


e Modern SHOWCASES for Men's, 
Ladies’ and Children's Departments 

e Menswear fixtures and 
mannequins 

e Chrome Racks 

e Hangers 

e Children's mannequins 


MIDWEST 


MANNIQUIN DISPLAYS 





MILWAUKEE 2, WIS. 





BLOWUPS 





Americas LOweg Prices! 
GIANT SIZE Photographic 





Mace trom Your OWN Negatives or frints J 







Teed 





3543 BROADWAY 
KANSAS CITY MO. 














Dis 
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wn, engraved, etched, enameled, cased 
iss, etc.; and the components of glass: 
nd, lime, lead oxide, etc., together with 
mples of rough glass. Other 
11 demonstrate the uses of glass in science 
{ industry: new cooking ware made of 
iss, glass insulation, glass thread, optical 


sections 


iss, transparent mirrors, and glass used 
chemistry and electronics, ranging from 
e huge cathode ray tube used in tele- 
sion and radar to the tiny acorn tube 


-<d with high frequency radio circuits. 





Display Club Formed 
In Mississippi 


The Meridian Display Club has been 

ganized in Meridian, Miss., including the 
territory within a radius of 125 miles from 
the city. An enthusiastic group is reported, 
with plans to join the Southern Display 


\ssociation in a body. 


Officers appointed are as follows: presi 
dent, Mrs. Kathryn Richard, Alex. Loeb, 
Inc.; vice-president, J. B. Farmer, Marks 


Rothenberg Company ; 
|. W. Buchanan. 


secretary-treasurer, 


\ successful membership drive is antici 


pated within the next month. The new 
organization is reported to be the first 
display club to be formed in the State ot 
Mississippi. 
McColgan Heads Display 
For Libson Shops 

Philip A. McColgan is now directing the 


new and larger display department of 
Libson Shops, St. Louis. 


INTERNATIONAL TRADE FAIRS 


[Continued from page 134] 


irters is the existence at most of these 
urs of a Foreign Department to render 
ervice to foreign buyers, prepare their 
urney to the fair and furnish them with 


all the information necessary to initiate and 
mclude business transactions. 


\nother way of promoting imports from 
foreign into the United States 
would be the establishment of international 
fairs in this country. At this time, 
here is practically no possibility for foreign 
exhibitors to show their goods in the United 
States. Foreign trade organizations which 
ere consulted, government officials, 
heads of trade bodies and business firms in 

e various countries visited, have all 
ressed great interest in the creation of 

ternational trade fairs in the United 
tates to be held under responsible auspices. 

iev feel that well-organized international 
le fairs in this country would allow them 
display their goods to the United States 
irket and to have them viewed here by 


countries 


trade 


and 


1 


susands of potential importers who are 
t able to visit fairs abroad. Although, 
re are several plans for the establish- 


nt of large international trade fairs in 
United States, there seems to be little 
elihood that these will be realized in the 
ir future. It is, however, possible that 
» or three less extensive programs for 
setting up of such fairs may materialize 
er in 1948 or in 1949. 
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Designed especially for silk screen process, 
| Craftint Photo Stencil Film is pre-sensi- 
tized at the factory insuring a high degree 
of standardization in both exposure time 
and stencil film depth. Based on an entirely 





COMES READY FOR 


IA 
IMMEDIATE USE 


new chemical system, Craftint Photo Sten- 
cil Film is not affected by humidity changes. 
Write today for further information. 
A special introductory kit available 
at $2.50 each. 


THE CRAFTINT MANUFACTURING COMPANY 
1237 EAST 152nd STREET CLEVELAND 10, OHIO 














810 PENN AVENUE, PITTSBURGH 


Sowing Display Men from Coast lo Coast 





22, PA, 








<0 


ge 
ror 





NINON-45” 


6 Pastel Colors 


\\& PARKGRAIN 48” 


30 Luscious Colors 


MANY OTHER TEMPTING MATERIALS 


Jobbers Inquiries Invited 


ral Line fabrics o.,inc. 


45 East 30th Street, New York, N. Y. 
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acclaimed the 
loveliest 


KORRECT-WAY’S 
CUSTOM-BILT MANNIKINS 


.. designed to dramatize the new 

fashions. How?...with fabulous coiffures, 
hidden-seam fabric coverings and light-tested 
body finishes that set custom-bilt mannikins 


by Korrect-Way apart from all others. 


— 
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< ..cit's going to be @ KORRECT-WAY MANNIKIN. year 





SIDNEY 2. BARTLEY 


203B EAST 28th ST. 





“Papier Mache” Men’s, Women’s, and Chil- 
dren’s Forms made by hand by experienced 


Mannequin Manufacturers. Finished in 
Papier Mache or Mannequin composition. 
Price list and description sent on request. 


NATIONAL ART STUDIO 


306-308 South Market Street Chicago 6, III. 





VANCOUVER, WASHINGTON 











BUTTRESS 
BOARD 


An Old Favorite of Displaymen 
Everywhere 


Available Again 
In Quantity 
Concave or Convex Design 
White Finish 
SIZES: 


3ft.by8ft. 3 ft. by 10 Ft. 
Per Sheet Per Sheet 
$3.50 $4.40 
Minimum Order 5 Sheets 
Quantity Prices on Larger Orders 


Write for Catalog No. 209 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVE. 
ST. LOUIS 3, MO. 
Chicago Showroom — 20 E. Congress 
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I am wondering if there couldn’t be a 
page or two from time to time in DISPLAY 
WORLD on crepe paper window displays 
It seems that nothing has come up in the 
past few years on installations. We have 
liquor, drugs, cigarettes, etc., and many 
services in this field, yet nothing has been 
said about display services for a long while. 

I am sure we could get news to you on 
what we have done and are doing so you 
could have a small section devoted to dis- 
play services. 

As for our company, we install displays 
for national advertisers, set up complete 
stores on hardware, soft lines, etc., sell 
display materials, cover a large territory 
and still come up smiling—Ed Sherwood, 
Sherwood Display Service, Cheyenne, Wyo 





I do a great deal of window and store 
display work in Kingston and other towns 
around here, and DISPLAY WORLD has 
been a great help to me.—Stuart A. Callag- 
han, Kingston, Ont., Canada. 





I kave been in St. Petersburg since the 
first of the year, as display director for 
Maas Brothers’ new store they are build- 
ing here. We dre plnning on the formal 
opening about February 15, but will have 
to hustle if we do. This is going to be the 
most beautiful store I have ever seen—s¢ 
streamlined and modern. 

The building has no windows except for 
30 display units on the street level. The 
building is 200 feet by 230 feet and has four 
floors, with escalators up and down. It is 
another Foley Brothers, only on a smaller 
scale. 

Would be glad for you to come down and 
make us a visit and see this beautiful store 
for yourself.—L. L. Wilkins, display di- 
rector, Maas Brothers, St. Petersburg, Fla 





We are subscribers to your very excellent 
magazine DISPLAY WORLD and find it 
full of useful ideas, and most helpful to 
our display department. 

We have noted that from time to time 
you publish photographs of windows in 
countries outside the United States, and are 
wondering whether you would be interested 
in any of the four enclosed photographs of 
our store. We have recently moved into a 
very modern building situated on the main 
avenue of Montevideo, the 18 de Julio, and 
at present occupy the only really modern 
store building in this city of 750,000 in- 
habitants. 

Most South American countries are very 
fashion-minded, and in latter years due to 
the influx of American merchandise and 
Hollywood films, have been looking more 
than ever towards the USA for fashion 
trends, especially those connected with 
beach and sportswear. 

The enclosed photographs show the out- 
side of our store building and three photo- 
graphs taken of our windows. All the mer- 
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andise shown in these windows is of 
cal manufacture, although the materials 
e in most cases received from the United 
tates or Europe. 


acclaimed the 
loveliest 


We wish your publication every success. 
fan L. Johns, director, Luis Chaubarrere, 
\., Montevideo, Uruguay. 





I look forward very much to my issues 

DISPLAY WORLD, though I must con- 

ss that both myself and my staff are fre- 
iently eaten up with envy!—W. W. Stan- | 

ers, Bearmans Department Store, Ltd., | KORRECT-WAY'S 
| 


eytonstone, England. CUSTOM-BILT MANNIKINS 





I'm very sorry because the October num- | ... designed to dramatize the new 
ber of DISPLAY WORLD is not coming | fashions. How?...with fabulous coiffures, 
to me. You shall not send it to me; I have hidden-seam fabric coverings and light-tested . FBO71IJRW135 


buy it in a book-shop here in Copenhagen. 

I'm very glad for DISPLAY WORLD, 
and I have got many good ideas from there. 
I have got an address on an American dis- 
playman, after my letter was published in 
DISPLAY WORLD, and he is writing and 
send me pictures of American windows, 
which I’m very glad to—Kurt Beck, Copen- 
hagen, Denmark. 


body finishes that set eustom-bilt mannikins 





by Korres t-Way apart from all others. 


ae 


_..it’s going to be a KORRECT-WAY MANNIKIN year in ‘46 





May I congratulate you in editing the 
most comprehensive and instructive display 
magazine in the world? Believe me when 


I say DISPLAY WORLD has done much 
to foster display in this country and has | 
been greatly instrumental in making store A 


managers more and more display conscious. | 

I wish you and your staff a very prosperous BURLINGTON, NORTH CAROLINA 
and happy New Year.—Arthur F. Bailey, 
display director, John Court, Ltd., Auck- 
land, New Zealand. 





The Necessary “Extra” Touch for 


1H, 
Displays 


Often when I walk down the business 
streets in Aarhus and other Danish cities I 
recognize several ideas in the displays taken POINTS WITH PRIDE 
from the photographs and advertisements 
in DISPLAY WORLD. I think your maga- TO THEIR 


zine is very, very popular in Denmark.— 


Egon B. Eskesen, Aarhus, Denmark. | DOGWOOD 








Kaiser-Frazer Uses 
Giant Displays 

Kaiser-Frazer “carousel” displays on 
dealer lots and at the top traffic spots 
made their bow in Oakland the other day 
with the construction, in three weeks, of a 
$20,000 unit. The display consists of a nine- 


exquisitely molded 


sided glass and steel structure somewhat FIGURINES 

like a giant showcase and is located at an Pair 
tersection where the daily traffic flow GGS130—84" high $ 7.50 
mounts to 100,000 automobiles and 250,000 Our designers have developed a new vein- GGLI30—I6 high $17.50 
ple. Within and above the unit is a ing process, where you literally have to 





These figurines add 
vibrant warmth 
touny display! 


uble turntable, one above the other, and touch the flower to test its reality 
h supporting a Kaiser-Frazer car. All our dogwood are made of the finest 


velour paper. In all colors and priced right. 


ompany officials speak of the display as 
way to put small neighborhood auto 
iil stores in hundreds of the busiest 
tersections around the nation; an auto 
wroom of glass, like a fish-bowl, where 
esmen can show and sell Kaiser and 








er cars.” BELMONT PRODUCTS, Inc. 
ither units are in process of construc- | DELAWARE AVE. & SOUTH STREET 
The cost of the first one is expected | PHILADELPHIA 47, PA. 


be lowered substantially in those to 
yw. } 
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CAREER BUILDERS 
A placement agency specializ- 
ing in Display Personnel. 
Need trained display person- 
nel? Looking for a display 
position? 

Write, wire or phone 


CAREER BUILDERS 


35 West 53rd Street 
N. Y. C. 19, PLaza 7-6385 


Franklyn C. Wiskow, 


Licensee 





SALESMEN WANTED 


In addition to advertisements in each issue of leading trade 
publications including “Display World”, “Boot and Shoe Re- 
corder”, “Creative Footwear’, “Dun’s Review”, etc., (see our 
advertisement on page 138 of this publication), we are going to 
mail literature and broadsides three times during 1948 to over 
30,000 retail shoe stores and department stores. Inquiries will 
be referred to you for follow-up. This is an excellent oppor- 
tunity to take on a highly profitable, non-conflicting side line. 
Territories are exclusive. Liberal drawings against commissions. 
Write today for literature and details 


ROGER KENT CO. 
211 N. 7th St. St. Louis, Mo. 


HELP WANTED 


New England Department 
store being constructed de- 
sires window trimmer and 
card writer with Men’s 
and Women’s _ specialty 
store background. For full 
particulars, address 


B. R. BACKELMAN 


1546 Selwyn Avenue 
New York City 57 











CHRISTMAS — 1948 


WANTED 
Christmas Display 
for large corner window. 
Interested in any beau- 
tiful Christmas story 
(except toys) All photos 
returned 


Act Now To Avoid 
Last Minute Confusion. 


Address “Box 8972”’ 
Care of DISPLAY WORLD 


POSITION WANTED 


ASSISTANT — Young man, 15 yrs. 


in all phases of display, including 


lettering, poster work, art work DISPLAY DIRECTOR, 

and construction Desires experi DESIGNER 

ence as assistant in large depart Over 25 years’ excellent experience 
ment. store Address ‘Box 1300,” in display Capable of creating 
care of DISPLAY WORLD. artistic windows that sell. (Men, 


Women’s Wear, Department store.) 





Own copyrighted backgrounds. Now 
employed in High Grade men and 











FOR SALE 


Set of Six Old Fashioned 


MUSIC BOX UNITS 


About 24” x 30” bell shaped 
base, with canopy and revolv- 
ing figurines. All plaster with 
polished pastel blue — finish 
highlighted in gold trim. Rec- 


ords included. Really beau- 
tiful units and at bargain 
prices. Pictures on request. 


Display Manager 


Pollock Stores Co. 


Fort Smith, Ark. 


LOS ANGELES women’s store. Desire position in 
St Louis, Chicago, Cincinnati, 
Cleveland, Philadelphia, etc., or 
CALIFORNIA cities nearby If interested give 
. . full data on reply. Photos and 
Small Display Manufacturing a eT ameenel 
Business 


FOR SALE Address “Box H. K.”’ 


; 5 : Care of DISPLAY WORLD 
A splendid opportunity for an 


WANTED 


Experienced Display Man for 
high quality men’s and wo- 
men’s specialty store. Good 
starting salary and permanent 
opportunity for creative and 
thoroughly experienced man. 
Must be capable of planning 
and executing fashion displays. 
State particulars as to experi- 
ence, salary expected, and 
references. All information will 
be held in strict confidence. 


Ben Simon & Sons 
Lincoln, Nebr. 





energetic and creative display 





man 

If you would like to settle on Do You Need a Sales Agent? 

the West Coast but have only [ am seeking good display 

a limited amount of capital, items to sell in the Missouri 
territory. What have you? 


get in touch with the owner. 
Address “Box R. L.” 


“é 99 
Address Box 7775 Care of DISPLAY WORLD 
Care of DISPLAY WORLD 




















FOR SALE 


5 Complete 
Mechanical Windows 


of Song of the South char- 
acters. Also an interior trim. 
These are practically new, 
having been used for only one 
year. Will sell them for half 
price. 


Loveman, Joseph 


& Loeb 


Birmingham, Ala. 


SALESMEN WANTED 


Full time and part time experienced display salesmen wanted 
to represent one of the country’s leading display material 
houses, to call on department stores, variety stores, specialty 
shops and chain stores. Excellent opportunity for good 
earnings for men willing to work. Territories open in North 
Carolina to Florida, Western Pennsylvania, Ohio and Indiana, 
and New England. 


Address “BOX H. S.” 


Care of DISPLAY WORLD 


WANTED 


Combination 


WINDOW TRIMMER - 
CARD WRITER AND 
ADVERTISING MAN 


for one of North Dakota's 
largest and finest department 
stores. Permanent position, 
excellent opportunity. Write, 
give all details and_= salary 
wanted. 


ELLISONS 


Minot, North Dakota 








Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
priced, practical and _ up-to-date 
course covering all phases of the 
subject. Of value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 
Box 101, Ellsworth, Il. 




















CORRESPONDENCE INSTRUC- 
TION—In Window Display. Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog. 
THE KOESTER SCHOOL 
300 W. Adams St., Chicago 








SALES REPRESENTATIVE WANTED 
BY MANNEQUIN MANUFACTURER 


making a complete line of Women’s, Juniors’, 
Boys’ and Girls’ Mannequins and Millinery 
Heads. Good commission. Many territories 
open. 


Address “BOX 6132” 
Care of DISPLAY WORLD 








DISPLAY BUSINESS 
FOR SALE! 


Are you an experienced win- 
dow trimmer with a business 
head? Are you tired of your 
present surroundings? If so 
I have to offer an opportunity 
of a fine display business for 
the right man with a limited 
amount of capital. 


Address “‘Box 1 NBS” 


Care of DISPLAY WORLD 
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WANTED 


Combination 
Window Trimmer 


and Show Card Writer 


for large children’s wear store. 
State experience and_= salary 
xpected. 


The Children’s Store 


330 Fifth Avenue 
Pittsburgh, Pa. 


WANTED AT ONCE! 
RESIDENT SALESMEN 


To represent one of America’s most complete lines of 
nationally advertised display fixtures, fabrics, mannequins 


and accessories. 


Exclusive Territories! 


Top Earnings! 


No Investment!!! 


Address “BOX 8183”’ 
Care of DISPLAY WORLD 





Side Line Salesman calling on out 
of town chain and department 
stores wanted by N. Y. mfr. of in- 
expensive wood display units. Good 
sales possibilities. Full particulars 
first letter. Address “Box D. E.,” 
care of DISPLAY WORLD. 




















FOR SALE 


beautifully simulated wrought iron 
Colonial Lanterns 


One dozen of these beautiful 
lanterns were custom-built for 
our 1947 Christmas windows. 
Sturdy wood and papier mache 
construction. Over all dimen 
sions approximately 25” x 25” x 
18”. Priced for quick sale to 
ivoid warehousing. Photos and 
prices furnished on request. 


R. B. FISHER 


OLLSWANG’S 


ELMHURST, ILL. 


DISPLAY JOBBERS 


We have the facilities for 
manufacturing a complete line 
of artificial flowers and foliage 
for every season. 

If you want a profitable line 
of attractive units at com- 
petitive prices—combined with 
dependable service—write to 


Harry Mich Company 
(Established 1930) 
1627 So. Michigan Avenue 
Chicago 16, Illinois 


Salesmen Wanted to sell complete 
rubber, mache, plastic, wood and 
metal display fixture lines and 
mannequins for well established 
New York manufacturer to retail 
stores and specialty shops. High 
comm. Write giving experience. 
Address “Box P. R.” 
Care of DISPLAY WORLD 








Sales Representative 


WANTED 


One of the country’s lead- 
ing Plastic Display Manu- 
facturers offers excellent 
opportunity to experienced 
salesmen in display field. 
We offer an exclusive ter- 
ritory and good commis- 
sion. 


Address “Box L. A.” 


Care of DISPLAY WORLD 























WANTED 
SALESMEN 


who see 
stores. 
By MANUFACTURER of new 
display product, good _ seller, 
high commission. 

Can be handled as a side line. 
Give full particulars and state 
territory covered. 


Address “Box 3526 
Care of DISPLAY WORLD 


leading department 


SITUATIONS WANTED 
Plastics Fabricators, Internal 
Carvers, Decorators 
Experienced — Beginners 
Enterprise School of Plastics 


81 Willoughby Street 
Brooklyn, N. Y. 





MANUFACTURERS 
REPRESENTATIVE 
WANTED 


for top line of manne- 
quins, wigs, display 
products, fittings, etc. 
Must be thoroughly experi- 
enced. Write all in first letter, 
giving us the territory you are 
familiar with in the U.S.A. 
Write to 
Display Products, Inc. 


3455 Eagle Rock Blvd. 
Los Angeles 41, Calif. 














FOR SALE 


Print-A-Sign Machine. Perfect con- 
dition. $500. Shipped COD. Sub 
ject to inspection. 


Morrison Advertising Associates 
11944 South 4th St., Springfield, III. 


REPRESENTATIVES 
WANTED 


Well known New York display 
house specializing in the con- 
verting of textiles and allied 
products seeks representation 
in all Southern areas of the 
U. S. Write fully. All con- 
fidences respected. 


Address “Box 4336” 


DISPLAY WORLD 


Care of 





Side Line Salesmen Wanted 
Manufacturer of nationally adver- 
tised line of smartly styled, mod- 
erately priced plastic display fix- 
tures has several choice territories 
available. Excellent commission. 
State full particulars in first letter. 

Address ‘Box 5243” 

Care of DISPLAY WORLD 


























DISPLAY BUSINESS 
FOR SALE! 


Just the thing for the 
man with a limited capi- 
tal. Opportunity —_un- 
limited. Trade name well 
established. 


Address “Box PAV” 


are of DISPLAY WORLD 


POSITION WANTED — Display 
Man now employed in high grade 
men and women wear specialty 
store desires change. Fifteen years’ 
experience, excellent card writer. 
Desire position in South or South 
west. Address “Box R. B. L.,” 
care of DISPLAY WORLD. 








WINDOW TRIMMER 
WANTED 


for Junior Department Store 
work. Must be thoroughly ex- 
perienced. Will pay top inter- 
Permanent 


esting salary — 


position. 


GRABER’S Inc. 


Blytheville, Ark. 

















| 3 

| 1 artistic windows. 
| 

} 


-osition Wanted by display man, 
pable of developing attractive 
Experienced 
Specialty Shop and Dept. Store 
splays. 27 years of age and mar- 

Must offer complete freedom in 
ry phase of work. Southern city 
terred. Address “Box 1 H.D.A.,” 
> of DISPLAY WORLD. 








SALES REPRESENTATIVE 


New Yorker Display Flower Manufacturer wants experienced 


salesmen with following among chain stores. 


part-time. 


very good commission, leads and repeat business. 


Excellent opportunity 


Full-time or 
We offer 
Must be 


for right man. 


experienced in dealing with chain stores. 


Address “BOX 7991” 


Care of DISPLAY WORLD 


Display Director available on two 
weeks notice to present employer 
15 years exp. Responsible. Design, 
construct, adv. College, Art Sch. 
Foreign travel and Exp. Direct 
large or small staff capably. Vet 
Photos and ref. on request. Address 


“Box 4185,” care of Display World. 











Sales Representative 


WANTED 


manufacturer of 
plastic display xtures desires a 
top-notch salesman to handle a 
complete new line of plastic dis 
play fixtures. We are looking for 
a man with a following in his 
territory among jobbers, department 
stores, chain stores and retailers. 
Excellent proposition and _ liberal 
commission. 


RIALTO DISPLAYS 


583 BROADWAY 
NEW YORK, N. Y. 


An _ outstanding 











SELL GARMENT RACKS AND 
COSTUMERS AS SIDE LINE 


Popular priced, nationally 
known quality line. Make 
more profit per call. 


Address “Box 9643’ 
Care of DISPLAY WORLD 








NEW! 
“Moderne Chromettes” 


will sweep the nation fast! 
This sensational new product 
now ready for national distri- 
bution. Deal direct with manu- 
facturer. Write in full about 
yourself or business. 


Address “Box AMW” 


Care of DISPLAY WORLD 
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Illustrated above are close- 
ps of a cross arm and base 
showing the fine sculptured 
details and clever decoration 
incorporated in these 2 racks. 


R6-5 Double bar extended 


rack height 48” x 72” long. 
Bases with 24” casters. 


R3-9 Revolving double bar 
costumer height -48” with 16” 
round chrome base and color- 
tul block decoration. Hang- 
ing rails 24” wide. 


Write for catalog 180, showing 
racks for all purposes. 


PAT. NO. 1818172 








Close-up detail of Darling's 
Patented Positiv-Lok, 1-bolt 
Rack Base Assembly. Easy to 
set-up; Locks tubes into a 
rigid unit. 


R6-2 Sturdy double bar rack 
with heavy duty uprights and 
1” hanging rails. Height 60” x 
72" long. Cast base 22” wide 
equipped with 3” roller casters. 
R2-2 Rugged single bar ex- 
tended rail rack. All tubing 1” 
size. Height 60” x 72” long. 
Cast base 20” wide equipped 
with 234” roller casters. 


Your one dependable source for 
everything in display equipment, 


Rorsnuavs 
MSOEITTYA 
DISTRIBUTOR 


L.A.DARLING COMPANY 
Bronson, Michigan 


New York, Displayroom, 47 W. 34th 
Chicago, Displayroom, 222 W. Adams 
Los Angeles, Office, 3114 W. 75th 


Racks in Color...Gay and Exclusive 
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Add interest and COLOR to Juvenile Departments with the newest in racks. 
Sculptured design in decorators colors, combined with gleaming, durable chrome. 





Darling Racks Noted for Rugged Construction 


The use of heavy grey-iron cast bases, seamless steel tubing with six process 
chrome finish make Darling racks the most rigid available. 
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New Ho rizons coe A New Year. ee Bringing the New Look in fashion to sharper focus. 


Two factors make the effective fashion display: (a) your finesse in handling the merchandise (b) 
ably assisted by style-right mannequins. Darling mannequins successfully meet the all important 
requirements in pose, fashion contour, hairdo, size, dressability, finish, craftsmanlike details and 
price. Make your fashion picture complete in 1948—contact your friendly Darling Displays Distrib- 
utor for complete mannequin information. (Men, women and children, all ages.) Visit the Darling 
Display Rooms. New York. 47 West 34th Street: Chicago, 222 West Adams Street; Los Angeles 
Office, 3114 West 7oth Street. L. A. Darling Company, Bronson, Michigan. 


DARLING 


DISTRIBUTOR Took to your one dependable source 


for everything in display equipment. 





